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FOREWORD

Most of us would probably endorse a one-
year moratorium on meetings, conferences, con—
ventlons, workshops, and symposia. In fact,
this planning commirtee was sa reluctant to
assemble another conference that {t spent neac-
iy 2 years identifying the needs and develop-
ing the program. When the rate of change is
as great as it has been in outdoor recreation,
conferences such as this one become essential.
This is an exceptional conference because it
focuses on that change, documents (¢, and
atcempts to determine what 1ts future implic-
ations may be.

Ten years ago, a Forest Recreation Sym
poslum was held ar Syracuse, N.Y., for the
purpose of “consolidating aad synthesizing
past vescarch efforts in outdoor recreation.”
Even a hasty comparison of these proceedings
with those from Syracuse suggests the enormous
volume of research that has pccurved over these
10 vears. Equally apparent is the change in
the kinds of research information that are
available today; from the static descriprive
and prescriptive studies of the late 1960's
to examinations of trends, shifts, and changes
in the outdoor vecreation economy. Effective
planning requires this dynamic view of out-
door recreation. Because planning, whether
for corporate investment or public develop-
ment, is a long-range activity, it needs in-
formation that goes beyond simple statements
of "what is" into che realm of "what has been"
and “what will be,"

Statistical reporting {5 a erfrical tunc-
tion of govermment, Without this essential
service, it would be difficule, {f not {mposs-
ible, to assess the state of the economy, the

quality of health care, or the adequacy of
public education. Price indexes, business
slumps, few constructien, pollution levels,
production facts, and employment {igures pop
out of Washingron bureaus onto boardroom con-
ference tables with almost biologlie regular-
tcy. Agriculture, mining, housing, manu-
facturing, wholesale and retail trade,
doctors, dentists, educators, butchers, bak-
ers, and even high school guidance counselors
have more federally-sponsored statistics to
plan vith than do the providers of America's
outdoor recreation opportunities. We attempt
to plan the future of the Nation's recreation
resources in the absence of facts about the
present level and rate of growth of private
investment in leisure Industries. We define
policy on the basis of out-of-date data and
ideas about public participation in recreation
activities. And, we invest scarce research
dollars in “problems' which may not exist, or
wight at least look different if we had ad-
equate stacistics with which to view them.
This symposium will not correct the situation.
1t can only serve to heighten your present un-~
easiness over the gquantity and quality of
available trend data. But we hope it will in-
still an urgency within you to demand better,
more curtent, and more comprehensive statig—
tics on outdpor recreation in America.

Good planning has been described as a
two-step process. “First you flgure out what
{s inevitable. Then you find a way to take
advantage of {t."” 1In assembling this collec-
tion of speakers and topics, we have provided
you with the best available information omn,
if oot the inevitable, at least that which is
highly probable and highly improbable, Step
2 -= how vou take advantage of that information
~~-is what recreation researchers will be
monitoring {n the vears ahead.

WILBUR F. LaPACE, Chairman
Program Committiee

amertean Jencgrarnicr, Septenber 1979,
Used by permission.
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The Growth
Leisure

of Selected
Industraies

"
Elizabeth R. Owen

Rapidly rising sales of sporting equipment, as well as the
phenomenal growth of rveceipts froe a variety of recreation=
+, have contributed in establish-

oriented service industries

ing the recreation market as one of the most

dynamic and

fastest expanding sectore cf the United States economy.
¥ : Y

Please sec the full Commerce report for a greater,

treatment of the subject matcerial.

in-depth

and skiing are treated in four individual chapters.

Detailed tables on expenditures, rates of

ete., are also included.

OVERVIEW OF LEISURE
INDUSTRIES

Expenditures on leisure activities, espe-
cially outdror recreatvion, represent a major
and growing segment of the American economy,
having reached $81.2 billion in 1977,

$20 billion more than in 1974. 7This spending
represents 7 percent of total personal
consumption expenditures and covers outlays
for a multitude of leisure pursuits ranging
from admission to movies and sporting events,
to magazine and newspaper subscriptions, and
to purchases of toys and sports equipment.

The $61.2 billion dowes not include such
expenditures as transportation and lodging
connected with pleasure travel, vacation
homes, and public recreation. When these and
other related activities are added, the
combined total is much higher and although
precise amounts are not available, one recent
estimate put the grand total of leisure
spending in 1977 at $160 billion.

A rough estimate of the major components of
leisure activity breaks down the $16¢C
billion total spent on leisure into:

$27 billion for sporting goods purchases
and associated service expenses.

1Paper extracted from The Growth of Selected
Leisure Industries, U.S5. Department of
Commerce, May 1979, Available from U.S.
Government Printing Office, Wash., D.C.
Stock No. 003-009-00319-9. 41 pages.
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participation,

Tennis, bvating, camping

$§5%8 billion for television sels, radios,

records, music
material, adm

photography, o©

al instruments, reading
ssions to sports events,
novies, culteral events,
fraternal organizations,
materials, and other personal

congunption expenses such as pets,

to.

clubs and
gardening

$71 billion for vacation travel, both

domestic and fureign.

$4 billion for vacation cottages,
vacation lo

second homes,

tS.

The volume of retail sales generated by

the demand for sports ecaquipment is shown in
table 2 which presents the 10 most popular
categories an 1976, the last

was availahle.

year ranking

sport equipment cateyories that are
expected to have the greatast growth
petential 1n the years ahead are soccer,

racauethall, skiin
softhall, tennis,

g, fishing, camping,
exerclse equipment,

sports apparel, and jogging shoes.
Women's team sports eguipment
should also generate sales in

future,

2
pecrcation Analyst, leritage

and Recreation Se
of the Interior,

rvice,
Wash.,

oS
D.C.

and apparel
the near

Congervation
Uepartment



Table 2.~Ketail Sales of Sporting Goods
(nillions of dollars)

Pexrcentage
Change
Category Sales in 1976 _1975-1976
Recreation vehicles - ~ - - -~ 82,700 16
pleasure boats, motors
and accessoriey - = = =~ - - 2,370 15
Firearms and hunting
supplies - -~ - - - - = - = 1,120 5
Bicycles and supplies - ~ - - 957 12
Athleric equipment - team
sales ~ =~ = = = = = = ~ - < 719 7
Tennis equipment - - - ~ - -~ 666 20
Golf equipnent - - -~ - ~ - - 587 ©
Fishing equipment. = = = ~ -~ - 506 8
gnow skiing = = = = = = ~ « 421 11
Camping = = = = = = = = « = = 386 7

Sourcee:  National sporting Goods Association.
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Product
story.
dynamic

sales tell only part of the ieisare
Inother part, probably the most

is the services aspect of

tte recreation industry., For example, for
there are 1l:ft tickets to buy, for
playcrs there are court fees, and for
scuba divers there is the cosl of refilling
theair tanks with oxyyen, Other service
activitiers would 1nalude eguilpment repair
shops, facilities construction, management
consulting firms, and professional sports
instruction. These services are expanding
more than the manufacturing sector, and will
eventually form the heart of the lersure
industyye.

one,

skiers
Ltensis

Further evidence of the magnaitude and growth
of leisure activities is attendance at major
which increased
mote than 4h percent between 1966 and 1976,
ag spending at these events almost tripled,

$EH6H m1llion in 196 to 51,5 billion in

professinnal sporting events,

f romn

1976,

More Time and Noney for Leisure

The twn major factors that have oncouraged
the explnaive development of recreational
been time and money.  In the

Marketrs have

past two decades, Americans have seen alwost

steady tmprovement in the amoant of thear
time and money avallable for leisure

pursuits.

while the 40~hour work week has remalned
constant the end of World 17,
average worker now gets longer vacations
This means that the
average "lersure year” 15 122 days--one-
third of the total year.
Teisare year offers significant opportu-
nities for nutdoor recreation--fifty 2-day
woek=vnds, a vacation period averaging 16
days, 3-day weekends
assnciated with Moanday national holidays.
Leinure change to
any great extent in the 1980's, Whale any
decyease in toral working hours is likely
to be minimal, it is probable that further
gairs will he made in obtaining longer
blocks ¢f leisure time by reshuffling
working time through such innovations as
the d4-day work week and flexitime.

since war the
and pore nolidays.

