USDA Forest Service

R6-FS-2400-29  (10/11)

	SCALER INFORMATION FORM



	(1)

	 FORMCHECKBOX 

	 - ORIGINAL
	 FORMCHECKBOX 

	- AMENDMENT NO:
	     
	 FORMCHECKBOX 

	  - CANCELLATION

	

	 Region:
	     6 - PNW
	Code:
	      
	Purchaser:
	     
	(2) BRAND

	
	     

	Forest:
	     
	Code:
	      
	Logger:
	      
	

	
	

	District:
	     
	Code:
	      
	Haul Date:
	     
	

	
	

	Sale Name:
	     
	#
	     
	Award Date:
	     
	

	
	State Reg. No.

	Scaling Organization:
	     
	Code # 
	     
	     

	
	

	(3)   SCALE METHOD
	(4)  BRANDING
	(5)   PAINTING

	 FORMCHECKBOX 

	Cubic
	 FORMCHECKBOX 

	100% Weight
	 FORMCHECKBOX 

	Double End
	 FORMCHECKBOX 

	10 and 10
	 FORMCHECKBOX 

	Double End
	 FORMCHECKBOX 

	10 and 10

	 FORMCHECKBOX 

	BF/Westside
	 FORMCHECKBOX 

	Load Count
	 FORMCHECKBOX 

	Single End
	 FORMCHECKBOX 

	Other: 
	
	 FORMCHECKBOX 

	Single End
	 FORMCHECKBOX 

	Other:

	 FORMCHECKBOX 

	BF/Eastside
	 FORMCHECKBOX 

	Sample Scale
	     
	     

	
	
	

	(6)                 SCALE LOCATION         
	Yd/Trk
	# Lds
	(7)   REMOTE CHECK SCALE LOCATION

	     
	        
	        
	     

	     
	        
	        
	     

	     
	        
	        
	     

	     
	        
	        
	     

	     
	        
	        
	     

	(8)                  MINIMUM PIECE SPECIFICATIONS
	  (9)      SAMPLE GROUP / FREQUENCY

	Species and Product
	Length (feet)
	Diameter (inches)
	Net % of Gross
	Merch Factor
	Scaling Organization Code
	Sample Group
	Sample Frequency

	     
	     
	     
	     
	     
	     
	A
	1 : 1

	     
	
	
	
	
	
	
	

	     
	     
	     
	     
	     
	     
	B
	1 : 

	     
	
	
	
	
	
	
	

	     
	     
	     
	     
	     
	     
	C
	1 : 

	     
	
	
	
	
	
	
	

	     
	     
	     
	     
	     
	     
	D
	1 : 

	     
	
	
	
	
	
	
	

	(10)  100% WEIGHT or LOAD COUNT SALES
LOAD COUNT SALE
	(11)  SPECIAL SERVICES

	Sale Species Code:
	     
	Sale Product(s)
	 FORMCHECKBOX 

	- Addback

	Unit of Measure/Code:
	     
	Sawtimber (01)
	 -  FORMCHECKBOX 

	
	

	Ld Count Conv Factor:
	     
	  Grn Biomass Cv (20) 
	 -  FORMCHECKBOX 

	 FORMCHECKBOX 

	- Other – see block (12) REMARKS

	(12)   REMARKS:  (Always use when amending.)
	(13)  DATE: Received by Scaling Organization

	     
	

	14)
	(15)
	(15)
	     

	
	
	     
	
	     
	E-mail address

	Forest Service Rep.
	Phone No.
	Date
	(16)

	
	
	     
	
	     
	
	     
	
	     

	Purchaser Rep.
	Phone No.
	Date
	Financial Assistant
	Phone No.
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	SCALER INFORMATION FORM

	CONTINUATION SHEET

	

	 FORMCHECKBOX 

	 - ORIGINAL
	 FORMCHECKBOX 

	- AMENDMENT NO:
	     
	 FORMCHECKBOX 

	 - CANCELLATION

	Sale Name:
	     
	Sale # : 
	     

	Scaling Organization:
	     

	

	(12)   REMARKS CONTINUED:  (Print duplex to make reverse side of front page)
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INSTRUCTIONS

for

SCALER INFORMATION FORM

Revised 10/11
The initial form shall be filled out electronically and kept on file to facilitate amendments and brand cancellations.  All blocks on this form will be used to register a brand on scaled sales and to provide scaling instructions to the scaling organization.  Most of the information needed to complete this form is found in Sections A and C of the timber sale contract.  All entries must be accurate and checked against the timber sale contract prior to mailing to the scaling organization.  It is not necessary to provide this form to the scaling organizations when the timber sale is a Tree Measurment Sale.
Block #

(1) Type an X in the  appropriate box.  When amendments are made, include the amendment number in sequential order, starting with number 1.  When the sale is completed provide the contractor with a cancelled 29 form.

