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Abstract

This paper examines the issue of outreach to diverse publics as a central concern
to natural resource recreation management. Increasing diversity across the Nation
has been accompanied by an underrepresentation of communities of color among

outdoor recreation populations in natural resource settings. Mass media may be an

excellent way to conduct outreach, but the current investment in media addressing Patterns of media
diverse publics is discouraging. Patterns of media use and variations by different use and variations by
ethnic groups in levels of use, as well as various ethnic groups’ documented prefer- different ethnic groups
ence for ethnic media are presented. Purposes of media use, as well as trust and in levels of use, as
reliance in various sources of recreation information are also noteworthy consid- well as various ethnic
erations in developing an outreach strategy. Finally, we present some suggestions groups’ documented
that may be of assistance to natural resource managers for reaching specific sub- preference for ethnic

populations, including the value of ethnic media, the potential utility of community media are presented.
networks such as churches, and the use of the Internet.
Keywords: Ethnic/racial diversity, broadcast media, print media, ethnic media,

outreach.

Introduction
Recreation Participation and Ethnic/Racial Diversity
The U.S. population is ethnically and racially diverse. According to the 2000

Census, 69.1 percent of the population identified themselves as non-Hispanic
White, and 12.5 percent as Hispanic or Latino descent. Irrespective of ethnicity,

4.5 percent of the population identified themselves as Asians and Native Hawaiians/
Pacific Islanders and 12.9 percent of the population identified themselves as Black
or African American (U.S. Census Bureau 2001). Although the United States

has a long history of national ethnic and racial diversity, these figures represent a
considerable increase in the non-Hispanic White population since 1950 (Cordell

et al. 2004).
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Despite this diversity, White people participate in land-based outdoor recre-
ation at much higher rates than do groups of color. For example, according to the
National Survey on Recreation and the Environment, 37.6 percent of non-Hispanic
Whites reported visiting a wilderness or primitive area, compared to 22.3 percent
of Latinos, and 26.6 percent of Asian Americans (Cordell et al. 2004, 2005). In gen-
eral, nonparticipants are more likely to be female, older, more ethnically diverse,
and less affluent (Floyd 1999, Lee et al. 2001, Outdoor Industry Association 2004).

Non-Whites have reported a lack of information as a constraint to outdoor
recreation participation (Crano et al. 2005, Scott et al. 2004, Tierney et al. 1998).
Winter et al. (2004) examined constraints to visiting the Golden Gate National
Recreation Area and reported that perceived constraints were affected by income
levels, education levels, linguistic acculturation, ethnic group (four Asian American
cultural groups) and gender. Also among these constraints was a lack of informa-
tion. A lack of information was among the top five barriers to national forest
visitation reported by Latinos, African Americans, and Asians, but not Whites, in
a study of Los Angeles basin residents reported by Crano et al. (2005). Similarly,
Scott et al. (2004) reported that Latinos and African Americans were more likely
than Whites to indicate information and access constraints as barriers to use of
outdoor recreation facilities. However, it should be noted that a lack of informa-
tion is not always reported as a greater constraint to minorities than to Whites. For
example, Mowen et al. (2005) reported that cost, lack of public transportation, no
way to get to parks, and fear of crime were significantly more likely to be reported
as a constraint to park use among African Americans than Whites. A lack of

information was not significantly different in this particular study.

Mass Media and Diverse Publics

Popular mass media may be one method of informing visitors and potential visitors
about outdoor recreation opportunities. Print media, radio and television spots, and
Internet sites are all ways of reaching large populations, and represent an untapped
source for diverse communities. A study by the Association of Hispanic Advertis-
ing Agencies (2002) examined the percentage of national advertising investment
allocated to Hispanic television and print media in comparison to the percentage of
advertising investment allocated toward television and print media overall (His-
panic plus general market). The results indicated that to reach the Hispanic market
effectively, at least 8 percent of an advertiser’s budget should be spent on Hispanic
advertising; however, only 3.2 percent of total national and business marketing
dollars is devoted to this population. In addition, although total spending for
advertising in the United States in 2004 was about $236.7 billion, advertisements
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specifically targeting African Americans approximated only $1.8 billion (Price
2005). This bias in advertising spending may help to explain differences in media
use patterns among various ethnicities.