The expanded

and at least five

time 1% not expected to

T ther poney
3

side, real per caplta

sposable 1nrone [personal 1nceme Al prsted

for inflation and taxes) has heen olimbing
steadily over the years, a fact that

contributed to the rize 1n discretinnary

has

income {(money available for spending on
items other Yo As oa
4 ilt, the in recreation
gpending as a percentage of personal
consumption expenditures grew from 5.5
percent. in 1960 to 6,8 in 1975, Thas
upward trend has leveled off slightly an
recent years, mainly because of inflation
which takes a Jarger share of personal
income to cover the higher costs of housing,
food, utilities, care.

necessiti
leng=term trend

than basic

and medical

Spectator and Participatory Sports

Both spectator and participatory sports
are contributing to the outdoor recreation
hoom,  Professional sports leagues now
football,
ice hookey, novaeer, volleyball,
softhall 126%, the

af ma3or-league teams in all

nationwide 1n hageball,
baghkethall,
anid tennls.

aperate

Siuee
nomber
professional sports has jumped from 57 to
to 400, »addytianally, touring golf,
howling, and tennis profoessionals
the country

close
crisg~

©

~CTOSE the year ronnd for

weekly tournament s,

Profegsional sports are thought to be still
agoe=--with good opportunities
particularly
and more U.S.

in the growth st
further expansion,
internationaily. More teams
will be playing in other countries in the
near future, and the possibility of pay
telovigion 14 expected Lo have positive

for

jmpact on pro sports. The major TV net~
wurbe increasing thelr sports coverage
markedly, a fact that contributed
tremcrndously to stimulation of interest,
Spectatnr attendance at the 18 most popular
major sporting events increased from 217

million in 1266 to 314 million in 1976.

are

The enormous growth in participatory
sports has heen even greater than that for
spectator sports. There has been a
greater popularization of sports activit
among all =lassecs and ayes. Tennis,
sailing, and sqguash were once the sports
of the rich. Hicycling

and rope jumping were formerly limited
mostly to children. Camping, jogging
and weight training were once considered
only the idiosynerasies of nature and
physical fitness aficionados. All these
sterotypes have disappeared now.

The in sports partic
i the result of years of pablicity
about the benefits of exercise and better

recont surge



nutrition. Starting in 1975, American
deaths from cardiovascular disease fell for
the first time in a decade. New figures
show that the mortality rate from heart
ailments, long known as the epidemic
disease of this century, has declined by
more than 30 percent since 1950,

So populay has exercising become, that there
are now an cstimated 3,000 health clubs and
spas around the country with several million
members.  The henefits of exercise also are
being increasingly recoqnized by private
industry which loses cacl) year an estimated
52 million workdays to heart discass and
Many
businesses are providing facilities and
organized physical fitness programs for
their employees, varying from a single
softball field to million dollar exercise
facilities run by professional staffs,

$1 billion to common backaches.

This ilncreased interest {n physical fitness
and its physiological payoffs do not appear
to be gpread equally among the populations
Results of studies indicate that most of the
exoreising s being done by the young, the
hetter educated, and the affluent, by men
more than wonen, and mostly by those ain the
Northeast and Far West.

Manufactuting, Matribution, and Employment

Scarcity of marker data and occasional
over-estimation of demand are partly

rooted in the structure of the industries
providing sporting goods and eguipment.

At the manufacturing level, only a few
firms qualify as "powerhouses,”™ with
thousands more small firms in existence.
Additieonally, there are many small manu-
facturers who drop-ship directly to
avoiding the traditional whole-
sale distribution system. This dire
factory-to-dealer relationghip is more
extensive in the sporting anomis industry
than in most other consumer gomds lines.
Only the firearms and fishing tackle
industries have substantially organized
wholesale distribution.

" 3

dealers,

Because of a lack of truly national sport-
ing goods chains, the retail sporting
gonds industry 1s as !ragmented as the
manufacturing side.  1f more national
chains exisred, more standaydization of
products would probably yccur, although
favorahle customer vedction to fewer,
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more standardized products in sports is
somewhat doubtful since players seem to
demand higher quality and more customized
equipment as they become more skilled in
their sports.

Following the trend of many other retail
operations, the size of sporting goods
stores in the future will tend to be
erther small and very specialized, or very
large and gencral. Large stores, many of
which are discount operations, are
expected to 1ncrease their share of the
total market from 15 to 25 percent by the
mid-1980's, and will become inveolved in the
service end of sports, such as repairing
the equipment they sell, renting equipment,
of feringy lessons, or sponsoring clinics or
trips.

A more specialized, but growing aspect of
sporting uoods retalling is mail order
sales of sporting goods and recreation
equirment.. Reflecting a growing belief
that mail crder purchasing is a more
conveniunt and more budget~conscious way
to buy, sales for 197% are estimated to
he abhcut $113 million. Sowme acquisitive
interest on the part of a number of
conglomerates has also been reported in
recent years.,

Full-time and part-time employment
opportunities in recreation are plentiful
and are expanding rapidly. For instance,
there is a growing demand for professional
sports ingtruction, with tennis as the

best example of this trend. Additionally,
professional opportunities exist in sales
and management of vetall operations, man—
agement. and maintenance of sports
facilities, equipment repair, and consulting
services for the development and management
of sport facilities and sports programs.

Private scctor employment opportunities are
expanding and appear to offer the greatest
potential. The U.S. Department of Labor in
its Qccupational Outlook Handbook predicts
good employment opportunities in recreation
in the 1980's. Estimates are that the
private sector provides approximately 5
million jobs in recreation or leisure
industries.

Public sectury employment is smaller but
still significant. An estimated 80,000
to 85,000 penple are employed in Federal,



state and municipal public recreation
programs. These jobs are with parks, camp-
grounds, swimming pools and beaches, ski
areas, arts and crafts programs, tennis
facilities, and urban playground and recre-
ation program centers. All of these
activities require managers, planners,
instructors, and maintenance professionals.
various development assistance agencies, such
as the Small Business Administration, the
Economic Development Administration of the
U.S. Department of Commerce, and the U.S.
Department of Labor under the Comprehensive
Employment and Training Act, are including
construction of recreation facilities among
their yrants to stimulate employment. Some
examples of where this funding is going are:
a multi-million dollar grant for the refur-
bishing and building of sports facilities

for 1980 winter Olympics which will be held
at Lake Placid, New York; construction of a
freshwater lake/reservoir in 1llinois also
including designs for multiple recreation

and grants to various localities for the
construction of tennis courts, inner city
recreation centers, and bicycle trails over
abandoned railroad track beds.

useE;

Recreation and Travel

Few industries have as many areas of

mutual interest and benefit as the recre-
ation and travel industries. In effect,
many recreation activities could not occur
without the services of the travel industry.
Conversely, a good portion of the travel
industry is totally recreation-oriented,
such as resort hotels, destination resorts,
and ocean cruises. Resorts and carriers
provide the means and destination activities
that induce people to travel and attract
them to a particular place, while the manu-
facturers of leisure-time products provide
the tools of play.

A further benefit that results from this
symbiotic relationship is the removal of the
"fad" aspect from sports. Patronage of a
resort for a particular sport in effect
institutionalizes that sport. Permanent
facilities--ski slopes, golf courses,
tennis courts, marinas, bike paths, and
pro shops—-induce return business. Urga-
nized participation practically
guarantees not only repeat equipment
buyers, but also repeat resort customers.

37

The love affair with the "active life" has
brought a radical attitudinal change to

many Americans' approach to leisure.