Fill in all heading information. Scaling Organization code number is the brand code number assigned by the scaling organization for the sale.  Haul date is the estimated date haul will begin.

(2) The designated sale brand shall be drawn or typed in this box and must closely resemble the actual brand impression received from the state when the brand was registered.  Only one brand will be assigned to each scaler information form.  Type the state registration number in the space below the brand.

(3) Type an X in the appropriate box(es) for the SCALE METHOD.  When scale method is sample scale, complete block (9).  When scale method is 100% Weight or Load Count, complete block (10).

(4) Type an X in the appropriate box describing the approved branding requirements for the sale.  If approved branding is different than those listed, mark OTHER, and describe branding requirements below or in block (12) Remarks.

(5) Type an X in the appropriate box describing the approved painting requirements for the sale.  If approved painting is different than those listed, mark OTHER, and describe painting requirements below or in block (12) Remarks.

(6) List the Forest Service approved scale locations for the sale, Y for yard or T for truck scale.  Include the estimated daily number of loads to be hauled to each location.

(7) For yard scale locations, enter the word SAME for the Remote Check Scaling Location.

Each Forest Service approved truck scale location must list a Remote Check Scale Location.  Locations shall be in place prior to hauling products from the sale area and approved by the Forest Service.
(8) List products and species as shown in A2 of the timber sale or stewardship contract.  Species may be combined and entered on one line if the minimum piece specifications are the same.  Record minimum piece specifications for length, diameter, and net percent of gross as found in A2 of a Timber Sale contract or A.2 of a Stewardship contract.
When contracts list “Net scale in % of Gross” as N/A, the product is scaled for gross.  No defect deductions will be made and net volume will equal gross volume.  Include the following statement in the remarks: “When “Net % of Gross” is N/A, scale product for gross.  No defect deductions will be made and net volume is equal to gross volume.”
When the scale method is 100% Weight or Load Count sale, leave block (8) blank.
When scale method is sample scale, do NOT attempt to line up species and products with block (9) sample groups.  Use R6-FS-2400-21 form to designate and describe sample groups.
Cubic Sales: 

Sawtimber products:  use a merchantable factor, 10.67, in lieu of the “Net Percent of Gross” on all scaled sales.
Example:  Length 8.0,  Diameter 6.0,  Net % of Gross “leave blank”,  Merch Factor 10.67.

Non-sawtimber products:  use 40% “Net Percent of Gross” on cubic sales. 

Example:  Length  8.0,  Diameter  6.0,   Net % of Gross  40%,  Merch Factor “leave blank”. 

Scribner Sales: 

Sawtimber products:  use 33.3% “Net Percent of Gross” on Scribner sales. 

Example:  Length 8.0,  Diameter 6.0,  Net % of Gross 33.3%,  Merch Factor “leave blank”.

Non-sawtimber products: use “Net % of Gross” as listed in A2, which should be N/A, not applicable.  Non-sawtimber products are scaled for gross.  No defect deductions are made and net volume is equal to gross volume. 
Example:  Length  8.0,  Diameter  4.0,   Net % of Gross  N/A,  Merch Factor “leave blank”.
(9) Use this block when the contract requires Sample scaling or when 100% weight or load count sales have 2 products with different values and separation of the products by sample groups is required to properly account for the value differences between the products.  Sample group descriptions and frequencies are agreed to by Forest Service and Purchaser on form R6-FS-2400-21.  Group A, is reserved for 100% scale, using a 1:1 frequency.  Enter sample group frequencies as listed on 21 form.  Scaling Organization code #’s are assigned by the scaling organization for each established sample group. 
(10) Use this block only on 100% Weight or Load Count Sales. This information is used to properly code the sale species, sale product(s), unit of measure, and load count conversion factor on scale reports. 
100% Weight: Mulitple species and products may be listed in A2.  List only the predominante sale species code, such as DF.  Check the box for the predominant product code for the sale, Sawtimber (01) or Grn Biomass Cv (20) when the contract has a weighted average value for the 2 products.  When the contract has 2 products with different values, not a weighted average value, check BOTH product boxes. 
When “Tons” is the unit of measure in A2, enter “Tons (05)”.
Load Count: Mulitple species and products may be listed in A2. List only the predominante sale species code, such as DF.  Check the box for the predominant product code for the sale, Sawtimber (01) or Grn Biomass Cv (20) when the contract has a weighted average value for the 2 products.  When the contract has 2 products with different values, not a weighted average value, check BOTH product boxes.
When contract provision C6.83#Option 3 (9/04) is used, enter unit of measure as “Tons (05)” and list the “tons per load” conversion factor, displaying hundredths, as provided in contract provision. 
When contract provision C6.83#Option 1 (9/04) is used, enter unit of measure as “CCF (03)” and list the “CCF per load” conversion factor, displaying hundredths, as provided in contract provision. 

