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Logistics – Q&A

• Continuing Education Credits
– Attend entire presentation (including Q&A)

• Questions for speakers – chat pod

• Technical difficulties – chat pod or
email Susan Guynn:  
SGUYNN@clemson.edu



Getting to Know You!
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Using Targeted Marketing to 
Reach and Engage

Small Woodland Owners



Forest Ownership in US



The Challenge

3.6 million with 10 acres or more

Largest Network is only 80,000 

Same story in every state

Why? 



Two Core Reasons

One size fits all marketing

No systematic, sustained follow up





Reasons for Owning Land

• Beauty & scenery
• Part of home or cabin 
• Nature protection
• Privacy
• Pass land to heirs
• Land Investment
• Recreation
• Timber



Concerns of Landowners

• Insects & diseases
• Keeping land intact for heirs
• Fire
• Trespassing
• High property taxes
• Misuse of forest land 





Social Marketing

Marketing designed to achieve specific 
behavioral goals for a social good

•Healthier eating
•Using seat belts
•Quitting smoking 
• Smokey Bear 



SOCIAL MARKETING STEPS

Outcomes

Actions to outcomes

Prime prospects 

Barriers to actions

Strategies for those barriers

Sustain 

Evaluate & repeat 



Data &Prime Prospects

• Move away from “carpet bombing”

• More effective marketing dollars

• Micro data allows us to do this

• Database also allows for sustaining



How Does This Work?

Traditional Rural

Hunting 
License

More 
critters to 
shoot

National 
Wild Turkey

Conservation‐Minded 
Absentee

Audubon
Magazine

More critters 
to view

DNR Wildlife 
Biologist
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Research from the Sustaining Family Forests Initiative and the 
USDA Forest Service National Woodland Owner Survey

Mary Tyrrell, Yale School of Forestry & Environmental Studies
July 30, 2014



 Brett Butler and the USFS National Woodland 
Owner Survey 

 Sustaining Family Forests Initiative of the Yale 
School of Forestry & Environmental Studies

Data are preliminary and not to be 
copied or cited!!  

Stay tuned to http://www.fia.fs.fed.us/nwos/ and 
www. engaginglandowners.org for final data
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Focus Groups

Colorado
Connecticut
Indiana
Iowa

Massachusetts
Mississippi

North Carolina
Ohio

Oregon
Pennsylvania
South Carolina

Texas
Wisconsin
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If we want to 
Keep Forest as Forest

and 
Achieve a sustainable landscape

We need to ask 

Who are the 4.1 million people who own 
268.6 million acres of America’s forests? 

And what do they care about?





Engaginglandowners.org



 Solve their problems

 Connect through shared values

 Appeal to their sense of their “social selves”

 Lead strongly

 Be realistic

 Recognize differences

 Avoid jargon
28



0% 10% 20% 30% 40% 50% 60% 70% 80%

Nontimber forest products, such as…
Part of my cabin or vacation home site

Firewood
Timber products, such as logs or…

Part of my farm or ranch
Recreation, other than hunting

Hunting
Raise my family

Land investment
Part of my home site /primary…

Protect water resources
Privacy

Protect nature or biological diversity
Pass land on to my children or other…
Protect or improve wildlife habitat

Beauty or scenery



Concerns

0% 10% 20% 30% 40% 50% 60% 70% 80%

Damage from animals
Global climate change

Damage or noise fom off‐road vehicles
Air pollution

Development of nearby lands
Drought or lack of water

Wind or ice storms
Invasive plant species

Water pollution
Wildfire

Unwanted insects or diseases
Misuse such as dumping or vandalism

Tresspassing or poaching
Keeping land intact for future…

High property taxes



Helpful/ very 
helpful

More favorable tax policies 58%

Advice on woodland management 43%

Advice on how to transfer land to the next generation 41%

Cost‐sharing for woodland management 30%

Stronger timber markets 28%

Advice on selling or giving away development rights 18%



84%  I want my wooded land to stay wooded

22%   I would sell my land if I was offered a 
reasonable price (56 million acres)



SFFI Attitudinal Groups
based on reasons for owning woodland

Woodland Retreat Supplemental Income Working the Land Uninvolved
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 Lifestyle

 Aesthetics and conservation 

 Recreation

 Nature and biodiversity
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 Keep their woodlands healthy

 Enhance wildlife habitat

 Enhance recreation value

 Preserve nature and biodiversity

 Keep their woodlands intact 
for future generations
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Mary Tyrrell
mary.tyrrell@yale.edu

Brett Butler
bbutler01@fs.fed.us

Engaginglandowners.org
http://www.fia.fs.fed.us/nwos/
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An Iconic Place



Outcome

• 4,000 acres of oak regeneration by 2016

• 1,000 landowners on the continuum of 
engagement by 2016



Driftless Forest Network

Wisconsin Woodland  Owners 
Association

Wisconsin Tree Farm

UW Extension

Aldo Leopold Foundation

Department of Natural 
Resources

The Nature Conservancy

Southwest Badger RC&D

Kickapoo Woods Cooperative

National Wild Turkey 
Federation

US Forest Service

Natural Resources 
Conservation Service

US Fish and Wildlife Service



My Wisconsin Woods
This image cannot currently be displayed.



Progress
• Landowners marketed 12,500

• Number responding 2,064

• Average response rate 16%

• No previous engagement 80%



Marketing Tests

• Forester response 5%
• Peer response 9%
• Information  20%
• Trust & visuals matter:

– Log decks
– Logos



Getting to Action:  500
Forester visits occurred 195
Neighbor woods walks 49
Other professional visit 2
Stewardship plans written 13
Received cost‐share 54
Enrolled in tax program        8 
Attended a partner event 169
Timber stand improvement 7



Landscapes Across the Country
This image cannot currently be displayed.



Questions and Answers

Ask questions through the chat pod

Foresters: Type your FULL NAME, email 
address and Licensing Number or SAF 

Membership/CF Number in the chat pod in 
order to receive CFE credit.

General Audience: If you would like a 
general certificate of attendance, please 

download the file in the “Files Pod.”



Give us your feedback!

www.fs.fed.us/openspace/webinars

Or Contact
Sara Comas - scomas@fs.fed.us