Leisure time has become just as important to
them as their work lives. As with their
careers, they are frequently setting goals
for their leisure time, such as becoming a
ranked tennis player, getting rid of a slice
in their golf game, or training for the
Boston Marathon running classic. In addi-
tion, more people are taking vacations with
an athletic purpose. TFor example, in 1975
some 12 million pcople played golf, tennis,
or skied whila on vacation or in the course
of taking trips., O©Of these 12 million, half
took a trip for the primary purpose of engag-
ing in one of these sports. Added to this
group are uncounted millions who took a trip
for the purpose of fishing, boating and
other water sports. Agsumptions are that
vacations ov trips whose primary purpnse is
to take part in a sport will increase in the
future,

Tremendous opportuniry for growth for the
hotel/motel industry exists in the pleasure
travel market. Many operators are begin-
ning to add to their properties such
features as athletic and health club
facilities, tennis and handball courts,
saunas, and tie-in arrangements with nearby
golf courses or ski areas,

Package plans that cover lodging costs and
sports admission fees or equipment rentals
for one price are becoming extremely popu-
lar. Properties that are located in winter
ski areas or include golf course, tennis
court or horseback riding facilities have
been the most extensive users of such
package plans.

Other factors have encouraged husinesses

to concentrate marketing efforts on the
pleasure travel market. The introduction of
new, more economical types of air charterxs
in the mid=1970's, the elimination by the
Civil Aeronautics Board of many restrictive
regulations on air charters, and the CAB's
easing of discount air fares have also
stinulated consumer interest in travel.

The seemingly unending boom in U.S. travel
by Americans and foreigners will undoubtly
further stimulate new and existing recre-—
ation markets, while the travel and leisure
industries will cooperate more with area
retailers in joint promotion, such as



packaged sports tours, resort programs of
sports' instruction, and hotel sponsored
weekend skill workshops.

Women's Invelvement

Sales of almost all types of recreational
goods and services to women are an area of
both current growth and future potential.
Women of all ages and all socio-economic
levels are taking up a variety of sports,
many for the first time. For example, more
women are playing tennis now; one survey by
the National Tennis Foundation reported an
estimated increase of 50 percent from 1973
to 1974, A survey conducted by the National
Federation of State High School Associations
showed considerable increases in the number
of girls participating in inter-school golf,
skiing and tennis competition, which is a
sharp reversal from the situation existing
just a few years ago. Then not only inter-
school female team competition, but any
female athletic program, was the exception
rather than the rule.

One major factor adding to growth in women's
sports participation at high school and
college levels has heen Title IX of the
Education Amendments of 1972. Under

Title IX, schools receirving any form of
Federal financial assistance must make ath-
letic equipment, facilities, and opportu-
nities equally available to both sexes.
Since the athletic budget for women at the
collegiate level was only 2 percent of the
men's budget in 1975, a tremendous potential
market for sporting equipment, footwear,
apparel, and services specifically designed
for women exists. In addition to the growth
of the women's school athletic market, possi-
bilities for a large increase in the number
of women's athletic teams in industrial or
high school teams.

while in their infancy women's professional
sports are enjoying a healthy and rapid
growth, Women professionals in golf and
tennis are competing for purses in the
hundreds of thousands of dollars, up from
just a few thousand dollars in the most
recent years past. Other sports that are
fielding women professionals and pro teams
are skiing, softball, volleyball and
basketball. Many industry observers feel
that women's professional basketball will
develop into a major spectator sport in
the next few years.
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By far the greater increase in women's
sport participation has been on the
individual level., Apart from tennis that
has enjoyed the greatest growth in popu-
larity among women, a 1976 Nielsen survey
indicated that 21 million American women
participate in fishing, up from 9 million
in 1970, slightly over one and one-half
million women go in for hunting, up from
869,000 in 1970, and 20 percent of the
Nation's scuba divers are women, up from

5 percent in 1970, There are now several
fishing, hunting, and outdoor groups
specifically organized for women's member-
ship; these groups have helped promote
interest among women in these traditionally
male-dominated sports.

This positive projection of the women's
market for recreational goods and services
is underscored by current trends in the
employment and income levels of women.

For the first time in history, a majority
of women between 18 and 64 are employed,
and demographers feel that this percentage
will increase from the present 52 percent
to 65 percent in 1987. Female purchasing
power ig also increasing not only in terms
of the number of women who earn independent
incomes but in their wage and salary
levels as well. These economic factors
greatly enhance the potential of the
women’'s side of the leisure market.

Future Developments

The surge in the young adult population
which will continue for the next few years
is favorable for most segments of the
recreation industry, especially for those
selling equipment for active sports and
outdoor activities. Headed by men and
women of ages 25 to 34, this group is
more than 50 percent larger than a decade
ago and should increase by another

35 percent over the next decade. But
everd in the areas of less active sports,
greater longevity, improved health care,
and increasing numbers of people on
adequate retirement plans strongly suggest
a sturdy market for the relatively less
strenuous type of activity.

Another favorable demographic factor
affecting recreation industries is the
geographic movement of population.

Already a definite shift of the U.S.
sopulation to the South and to the West has



occurred. During the next decade, the South
is expected to increase its population by

20 percent, the Mountain States by

24 percent, the Southwest by 25 percent and
the West by 18 percent, while at the same
time large population centers in the East
and Midwest will decline.,

To understand the factors that have
contributed to boom times for the recre-
ation industry in general and for outdoor
sports in particular, please see my full
study. The sections on tennis, camping,
boating, and skiing will analyze their
current market performance and try to
project their future growth.
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TRENDS IN FINANCTHG AND AVATLABLLITY OF

CAPITALY

Donald €. Schink”

Abstract,—-The past, present and Tuture of
enterprise financing is develeped in this paper.
available methods of
The long-term solution to the problems do-
improved oducational
and a loan program tailored to the needs of

ers need to utilize all
sound projects.
pend on better information,

HISTORICAL PERSPECTIVE

Early travelers utilized small hotels,
roadside cabins, restuarants, taverns and
other service facilities for their needs.
They of ten camped at rhe side of the road.
Sportsmen generally felt that all public and
private land was available to them f{or huut-
ing and {ishing.

The resort industry in many states got
its start as hunting and fishing camps. 'Thesc
consisted of crude cabins with ocutdoor plumb-
ing and a row boat.

From these beginnings, the recreation-
tourism industry gradually evolved into what
we know today. Included are resorts that
cater to visitors during all four seasons,
attractions that provide entertainment to
large numbers of people, motels, restaurants,
golf courses, ski hills, and all of the sup~
port enterprises.

The commercial recreation sector has been
enhanced by the development of many national,
state, county and city parks and recreation
Programs.

Recreation enterprises have gencrally
becn small, family owned businesses, often
located in remote locations., They often have
been under financed and having managers with
little training or experience. The recreation

1Papcr presented at the National Outdoor
Recreation Trends Symposium, Durham NH, April
20-23, 1980

2Recreation Business Specialist & Dirce-
tor, Recreation Resources Center, University
of Wisconsin-Extension, 1815 University Ave.
Madison, Wiscongin 53706,
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industry is plagued with short scasons, un-
predictable weather, povernment repulations
md gevernmental competition,

Tn 1965, we held a pubiic policy forum
in Fifield, Wisconasin on the topic of "Fi-
nancing for the Reeveation Dndustrv.” It
wias dattended by Teaders rom local govern-
ment, the resort ndustry and bankers.  The
mecting wis called beeause of the problem
of securiny Toans Lo upprade and cxpand
resorts and other recreational enterprises,
It was the conclusion of the leaders at-
tending that:

V. There was a need for educational
programs to improve the mavagement of
enterprises.

2. New povermmental programns were
needed to provide lony term loans to rec-
reational enterprises,

Tt would be interesting to repcat the
Fificeld conference of northern Wisconsin
leaders at this time. Their recommenda-—
tiong might be shout the same in 1930 as
thev were in 1965. Our basic problems re-—
main.