Studies assessing media usage patterns indicate that many individuals prefer
broadcast (i.e., television and radio) over print media (La Ferle and Lee 2005).
Although television is the primary form of media used among most ethnic groups,
differences regarding the use of radio, Internet, and print media have been uncov-
ered (Albarran and Umphrey 1993, Bickham et al. 2003, Blosser 1988, Delener and
Neelankavil 1990, La Ferle and Lee 2005). For instance, Delener and Neelankavil
(1990) examined media preferences among Hispanic and Asian populations.
Although they found similarities in that the participants tended to use the major
forms of broadcast media for entertainment or news, both groups indicated that
they preferred television more than any other medium. In regard to differences
between the groups, they found that Latinos (69.7 percent) were more likely to use
radio for entertainment compared to Asians (56.7 percent), and that Asians were
more likely to use newspapers as information sources (58 percent) compared to
Latinos (54 percent).

In another study, La Ferle and Lee (2005) examined English language media
use patterns among Anglo Americans, African Americans, and Hispanic Ameri-
cans. They discovered that all of the groups spent the most time with the major
forms of broadcast media and the least time with print media (i.e., least amount of
time was spent reading newspapers). Significant differences were found among the
groups, in that African Americans (51 percent) reported watching television more
hours (3 or more) during a typical weekday compared to Anglo Americans (39.2
percent) and Hispanic Americans (32.4 percent). The results also indicated that
African Americans (47.1 percent) listened to the radio more hours (3 or more) dur-
ing a typical weekday compared to Hispanic Americans (38.5 percent) and Anglo
Americans (37.2 percent).

A recent study by Crano et al. (2005) investigated media use patterns among a
sample of African American, White, Asian, and Latino residents of Los Angeles.
The findings from their study mimic the results of previous research. Specifically,
the results indicated that among the participants in that study, the most hours per
week were spent watching television. African-Americans reported the greatest
number of hours of television watching (20 hours) and Latino respondents reported
the greatest number of hours listening to the radio (14.5 hours) compared to the
other ethnic/racial groups in the study. There were no significant differences
between ethnic groups regarding time spent reading magazines and newspapers.

Their results also illustrated that the types of radio stations and print media differed
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with each ethnic group; in particular African American and Latino respondents
indicated a preference for ethnically based media (i.e., media directed toward a
specific ethnic group that is typically written or broadcast in a language native to
the group or targeted to a specific cultural base associated with an ethnic group)
over mainstream media (such as English language media or media targeted to a
White majority).

Other studies have found that various ethnic groups, such as Hispanic, African
American, Asian American, Arab American, and Native American groups, prefer
ethnically based media (Hsu 2002, La Ferle and Lee 2005, Los Angeles Sentinel
2005, Vicuna 2005, Winter et al. 2004). For instance, a study conducted by the
New California Media (2005) surveyed 1,895 Hispanic, African American, Asian
American, Arab American, and Native American adults in the United States. The
results indicated that 45 percent of all African American, Hispanic, Asian Ameri-
can, American Indian, and Arab American adults prefer ethnic television, radio,
or newspapers in comparison to their mainstream media sources. These results
suggest that 29 million adults (45 percent of the 64 million ethnic adults studied),
or 13 percent of the entire adult population of the United States, prefer ethnic media
to mainstream television, radio, or newspapers. These variations in use of media
ethnic groups’ documented preference for ethnically based media have been linked
to differences in perceived credibility of various outlets (Beaudoin and Thorson
2005), levels of trust in various media sources (Sizemore and Milner 2004), and
maintenance of culture (Dahan and Sheffer 2001, Jeffres 2000, Johnson 2000).
The results of the New California Media study indicate that advertisers should not
only focus on the most common form of media being used (i.e., television, radio,
newspaper) but also consider the preferred type of media (i.e., ethnically based vs.
mainstream media) of the targeted population.

