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SAMPLE SCALE INFORMATION FORM



	(1)              

	 FORMCHECKBOX 

	 - ORIGINAL
	 FORMCHECKBOX 

	- AMENDMENT NO:
	     
	 FORMCHECKBOX 

	 - CANCELLATION

	

	Region:
	   6 - PNW
	Code:
	     
	Sale Name:
	     
	#
	     

	

	Forest:
	     
	Code:
	     
	Purchaser:
	      

	District:
	     
	Code:
	     
	Scaling

Organization:
	     

	

	(2)

TOTAL SALE

VOLUME:
	     
	 FORMCHECKBOX 
  CCF

 FORMCHECKBOX 
  MBF
	(3)

SALE

METHOD:
	 FORMCHECKBOX 

SAMPLE LOAD
	 FORMCHECKBOX 

LOAD COUNT
	 FORMCHECKBOX 

100% WEIGHT

	SPECIES and PRODUCT
	     
	     
	     
	     
	     

	
	     
	     
	     
	     
	     

	BID RATES
	     
	     
	     
	     
	     

	SAMPLE

GROUP
	(5) 

                       SAMPLE GROUP DESCRIPTION

   (sorted by species, log size, product, etc.)
	(6)

 FREQUENCY


	 (7)

SAMPLE  VOL

 FORMCHECKBOX 
 CCF     FORMCHECKBOX 
 MBF

	A
	     
	1 : 1
	     

	B
	     
	     
	     

	C
	     
	     
	     

	D
	     
	     
	     

	E
	     
	     
	     

	
	TOTAL SAMPLE GROUP VOLUMES TOTAL REMAINING SALE VOLUME
	(8) 

     

	(9) REMARKS:
	

	     


	(10)         FOREST SERVICE REPRESENTATIVE
	PURCHASERS REPRESENTATIVE

	BY:
	
	BY:
	

	

	TITLE:
	     
	TITLE:
	     

	

	PHONE #:
	     
	 DATE:
	     
	PHONE #:
	     
	 DATE:
	     


INSTRUCTIONS
for
SAMPLE SCALE INFORMATION FORM
Revised 4/09
Block #

(1)
Type an X in the appropriate box.  When amendments are made, include the amendment number in sequential order, starting with number 1.  When sampling is completed on the sale provide the contractor with a cancelled 21 form. Fill in all heading information.  
(2)
Fill in the total sale volume found in timber sale contract section A2.  Select the appropriate unit of measure, CCF or MBF.
(3)
Place an X in the appropriate sale method box; Sample Scale, Load Count or 100% Weight. 
Use on Load Count or 100% Weight sales that have 2 products with different values, not a weighted average value, which need to be separated by sample groups.
(4)
List all species and products from timber sale contract section A2 and the bid rates for each from contract section A5. Use tentative bid rates on escalated products and bid (flat) rates on flat rate products.
(4) For each sample group, describe the strata to be used.  Sample group A is always reserved for 100% scale, such as mixed loads, non conventional trucks or specie populations too small to sample.  
When load count or 100% weight sales have 2 products with different values, not a weighted average value, separation of the products by sample groups is required to properly account for the value differences between the products. Describe the sample group by product and use 1:1 frequency for each.
(6)
Indicate starting sample frequency for each strata. Sample group A is always set at 1:1 frequency. Frequencies can be modified via R6-FS-2400-29 form. 
On Load Count or 100% Weight sales that have 2 products with different values separated by sample groups, use a 1:1 frequency for sample group.
(7)
Show the estimated volume for each sample group.  Volume estimates may be taken from A2 or CruiseProcessing Reports.  Select the appropriate unit of measure, CCF or MBF.
(8)
Accumulative total of all sample group volumes.  On a new sale that has had no volume removed the combined sample group volume MUST equal the total sale volume shown in block (2).  If volume has been removed and scaled as 100% or if sampling starts after volume has been removed block (2) will be larger than block (7).
(9)
Always use when making amendments or when necessary to provide specific instructions to the scaling organization.
(10)
Obtain appropriate signatures and additional information.  New signatures are required on amendments and cancellations.