The cost of capital has varied some-
what over the yeurs but always scems to
gradually increase. During the 50's and
early 60's, interest rates for commercial
loans were in the 5 to 6 percent range.
Trom the mid 60's through the mid 70's the
interest rates generally increased to the 8
to 9 percent range. In the late 70's,
pid intercst rates

wWer

saw a v scalation of
with prime interest rates reaching as high
5 percent.,

as 15,

fecent higher interest rates have bheen

accompanied by shortapes in the monev mar-=



ket. Only the most profitable enterprises re-
ceive loans in times of high Interest rates
and tight money supplies. Recreation enter-~
prises with their traditional low profitabil-

Table |.e-SBA Loan Approwals (Totel U.5.)

[T :L\M’ ﬂ(‘”‘ 1 OANS
157 1977 1578
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3 Trailer snd Mobile Dwalling Mfg. 12 t2 1

be invested by the owner/developer. In many Fivstotfinrautbu-fistinto i " 3 b i
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4 Mbitc Golf (ou: 7 n 183 i1
ject's security. Suall Avus Nige H ! h

#

ANALYSIS OF LENDING SOURCES

Commercial recreation-@gterprises have
relatively few sources of mortgage financing
for new or expanded businesses. They gen-
erally are banks, the Smgll Business Admin-
istration and the Farmer's Home Administra-
tion. In some instances, the Economic De~
velopment Administration has provided mort-
gage funds,

The prime sources of funding for small
businesses has been their local banks. They
have the capability of making loans on the
real estate, equipment, and operating capi-
tal. Banks generally have lending limita-
tions to Individual borrowers of approxi-
mately 20 percent of their capital and re—
serves.
tation. Imnovative bankers have provided
mortgage dollars to clients by utilizing
correspondent banks, by syndicating loans
with other lenders and by utilizing SBA or
FmHA guarantees.

Small Business Administration (SBA)

The SBA was established by Congress to
aid, counsel and protect the interest of
small business concerns in order to pre-
serve the nation's free enterprise system.
SBA provides loans or loan guarantees for
land, buildings, equipment, inventory and
working capital. Generally, money is pro-
vided by a participating bank with SBA
guaranteeing up to 90 percent of the loan,
Loans do not exceed $350,000,

The scope of the SBA loan program in
1976 was provided in a paper prepared by Dr.
Malcolm Bevins (Table 1). Similar informa-
tion for 1977, 1978 and 1979 was provided
directly by SBA.

They also have a total lending limi-
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Source: Wr. Wichard P, b
Smell Businesas Adainistraiion, vashingtos, 5.C., Peh. 6, 1980,
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Farmer's Home Administration

The Farmer's Home Administration of the

U,S. Department of Agriculture has the author-

ity to make loans for outdoor recreationm,
They make loans under 1) Business and Indus~
try, 2) Recreation Facility loans to farmers
and 3) Community and Non-Profit Loans program.
Commercial recreation enterprises can apply
for Business and Industry loans, Under this
program, the FmHA would guarantee up to 90
percent of the loan. Generally, FmHA makes
loans of over $350,000. They cannot make
loans in or near metropolitan areas (over
50,000 population).

Dr, Bevins reported the number and amount
of loans made for recreation in 1972 and 1976.

they are listed in Table 2.

Teble Z.-~Financtal Amafutance Prouram~ ixtended to The Kecreatton
Sector (Total U.5.) by the Farmevs Home Administration,
USDA, 1972 and 1976,

NUMBER OF LDANS AVOUNY OF LOANS
1977 1576 1972 1576

PROGRAM K

Bustoess & industry

{Recreation Loan [ 9 ¢ $37,538,028
Guarsares)
Recrastion Fretliry
Loans to Yarmers “8 I8 §1,807.820 1,772,000
Community a Nemprat it
Loan Program ¢ 17 LI2Y 1,800,000

Tourde: Tacs muppiisd by Yarmars Roms Adminietratiom, Angust, 1977,



In comparison, Wisconsin's VmiA loans
for recrcation during the past {ive vears is
as tollows:

Loaus  Total Loaned
Neaprofit Corporation 2 $ 96,000
Municipality 1 340,000
Individual Recreation
(Farmers) 96 2,789,000
I'rofit Corporations
(Guaranteed) 7 8,193,000

Economic Development Administration

The EDA has authority to make louns for
recreation enterprises in EDA designated
areas, JThese generally are areas of high
unemployment. However, most of their dollars
are allocated to public works projects. 1t
is difficult for commercial recrcation enter-
prises to qualify foxr EDA funding becausc
most are not labor intensive.

INNOVATTVE APPROACHES 10O
ANCING RECREATION PROJECTS

We are in an cra of tight money, {luctu-
ating interest rates (generally higher),
soaring construction cos and shifting mar-
kets. VYet there are recreation projects that
need to be built, and enterprises that should
expand. Financial advisors will nced to help
prospective husinesspersons, and developers
utilize the financial tools available to
them,  Following is a review of some of the
finance avstems used by financial manasers.

s
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Tndustrial Revenue Bonds

Many states have a program to assist new
industrics to get started in the communities.
Generally the municipality will authorize a
municiple revenue bond issue so that they can
be sold to investors as tax-{ree municiple
bonds. However, in most cases the local
municipality does neot guarantee the bonds.
The honds are sold to banks, individual in-
vestors or mutual funds. The advantage is
that new mortgage dollars are brought into
the community and the borrower has a favor-
able interest rate, The bond rating is based
on the individual project and the developer,

In some states, outdoor recreation and
tourism related developments are eligible to
utilize the industrial revenue bonding pro-
gram, TIn other states, they are excluded or
there are limitatrions on its use. New or
amended legislation may be required in sev-
eral states to make this propram applicable
to the recreation enterprisc

o~
w

ncremental Financing (TTF)

A new program {or Wisconsin, Minnesota,
Towa, California, Oregon and perhaps other
states is the utilization of Tax Incremential
Financing to assist new developments, Tt
been nsed initially to reviralize blighted
arcas, but has potential use {or some recrea-
tion developments., Basically in the Tax In-
cremental District (7T1D) created, the munici-
pality uses taxes accruing from the increased
value of the property in the district to amor-
tize Toans uscd for all or part of the improve-
menta. Tt has financed land write=down, cost
of providing city scrvices, and in some cases
conscruction costs. This program would seem
to have the most potential in urban areas but
with some application in the more rural com-
munities.

has

Joint Venture Capital

A Joint venture is generally when two or
moere parties gamble together on the success or
tailure an investment. 1o the past, it has
been a group of two or more investing o com=
hination of Tand resource, cexpertise and equi-
ty to secure traditional mortpage financing to
build Hany of the mertgape bank-
crs and insurance companics now want to be
included as a4 limited or full partner in the
business. The advantage to the developer
comes in the early vears hecause she/he g not
locked into rigid debt service payments,  Bach
investor reccives a percentage of the profits,
The advantage to the lender comes in the form
of carly years tax credits and losses, a share
of the appreciating value of the business and
a continuing share of business profits. A
joint venture in and of itsclf does not create
any legal relationship between the parties.
This is done through formation of a corpora-
tion or a limited or poneral partnership.

of

a business,

I
i

Limited Partnerships

A limited partnership is a lepgal business
entity that provides a vehicle for developers
teo put together equity from several investors.
In this arrangement, there is a general part-
ner who provides all of the management with/
without some cquity dollars and a number of
limited partners providing most of the equity
investment. The limited partners offset pro-
fits, losses and tax credits of the partner-
ship directly against other income. Limited
partner [nvestors generally have financial
exposure only to the extent of their invest-
ment provided they do not enter into the man-
apement. They trade the right to participate
in Management decisions for the security of
linited exposurc.