It is evident that differences in media use among various ethnic groups exist.
Messages conveyed through the media must take these differences into consider-
ation to reach ethnically diverse audiences successfully (Campanelli 1991, Marin
1994). La Ferle and Lee (2005) argued that a clear understanding of media use
patterns associated with ethnic groups will “help make better media decisions
and ensure the effective communication of advertising messages” (p. 141). This is
particularly important in social marketing contexts, in which advertising is used to
communicate programs and public services that are offered to all ethnicities, such

as messages that the Forest Service might want to promote to publics.
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Sources of Information Relied Upon and Trusted

Another consideration in selection of a communication route is identifying the
information sources most relied upon and most trusted. In other words, aside from
general media use, we need to understand sources that publics tell us that they

use to gather information about outdoor recreation opportunities, as well as which
sources they trust the most. Sources of information that recreationists rely upon
have also been shown to differ by ethnic and racial group. In a number of studies,
family and/or friends have been reported as recreationists’ primary sources of
information about recreation opportunities and recreation settings (Chavez et al.
1993, Chavez et al. 1994, Crano et al. 2005, Parker and Winter 1998, Simcox and
Hodgson 1993). However, Latinos typically rely more on family and friends as their
primary information source than do other ethnic/racial groups.

For instance, Crano et al. (2005) examined the most trusted source individuals,
who had varying ethnic/racial backgrounds, listed for outdoor recreational informa-
tion. The results indicated that sources differed greatly by ethnic/racial group. For
example, African Americans were more likely than other groups to rely on church
as a source of information. In the same study, respondents were asked which source
of information they trusted the most. The greatest proportion of respondents chose
the Internet and computers as their most trusted source. The second most-trusted
source among all groups except Whites was family and friends (among Whites the
second most-trusted source was newspapers).

Trust in the Internet as reported by Crano et al. (2005) corresponds with a
national survey on Internet users that revealed the Internet as an important informa-
tion source when compared to other forms of media (Lebo 2004). However, some
caution is in order, as research has shown a lesser likelihood among Latinos and
African Americans to have access to, and consequently to use the Internet (Spooner
2003). Effects of restricted access among groups of color are compounded by the
lack of ethnically targeted Web portals and targeted advertising (Singh et al. 2003).

Although use of the Internet may be increasing, primary uses might not include
gathering of outdoor recreation information. Spooner (2003) found that only a
small portion of the use of the Internet is for travel information purposes. Primary
use was related to e-mail. Similar considerations for television viewing purposes,
and exposure to different programming should be taken into account (i.e., Busselle
and Crandall 2002). Use of various media outlets should be considered along with
the types of information individuals seek from that media form. In addition, the
amount of attention paid to information types from the various sources would be
important to know (Shah et al. 2001).
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Use of ethnic media
seems paramount

in efforts to reach
diverse publics. Since
ethnically based
sources are often
judged to be more
credible and are
attended to more than
other outlets among
selected communities
of color, they represent
a valuable resource
for information

dissemination.
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Suggestions for Outreach

Lessons for outreach efforts of natural resource agencies are numerous. Among
them is the importance of investing in varied media outlets, while recognizing
that purpose of use of a particular type of media by various ethnic groups may
determine the true effectiveness of any one outlet more than simple exposure
levels. Further, use of ethnic media seems paramount in efforts to reach diverse
publics. Since ethnically based sources are often judged to be more credible and
are attended to more than other outlets among selected communities of color,
they represent a valuable resource for information dissemination. Ethnic media
would extend to Internet offerings as well as more traditional print and broadcast
media. Agencies may need to develop particular Web pages that are targeted at an
ethnically diverse audience.

The role of media in outdoor recreation decisionmaking for communities
of color through selection of a destination is one area where additional research
would be of value. Although overall influence of media may be less than family
and friends, ethnic media may prove a fruitful outlet. This information would be
helpful to natural resource management agencies. In addition, ways to capitalize on
community and social networks as information sources might be helpful. The work
by Reed et al. (2003) examining the use of churches as a source of engagement of
the African American community serves as an example of how this might be done.
Recognition of the diversity within racial/ethnic groups also remains an important
area of inquiry, given the documented heterogeneity within ethnic/racial groups
(see, for example, Kakai et al. 2003, Winter et al. 2004). It is important to under-
stand cultural differences in information-seeking behaviors to effectively reach

and serve a diverse public (Kakai et al. 2003).
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