(11) Indicate any SPECIAL SERVICES requested by the Forest Service by typing X in the appropriate box, ADD-BACK or OTHER.  If the special services is not for add back, describe the request in block (12) Remarks. Examples of “Other” are wormy specie provision C6.83(Option 2)(6/04), scaling charred material or short pieces from improperly bucked logs.

(12) REMARKS:  Always include remarks when making amendments or when necessary to provide sale specific scaling instructions.  Use the continuation sheet if more room is needed.  When the continuation sheet is used, reference its use in block 12 on the front page and fill in page 1 of 2 on the bottom of the page and page 2 of 2 on the continuation page. Print the form duplex to make the continuation sheet the back side of page one.  If the continuation sheet is not used, fill in page 1 of 1 on the bottom print only the front page.
Examples of instructions that can be provided for clarification include:
· “See Continuation Sheet printed on reverse side for all remarks.” 

· Cubic Rollout Scaled Sales that have both Sawtimber and Non-sawtimber products:

“Scale all pieces for SAWTIMBER products first. Segments not meeting SAWTIMBER specifications will be scaled to NON-SAWTIMBER specifications.” 
“A mule train, truck and trailer, is considered two loads. Product removal permits attached to the truck and trailer have unique permit numbers and are scaled as two separate loads.”
· Scribner Rollout Scaled Sales that have Sawtimber and Non-sawtimber:

“Scale all pieces for SAWTIMBER products first. Segments not meeting SAWTIMBER specifications will be scaled using NON-SAWTIMBER product specifications listed in block (8).” “When “Net % of Gross” is N/A, scale product for gross.  No defect deductions are made and net volume is equal to gross volume.”

“A mule train, truck and trailer, is considered two loads.  Product removal permits attached to the truck and trailer have unique permit numbers and are scaled as two separate loads.”

· Sample Scale: “Sample scale the selected loads.”  
Add the appropriate statement above for either a cubic or scribner scaled sale. 
· Load Count Sales:   “Use R6-FS-2400-87 Load Accountability Record, as provided, to report load count data on a daily basis.” OR “Provide load count data per TPSO Scaling Procedures”.

“A mule train, truck and trailer, is considered one load. Mule train permits attached to the truck and trailer have the SAME permit number followed by an A or B.  Scaler will record only the permit number and NOT the A or B which follows the number.  Both permits shall be returned to FS.”
· Weight Sales:  “Weigh all loads. A mule train, truck and trailer, is considered one load.  Weigh truck and trailer together as one unit for one weight.  Green mule train permits attached to the truck and trailer have the SAME permit number followed by an A or B.  Scaler will record only the permit number and NOT the A or B which follows the number.  Both permits shall be returned to FS.”
(13) This block is reserved for use by the scaling organization.

(14) All Original registrations must have the required signatures, phone numbers, and dates.  All amendments and brand cancellations must have new signatures and dates.

(15) Include the electronic mailing address where scale reports will be sent.

(16) Include the financial assistant's name and phone number.

Complete two separate originals if more than one scaling organization is used on the same sale.  Amendments and cancellations shall be specific to the individual scaling organization.  Print the form(s) and obtain original signatures, both FS and Purchaser.  Mail, hand-deliver, or electronically transmit in PDF format the original document(s) to the scaling organization.  The scaling organization needs to date stamp the original form "Received" and return a hard copy or PDF electronic copy to the originating Forest Service office.  Due to the poor readability, faxed copies are not acceptable.  Verify the information on the returned form against the original electronic file copy for any changes.
DISTRIBUTION:  Forest Service shall provide one copy stamped by the scaling organization to the Purchaser and one stamped copy to the Contracting Officer for filing into the official sale folder.  One stamped copy shall be retained at the originating Forest Service office.  Additional copies may be distributed for field use by the Forest Service.