Condominium Financing

Some recreation related projects are fi-
nanced by the user. This is usually done
through the condominfum vehicle. 1In this de~
velopment strategy, apartments, campsites,
boat slips, ete. are sold to the recreational
user. In some cases, purchases are made by
investors with the prospect of rental income.
In condominium projects the developer/manager
does not have the burden of capital costs to
amortize out of operating income. This type
of development was observed first in areas of
high recreation demand and generally high
land costs. There were condominium apart-
mentg and/or town houses on the ocean fromt
in Florida and in the ski resorts of Colo-
rado, condominium campgrounds in California
and Michigan and condominium marinas on the
Great Lakes. A variation of the theme is the
use of Interval Time Share Condominium Sales.
In this scenario, users purchase the use of
the condominium unit for a specific period.
For example, a user might purchase the use of
the condominium for the first two weeks in
July and would have the use of it every year
during this period.

ftock Corporations

Equity capital can be accumulated for
recreation developments through the sale of
stock to investors. This allows for larger
scale enterprises than might be possible by
an individual with limited resources. It
also spreads the investment risk to a number .
of individuals. Stock sale is used by both
profit and nonprofit corporations.

The nonprofit corporation is a popular
way of financing and operating many outdoor
recreation enterprises. Most notable are
golf and country clubs, hunting and fishing
clubs, swimming clubs and tennis or racket-
ball clubs. In this mode of development, the
users are the owners and fees are set to cov-
er costs of operation.

Public/Private Coorperative Ventures

A combination of public/private invest-
ments have been used in a limited degree in
the past. Generally, it occurs when state
or federal parks lease land or provide land
for recreation development. Examples are the
western ski areas where the ski slopes and
trails are generally part of the National
Forest and resorts and campgrounds leased to
private operators by the U.S. Park Service,
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Many rural communities with limited popu-
lation will need to be ianovative and get co-
oneration from all possible sources if they
hope to provide the recreational opportunities
enioyed by more metropolitan areas. Think for
a moment about the swimming club (nonprofit)
and the high school that joined forces to
build an indoor swimming pool in Madison, Wis-
consin. This same concept could he used by
sraller communities for a number of activities
needing expensive facilities.

For example, an indoor tennis club re~-
cuires 100 players (members) per court to have
& n~rofitable ¢lub. However, if the local
school system needs additional physical educa-
rion gpace and the facility were located prop-
erly it could be used by the school during the
day. The tennis club could use the facility
during the late afternoon and evening hours.
Tach would have the use of the facility during
their prime time. By cooperating In a ven-
ture, small communities could provide more
recreational opportunities to their people.

LONG TERM SOLUTIONS

The problems of financing and the avail-
ability of capital are not unique to the field
of recreation. Over the years we have ob-
served all other sectors experiencing similar
nroblems and to some degree solving their fi-
nancilal problems.

The recreation sector hag irg special
provlems. They relate to the seasonality of
many recreation businesses, low level of man-
aperial abilities in many small businesses
and generally low profits in the industry.
The state of the economy and the fuel situa-
tion creates additional uncertainties.

Yesearch Information

If the recreation sector is to compete
for scarce equity and mortgage dollars, we
sust have the necessary tools. Information
(facts) on the recreation sector is often
sadly lacking. Without this information, it
is difficult to prove the feasibility of new
or expanded enterprises.

If we are to secure financing, research-
ers need to provide current, reliable infor-
mation related to:

1. Supply of recreation facilities.

2. User ﬁtudies giving profiles, de-
mands, trends and expenditures.

3. Threshold studies showing the number
of people required to support spe-
cific enterprises.

4
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TRENDS IN

19791

PRIVATE AND COMMERCTYAL RECREATION

Arlian F. Epperson2

Although there has been substantial growth in the supply
of outdoor recreation resources, there is no existing system
or program to track annual changes in private and commercial

facilities or enterprises.

This paper traces efforts to assess the supply of private
recreation resources and provides the reader with information
on where to look for data on the private sector.

INTRODUCTION

Few serious students of trends in recre-
ation would not agree that recreation has in-
creased in the recent past by almost any mea-~
sure. The problem has been to accurately
assess the amount of the increases.

One of the problems in these assessment
efforts has been inconsistent definition of
measures. For purposes of this paper 'Demand"”
will be defined as the amount of participation,
as measured by visitor davs, participation
davs, contact days, activity davs, or the
dollars spent on recreation and leisure pur-
suits.  "Supply" will be used to cateporize the
number of facilities, number of acres, or other
measures of the physical facilities themselves
rather than those who use them.

Several previous efforts to measure demand
and supply are worthy of mention.

ORRRC REPCRT

The first nationally recopnized efforts to
assess the demand and supply of privare and
commercial recreation was the Outdoor Recre-
ation Resources Review Commission's report,
"Outdoor Recreation for America,"” Volumes 1-27,
published by the Federal Government in 1962.
One entire volume "The Private Sector Study of
Outdoor Recreation Enterprises' was given to
the demand and supply of private and commercial
recreation.

In reporting demand., the Private Sector

lPaper presented at the National Outdoor

Recreation Trends Symposium, Durham NH, April
20-23, 1380.

2
“Former DMrector, Missouri State Parks
Jefferson City, MO
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study found that recreation areas and facilities
provided by private individuals, nonprofit organ-
izations, and businesses attracted some two bil-
lion visits annually. Three-fifths of these
visits were made to commercial profit making
enterprises.

While this early study of recreation par-
ticipation by 17,342 households in 1960, and later
followed up by personal interview surveys of 4,029
randomly selected households in 1972 have been the
most widely used and quoted resource information
in the recreation and park field, it may now be
outdated as more sophisticated and accurate data
have been accumulated by such private organiza-
tions as A.C. Nielsen studies, which will be dis-
cussed later.

Another assessment of private outdoor rec-
reation enterprises was done for the Bureau of
Outdoor Recreation in 1965, covering privately
owned and operated enterprises in the continental
United States which were In existence in the sum-
mer of 1965 (Chilton 1966). The inventory was
assessed on the basis of a stratified random
sample by counties and geographic locations
within counties. Outdoor recreation enterprises
were identified in pre-selected portions of ran-
domlv selected counties and total sample size
of 2,102 was invesrigated. Facilities offering
the following activities were inventoried:
bigycling; boating and boat rentals; camping --
for-instance tent, trailer, group residence, and
dav:; caves; drama and concerts; drive-in movies;
driving and sightseeing; lodging; wountain climb-
ing: nature study: picnicking; shooting ranges;
skiing —— water and snow; field trails; fishing,
salt, cold and warm fresh water; golf: hiking
and walking; horseback riding; hunting -- big
and small game and waterfowl; ice skating; spec-~
tator sports; sports and play fields -- such as
archerv, tennis or softball; swimming beaches
and pools: vacation f9rms; winter sports,



Because of the small sample size such an
asgsessment can only be an estimate and can
vary as much as 7000 enterprises (one stan-
dard deviation of sampling tclerance) in the
total numbers projected. However this was
the first attempt by anyone to project an est-
imated number of enterprises and the study
does not purport te be 100 percent accurate.

Table 1l.-~Private outdoor recreation

enterprises
Number Percent

Multiple water-oriented

enterprises 7,856 6
Swimming 22,195 17
Boating 4,449 3
Fishing 10,138 8

total water-oriented (44,638) (34)
Multiple land-oriented

enterprises 8,128 6
Lodgings 17,577 13
Camping(overnight and day) 6,273 5
Hunting 13,651 10
Active participation games

or activities 25,991 20
Passive spectator and

miscellaneous 15,591 12

rotal land-oriented (87,211) (66)
Total number of enter-—

prises investigated 131,849 100

It can readily be seen that the assess- .
ment is far from complete, and many of the wide
range of activities and facilities that were
surveyed do not contain complete information;
however, it was a beginning and called atten-
tion to the magnitude of this aspect of the
recreation estate.

A further effort to assess the public and
private recreation estate was done by the
Bureau of Outdoor Recreation in its "Outdoor
Recreation, A Legacy for America" in 1973.
That report indicated that at the time the
private sector owned or operated as much acre-
age as the public sector and involved more
people and much wider variety of organizations
and interests as well as activities. More
than 50 percent of all recreation opportunities
are directly attributed to the private sector.

A quick review of these supply data on
recreation enterprises will suggest three major
categories. (a) Commercial, (b) Private Mem-—
bership, (c) Private - nonprofit, open to the
public. A comparison of these holdings and
enterprises in relation to public areas is
shown in Table 2.

Table 2.--Number, acreage, and one year's
attendance of public and private outdoor
recreation areas

Sites Acres Attendance
number wwmmewthousandge -
Federal 2,127 446,616 537,065
State 18,614 39,701 420,468
County 4,048 2,977 194,317
Municipal 40,030 2,006 1,562,101
Total public 65,219 491,298 2,713,951
Privacte(profit) 131,626 30,025 1,251,876
Private
(nonprofit) 1,000,000 467,000 800,000

An estimated 85,000 commercial enterprises
on 131,000 sites with over 30 million acres pro-
vided over one billion outdoor recreation oppor-
tunities. These range from dude ranches, and
resorts to hunting guides, and outfitting ser-
vices, charter fishing boats, golf courses,
shoot ing preserves and commercial campgrounds.
Another 2000 enterprises provide outdoor recre-
ation facilities and services relating to amuse-
ment and spectator sports activities.

More than one million individual enterprises
provided outdoor recreation opportunities to the
American people without a profit motive. It is
estimated that they control over 467 million
acres of land, and receive aboutr 800 million
vigits a year. Of this number there were at the
time of the study an estimated 47,000 private
and quasi-private nonprofit organizations and an
estimated 32,000 membership clubs in this group.

NATTONAL ASSOCIATION OF CONSERVATION DISTRICTS®
STUDY

In 1973 the BOR initiated a program to in-
ventory all of the private recreation businesses
in the U.S. Cooperation was obtained from the
National Assoclation of Conservation Districts.
The Association requested the assistance of the
Soil and Water Conservation Service through thelr
county Couservationists which cover over %6 per-
cent of the nation's area, through 29,000 soil
conservation districts. The local district con-—
serdationists enlisted the help of the state
departments of conservation, extension special-
ists and others to inventory and categorize each
outdoor recreation enterprise in each county.



Table 3.--National Association of Con~-
servation Districts private gector
recreation inventory--number of enter-

prises
Noti~
Enterprises Profit profit Total
Campgrounds 11,619 6,087 17,706
Field sports 742 2,805 3,547
Fishing waters 6,931 2,892 9,823
Golfing facilities 5,395 3,765 9,160
Historical/Archaeo~
logical site 351 938 1,289
Hunting areas 2,231 3,861 6,092
Natural scente 346 838 1,184
Picnic areas 528 1,277 1,805
Race tracks 998 243 1,241
Recreation 5,550 306 5,856
Rockhounding 85 17 102
Rodeo,z00, amusement s 2,469 894 3,363
Shooting preserves 793 1,192 1,985
Snow ski areas 510 105 615
Trails 2,103 672 2,775
Vacation farms 909 65 974
Water sports 7,697 2,729 10,426
49,251 77,943

28,686

Number of states included=47

The Soil Conservation Service had pre-
viously been involved in efforts to assess
the private recreation potentfal in the var-
fous counties in the nation. In 1962 the
initial portion of a three phase plan was
begun. Fach county was to be inventoried
concerning the private recreation enterprise
in that county. Because of lack of emphasis
by some states the inventory was never com-
pleted or published.

In 1970 additional efforts were made to
complete the inventory and to do a county-~
by~county assessment of the potential for
private outdoor recreation development to
provide a tool for potential areas or sites
for recreation business, a very noteworthy
purpose. However this study has not yet been
completed either, and few know of its exist-
ence. It is unfortunate that such efforts,
although well-intended and adequately con-
ceived, have not received sufficient emphasis
or priority from top administrators to result
in thelr completion.

A comparison of the total number of
enterprises reflected in the 1965 BOR inven-
tory and the totals above from the NACD study
show some differences. There is no question
that the NACD figures are by far the most
accurate because of the total inventory
attempted, and because of the limitations of

the 1965 BOR study previously mentioned.

Table &4.~--National Association of
Conservation Districts, private
sector recreation inventory--~types
of activities offered by enterprises

Activity Number of Enterprises
Profit Nonprofit Total

Camping-canoe 213 99 312
Camping-day 829 1,108 1,937
Camping-pack 288 259 547
Camping-resident 2,413 2,094 4,507
Camping-transient 3,228 403 3,631
Camping-vacation 6,792 843 7,635
Archery 888 1,536 2,424
Shooting range 1,082 2,052 3,134
Tennis 1,756 2,332 4,088
Fish-ponds/lakes 7,256 3,721 10,977
Fishing enterprises 5,924 934 6,858
Golf~driving 1,783 780 2,563
Golf-executive 337 110 447
Golf-miniature 1,284 91 1,375
Golf-par 3 528 184 715
Golf regulations 3,538 2,903 6,441
Historical/

archeological 543 976 1,519
Hunting total area 2,616 3,636 6,252
Hunting 4,123 5,600 9,723
Natural scenic 1,273 1,219 2,492
Picnicking 2,777 6,321 9,908
Racing-viewing 1,131 179 1,310
Recreation resort 3,047 164 3,211
Rockhounding 234 52 286
Rodeo,zo0,park 2,511 956 3,467
Shoot ing-preserve 506 934 1,440
Snow skifng 1,212 275 1,487
Trails total 3,317 1,812 5,129
Bicyele trails 549 182 731
Hiking trails 2,650 2,248 4,898
Horse trails 3,002 583 3,540
Of f-road vehicles 472 161 633
Snowmobiling 821 460 1,281
Vacation farm 561 8 569
Vacation ranch 430 16 446
Boatding-nonmotor 5,344 1,126 6,470
Boat'ing-motor 4,665 339 5,004
Boating-launch,

storage 10,479 2,163 12,642
Swimming 11,251 6,883 18,084

An example of an individual state inven-
tory as part of the NACD study is given for
later comparisons with other inventories yet
to be discussed.



Table 5.-~NACD Private Sector Recreation
Inventory, state summary of enterprises

Missouri
Primary Non-~
Facility Profit Profit Total
Campground 343 185 528
vE 30 54 84
Field sports
487 76 543
Fishing waters
128 143 271
Golfing fac. 26 4k 70
Hist/Arch site
H 37 130 167
unt ing areas
22 15 37
Natural scenic 13 19 52
Picnic areas 35 1 66
Race track 429 7 436
Recreat ion res 5 2
Rockhounding
Rodeo,zoo0,anus llg 68 lag
Shooting pres
Trails &% 18 53
Vacation farms :
Water sports —~121 ~Zé ——zZl
State totals 1,900 884 2,784

STANDARD INDUSTRIAL CLASSIFICATION SYSTEM(SIC)

The U.S. Department of Commerce and the
Bureau of Census have produced a much over-
looked source of valuable Information relat-
ing to categories of recreation supply. In-
formation is given on a number of categories
of enterprises, total number of establish~
ment$, and total number of employees., These
categories include: hotels, motels, tourist
camps; trailer parks: sporting and recreat-
fonal camps; motion pilctures and services;
cultural events; bowling alleys, billiards,
pool establishments; other amusements such as
dance halls; commercial sports, baseball,
football, etc.; racetrack operations; golf
courses; skating rinks; amusement parks:
carnivals, circuses; other commercial rec-
reation and amusements.

In most cases however, quasi-public
agencies are not included. Tt also can
readily be seen that many of the categories
do not lend themselves to strictly outdoor
recreation facilities, nor to categories
consistent with other apencies or organiz-
ations interested in trend data.

THE PRIVATE OUTDOOR RECREATION ESTATE STUDY

A report submitted to the Heritage Con-~
servation and Recreation Service {previously
BOR) for the Nationwide Outdoor Recreation
Flan in August, 1973 by Cordell, Legg and

Mclellan is probably the moast comprehensive des-
cription of the private recreation estate for
outdoor recreation to date. The study is act-
ually a summary of three other studies done pre~
viously.

The first source of data in this study is
the Nationwide Survey of Private Landowners and
Managers (by the U,5. Forest Service and others,
1977). The survey was begun In late 1976 and
samples non-corporate and corporate forest and
range landowners concerning their land, the pur-
poses and styles of management exercised, and
the public recreational use policies in effect.
The study focuses primarily on land use, and
sheds 1ittle light on the numbers or purposes of
the main commercial or private recreation enter-
prises for profit. It does however shed valuable
light on areas that might be available in the
future for recreatfon from private sources.

The second source of data in the study is
the Inventory of Private Recreation facilities
compiled in 1974~75 by the National Association
of Conservation Districts, discussed previously.
The data describe the developed recreation site
opportunities provided by the private sector, by
regions, according to the following classes of
activitiea, and reports them in per capita sup-
ply and units per million population.

Class 1: high density facilities, such as
swimmiog pools, golf courses,
miniature golf, driving ranges,
racetracks, zoos, parks and
playgrounds.
camping sites, shooting preser-
ves and hunting areas, natural
scenic areas, picnic tables,
resorts, geological parks, snow
skiing, trails, ORV areas, and
vacation farms and ranches.
Class III: water oriented sites and facil-
ities.
historic sites,

Class IT1:

Class 1IV:

The third source of data included in the
study is a previcus study of recreational prop-
erties, subdivisions, and vacaticn homes, com-
piled by Richard Ragatz Associates, Inc.

While the summary study for HCRS does add
a considerable amount of accurate data to the
recreation supply, a valuable data on recre-
ation#l land use, it still lacks much in answer-
ing the questions of trends for landowner use
or numbers and types of private and commercial
recreation enterprises which is so very much

lRagatz, Richard L. Assoeiates, Inc. 1977.
Private seasonal recreational property develop-
ment, unpublished report done for the U.S. Dept.
Agric. For. Serv., Southeastern For.  Exp. Stn.,
Ciemson, §.C.



Table 6.~~NACD Private Sector Recreation Inventory
Missouri state summary of activities and enterprises providing sctivities

Activity

Special
Camping~-canoe
Canplng=-day
Camping-pack
Canping~resident
Camping-tranaient
Camping-vacation
Archery

Shoating range
Tennis
Figh-ponda/laken
Fiah enterprises
Galf~driving
Golf~execut ive
Golf-minlature
Golf-par 3}

ol f~regulat fon
Hist/Archeological
Hunt total ares
Hunt {og

Natural fscenic
Picnicking
Racing-viewing
#eo report
Rockhounding
Rodeo, zo0, park
Shoat ing-presetve
Snnw skiine
Traila total
Bteyeling tratl
Hiking trafls
Hovae tralls
Off-road veh
Snuwmobiling
Vacat fon~farm
Vacat ton-ranch
Roat fng-non melor
Boat ing-mat or
Aoat
Swimming

tavnchimtorage

473
126%2
19
49882
7450
15741
56
879
363
10L67
1235
472
428
124
97
17124
1081
90744
15R28
11511
4518
230
10141
7
8932
1161
40
569
19
449
630
G104
10
23RS
2
124
906
104807

-

cmmmmmmneAgoutit of measured unitg----o-sonooaa wwm Enterprise Total
PROF  N/P TOT

* i6 16

areas 23 4 27
acres 20149 puests 28 55 33
aress 4 2 6
acres 11150 guests 27 58 85
acres 5835 veh-sites 19142 tent-sites 123 14 137
scres 7227 veh-sites 6520 tent-sites 128 20 148
rangea 287 positiona 16 27 43
poritions 31 s3 84
coutrts 29 20 109
acres 891 pond/lake 275 122 397
acres 466 enterprises 208 6 214
acres 924 positions 38 10 438
acres 81 holes 4 3 7
T £ 497 holes 51 51
acres 54 holes 4 1 S
acros 22%6 holes 67 113 180
acren 119 sitea 32 41 73
ACTS 0 71 91
B/G-acten  2A176 S/G-acves 11615 W/F-acres %9 1132 191
acres 15 road miles 13 10 63
acron 5V10 tables 194 [ R 307
acres 111764 aspectatora B30 track milea 19 10 69
acres 2150% suents 356 8 164
acres 230 guests 1 1 P4
acres 132 8¢ 201
acres 11 H 12
acres 1200 pers/hr H 1
milen ) 4h 32 76
milen 106 rentala 10 2 12
miles 56 57 113
wiles 1208 rentals 1209 baarded 7 21 94
qeres R3 miles 7 3 10
acres 1 mile 1 i
acres 4 guests 1 1
acres 3092 puests 1 3
Canoes 44 =matl 1178 other 294 26 320
chatter 2104 rentals 154 3 160
hoat w TR ramps/lanes SR80 boat slipn 490 TS &
feach Vi, 2811 pond-acres 1ORA26T ponl g {1 411 171 582
o 1405 5099

51




Table 7.--Total number of SIC establishments, relating to outdoor recreation

sSIC

Kind of Business

793
7932
7913

79.Ex.792.3
791

7941,7948

7948

7942
7945
7946
7847

1949

Toral Number of Establishments

Dance halls, studics, schools

Public dance halls oer ballrooms
Dance schools,

Commercial sports

Publ e golf courzes

Skattag rinks

Coin operated amusement devices

baseball clubs

football clubs

other pre athletic clubs
managers and promoters

automobile racing

dog race tracks

thoroughbred horse tace tracks
standardbred horse rvace tracks
dog and horse rvacing stables

carnivals, circuses
fairs

Bowling alleys, hilliard.‘pocl establ {shments
Billtard and pool establishments
Bowling alleyvs

Other amusement and recreation services

1954 1958 1963 i967 1972
12701 13916 15927 15497 14320

7639 7045 7069 XX 5847

5062 687t 8858 XX 8454

30532 42913 49244 5283 XX

2265 6863 7301 33 X%

XX 875 869 xx XX

incl. childrens, pro. x% 5994 64732 XX xx

2517 6028 6488 XX xx

Baseball, football clubs, etc., promoters 6712 752 L4 XX XX
ke 200 158 xx xx

25 20 41 XX xx

376 448 246 xx xx

376 448 246 xx ®X

Racetrack operatlon, including racing stables 1849 5276 6043 xx xX
454 578 658 xx xX

X% XX 55 XX xx

%X %X 235 xx X%

XK XX 215 *X xx%

XX XX 5295 XX XX

HO 851 1067 xx xx

1799 2254 1274 XX RA

Amusement parks(incl. kiddie. theme parks) 2488 3682 397 XX xx
6045 5264 5038 xx xX

Concension operators of amusement devices XX xx 2776 xX xX
1099 801 363 X% xx

1090 320 1257 xx xx

13314 16846 22703 xX xx

ather commercial recveation and amusementcs
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needed. It may however provide basic dasta
on which to measure future trends.

STATE SCORP PLANS

Part of the requirements for states o be
eligible for federal funds under the Land and
Water Conservation Fund Act of 1965 requires
that a State Outdoor Recreation Plan (SCORP)
be done periodically by each state. A number
of states have addressed this requirement
differently; however in most cases, there {8
some private and commercial data available.
Unfortunately thers fa {ittle consfatency
between states on what was {nventoried, or
how it was inventoried, thus making state by
gtate comparisons, or totals impossible from
this source.

The SCORP for Missouri last done {n 1975
included both a demand study as well as a
supply inventory. The Misgouri SCORP 1s dis-
cussed here only as an example of what may be
found {n other states and for later compar-
igons with other studies yet to he mentioned,

The Missourl SCORP did not fsolate par-
ticipation i{n private or comoercial enter-
prince. The supply inventory however did in-
clude one “Type of Contrel" category shown in
Table 10 as "ather” which included facilities
of the following apencles, orpanfzations and
insritutions: church, civie, community, club,
inetitut fon, employes organization, private
ar payochial school, private for profic, and .
private not far prolir,

Unfortunately the following areas were
not fncluded: outdoor movie theatres, horse
ravetracka, minfature golf couvses, auto race-~
tracka, trampoline parks, go kart tracks, pro-
fessional and semiprofessionai football and
bareball fields, and seme university and col-
fege athletfe facilities,

While the fipures heluw may be meaning-
tena in terms of comparison with other data,
thevy are fncluded for example purpnses part-
ially to show the necd for congistent method-
ology 1o measure trends.

The
inessoes

inventury Hata 608 apencies, bus-
or inntftutions controlling 96 827
acreys af recreat fonal land.  Apparently there
was ne effort to further scrutinize the data
for additional Information on private and
commercial enterpriges.

The 1979 SCORP for Missouri i{ncludes a
more comprebensive taventory of public and
privare recreation opportunities.
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Table B.--Total acreage by type of control

Hissourl SCORP, 1975

Number Acres
Federal 170 1,744,490
State 719 455,613
County 9% 11,642
Municipal 1162 38,500
School 1293 7,396
Other 1608 96,822

This reflects a more indepth effort to
conslder the facilitles that are private/profit.

A summary of the figures from the three
Missourt studies brings to focus the problems
we have been discussing. While the 1979 SCORP
does naot have numbers of facilities, the dats
is available to retrieve such information and
it may be included tn the final documeat which
fa ati{l! In draft form.

Table 9 . --Summary of enterprises

Non -
Profit Profit Acyes Total
NACD 1,900 885 2,784
1975 SCORP 1,608 96,822 1,608
1979 SCORP 214,58

When compared with the NACD data, the dif-
ferences are still sipnificant; however, the
methodojogy and accuracy are probably much more
reliable in these two surveys than in the 1975
SCORF atudy.

SURVEY OF PRIVATE ASSOCIATIONS 1979

Realiring the fnvonsistency of datas dn
government funded studies, whether nat fonwide
ov state by state, an atfempt was made to cons
tact a number of industry association proups
for wsupply data.  Those contacted fell into the
f41lovwing categorfes.  (Se¢e Table 10D

(uest lonnaires were sent to each of the
agenc fes asking for any kind of participation
or facility data that would indicate trends,

A second letter was sent thirty davs after the
first ro those who had not responded. Of the
133 questionnaires sent, respouses wire recefved
from 30 and data was received from 16, While
a1l uf the agencien contacted do not yelate to
Cautdnar recreat fon® | they were included he-
cause of thelr ¢lose association to outdoor
recreat{on and {or her purposes not withio
the scope of thig paper.
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Table 11.-«Industry Assocliation survey

Returned

Responsges Trends

Amumement a~fafca
Back packing
Bicvele
Billiards

Boat ing

fowling

Camping
Campgrounds
Canoeing

Convent fons
Cultural
Farm-dude ranch
Golf

Hockey
Hotels,motels resorts |
Motorcycles
Plancing
Restaurant
Skating-roller
Skating~ice
Skiing-water
Skiing~snow

- A3 B B G e WD D R AN WY DN A N e ) e D

—
&
~3
&

Snowmohiles B 1 1
Swimming i

Tennin 7 2 2
Travel i1 .

TOTALS 13 40 19

The responde wae dimappointing to say the

teast. A matority of those whoe did return
trend data only had tnformat ion on 4 region
vy other fractfon of the toral industry ft=~
aelf, A problem with i{nduatyry data {s that
it ia lndustry prodoced. While the intepg-~
rity of the varfous industries {s not being
quest loned, the consiatency of the reliabfl-

tty and valtdicy leaves queations in the minds

af many.  The temptation may be too great for
notne . Several have thedr own outgide funded
foundat fone for educat fon and resecarch such
as the polf and tennds foundations.,  Eeen n
report fng the atatintics these do ot fully
describe the methodology of thelr rescarch,

PUBLIC SOURCES

Thoue desiring Informat {fon on treads in
private and commercial facilities and parti-
clpatfen may be left to rely on occasional
articles found in the news media, or those
affered for a fee from private organizations,
Several artfcles of note {n recent times in-
clude the follnwing:

Scherman, Tony, "The Thrill of Tt ALY
Familv Weekiy, November 11, 1924,
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“Summertime and the Spending Is Easy,”
U.S, News and World Report, July 31, 1978,
pages 1617,

Happiness," U.S.
23, 1979, pages 6O~

"How Americans Pursue
News and World Report ., May
76.

Ever and S5till Grow~
Repare, April 17,

"Leisure Boom-Bipgest
fng,"” U.S..%ews and World
1972, page 42.

These furnfish tidbits of inforwation on
participation, facilities, and spending of
Americans on a3 varlety of sports and leisure
activities, although there appeiars not to be
any consistency in the activities chosen.

The most comprehensive source of these
faolated pleces of information on existing
participation, spending and facilities is
probably Fpperson‘s book, "Private and Com-
mercial Recreation” (1977) pages 74-80. How-
ever (t ton i3 a collection of statistics from
a variety of sources, some of the= highly
questionable, and the data is now three years
ald,

Other Jimited goyrces have fneluded studien
done by goverament agencles hut not published
such as “The Importance of Recreatfon to the
Econamy' (Beaver 1978).

Data from private sources for a fee include
the Travel Pulse, 3 research publication based
an 5,000 indepth home interviews annually.

Anoather excellent source on sports and
lefaure participation in the private sector {s
the Niclaen studies. These have received very
lirtle attention in the public sector.

These studies are based on telephone inter-
views with some 3,000 households and represent-
fng over 8,500 individuala, and a study of thirey
different aporta. Thev provide trend and demo-
graphic {aformar {on on individual participants
as well ag households and also {nclude data on
equipment purvharnes for mest sperts.  Thev alzse
taclude special tabulations covering a variety
of topivs for specif{ic sporrs.  Sports covered
in the survey include!  archery; hasehall(hard-
hall); Basketball, indeor and autdoor: bicveling;
boatfhe'; bowling: camping: fishing: foorball.
golf: handball: hantioy: fce hockev: {ce skating:
jogping/bicycting: motorbiking: paddle tennis;
platform tennis: peel/billiards; raquetball;
roller skating: salling: snowmoblling: snow
akiing: soccer) softball: swimming, indoor and
outdoor; table tennis; teanis, indeoor and out-
door; and water skiing,

Many sports equipment manafactarers and mar-
ket analvuts use the reporty, available for a fee
from the company. 1t;uyearn that private enter-



prise has agsin accomplished something that
public insritutfons have not.

SUMMARY

[t is evident that there is no extisting
system or program either public or private
that can track annual changes (n private and
commercial facilities or enterprises. There
has heen substantial growth in programs to
track changes in participation of selected
activities, However because this data has
been produced by private enterprise, there
is a substantial cost invoived in obtaining
the atatistics. The economic feamibilivy
will no doubt determine f{n the future which
additional sports and activities are re-
searched.

The only other alternative for the future,
in terms of complete trend data, is to en~
courage the various industries themselves In
groups to do so. This might be done through
such organizations as the American Recreatfon
Coalition, recently formed through the Dis-
caover America Travel Orgaailzation {n respoose
to gasoline allocations and possible rarton-~
ing. This organizacion, a group of 48 agencles
and industries relating to recreation, bhave
met several times and perhaps rould provide
a vehicle for possible trend data collection.
The limitations of industry produced statis-
tics would still be present.

Aother possibilicy (g for the group such
as the Travel and Tourism Industry Advisory
Council, appointed by the Senate Committee on
Commerce, Science and Transportation as an
advisory ars to the Subcommitree on Merchant
Marine and Tourism, to put thism as a high
priority {tem. While their first meeting was
in July, and their ggenda and minutes are not
open to the public, there are a number of
nat ionally known persons active in recreatinm,
travel and tourlsm on the Committee.

It may be unlikely however that any gov-
ernmental vehicle can be used to produce such
a product because of the changing nature of
politics, policies, regional differences in
procedures and time roquired to accomplish
the task. A recent effort at providing input
into the National Recreation Plan for HCRS by
a task force on private recreation is an
example. Description of the problem is not
important at this point, but those involved
can attest to the problems with such studies
and reports through traditional governmental
agencles.

What is the angwer? This author fan’t
sure, Perhaps this conference will help find
HOME answers.
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