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INTRODUCTION

AMPING AND recreationad vohicle travel
Awmerica have become mujor
vecreation markets, The chinpe in
cround ownership patterns —— frore a0 near
monopaly  in public ownership in the lale
950" to private erderprise supremacy today
~has ereated an urgent demand for factual
mfm*mumm aboul the camping marvkel, ils
trends and it opportunities, In 1075, 11 was
estimated that 60 percent of the Nation's

wuitdonr
camp-

15,000 campgrounds were run by privale en-
terprise; amdl that one out of overy two
Americansg was an active camper, an ex-

a potential cumper.

Az camping’s popularity grew, und camping
styles changed, campers became the subsjects
of a wave of survey research by public outdooy
recreation agoneles, by potentinl investors, by
state planning groups, avd university re-
searchers and their graduate studenta. The
total number of published and unpublished
studiesr, by 1973, exceeded 200,

This biblography is an attempl to catulog
and deseribe as many of lhose surveys as
possible. The annotations fov each survey are
not intended to represent complete nhstraets,
or even to identify every major finding.
Emphasis in abstracting findings is on those

camper, or

Hemas of camper bebavior tha! are dikely
fretd over Lime s annuad campiog fregueneies,
percent of the wimple whe suae in their Grst
vear of camping, the fvpeisy of camping
etiipment i ose, averace daily expendifures
vhife  camping, and  eamper
ahout crowding and envivonmnenial change,
Where possible, cach annotation includes:
the yvear in which the survey was condacied;
the method of datn eollection o inferviews,
questionnaives, or observiations - and the size
of the sampled 5~1} ; z%w 1(';{1:;10 in which the dala
jor findings, Re-

ohservations

were collected; and the me
curront | ndmp‘»‘ such us U ¢ size of camping
parttes (throe to fve persons) and the “higher
than average” ncomes of camping families,
are not abstracted, Findings which are highly
subject to local variation, such nx Jength of
visit, arc not included except as state or
region-wide toinls,

The hibliography 2 assemblod into 5 broad
ateruries of AUrveys: I national surveys,
H. regional and <tade <urveys, L foenl sur-
voeva of visitors Lo specific puorks and forests,
TV, magnzine rewdership and camping
cintion memberships survers, and V. omiseels
sprveys and
my‘ml

Hamiie

faneons reports of observitional

studies related toe;
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PART I.

Anonvmous.

1972, Leisure Boom: Biggest Ever 4nd
Stil (arowmg. 11.8. News and World Re
port, April 17: 42-45.

Deseribes American expenditures for
letsure activities, Refers to a 1971 Bu-
reau of Outdoor Hecrcation Survey

which identifies the most popular out-
door activities; C;imping ranked ninth
with 352 million participants, or 21
percent of the population 9 years of age
or older. See No. 10.

Canadian Nalional Park Service.

1971, 1971 Statistical Reference on Vis-
itation, the User and Use. Nuational
Park Service—Planning, Dep. of Indian
Affairs and Nnrthem Develop. Ottawa,
Canada.

A lengthy  (over 1,000
pages) compilation of
tional  Parks  wvisitor

from several sources:

naire survey of approximately 4,000
visifors to six Canadian National Parks
in 1971, Provides a deluiled summary,
by parks, of party mm;»miiimr party
size, party origin, visil length, accom-
modation equipment carried, guest ac-
commaodations uzed, and activities par-
ticipated in. Also presents a detlailed
comparison of users and non-users of

unnumbered
Canadian Na-
eharucteristios,
{1} A question-

park interpretive facilities, {(2) An in-
terview survey of  American visiloprs
leavingey  Canada in TH6H, concerning

their veasons for visiting Canada, frip
destinations, expendi iuw in Canada,
vixits Lo nalional parks, and socioecon-
omic and demographic characteristios
(3} An interview survev of Canadian
residents, 12 vours of awe and older, in
1967, 1063, and 1969, to determine their
use of Canadian Nationa! Park facili-
ties, Gives participation rafes for sev-

eral outdoor recreation activities, in-
cluding camping (21 percent of the

males and 20 percent of the females)
and eompares park users with non-
users in terms of thelr demographic
and sociveconomic characteristics.

Ferriss, Abbott 1., Betty C. Churchill,
C, H. Proctor. and Leois K., H. Zazove,
1062, National Reereation Survey., Out-
deoor Ree, Resources Review Comm.
Study Rep. 19, 504 1 U.S. Govt, Print.
Of, W ashington, D.CL
National sample interview
17,4840 persons 12 yer ua of age
condueted n“*weou September 6,

survey of
anda over
1960

MATIO

1

DA

AL SURVEVYS

and June 16, 1961, by the Bureau of the
Census, Reports outdoor recreation par-
ticipation ratex by activity and region,
according to age, sex, race, occupation,
education, und place of residence. In-
cludes a section on camping. Eight per-
cent of the population, an estimated
10.4 million persons, camped one or
more times during June/, July, and Au-
gust, 1960, Correlates camping activity
with other outdoor activities, and de-
seribex campers according Lo the albove
demographic and socioeconomic charae-
teristics,

Guinee, Bert T,

1972. Today's Campers and What They
Want. 4"dmpground & IV Park Manag.
3(B): 1, »’,.,

See No, |

Hendee, John C.

1969. Rural-Urban Differences Re-
flected in OQutdoor Recreatwn Participa-

tion. J. Leisure Res. 1{4) : 333-341.

Reports  differepees  in partmpdﬂon
rates for several outdoor recreational
activities aceording to rural versus

urban restdence. Rural area residents
were found to camp more than urban
area residents. Data drawn from the
1960 Nutional Recreation Survey con-
ducted by the Outdoor Recreation Re-
sources Review Commission.

Kampgrounds of America, Inc.

1971, Profile of The family Camper. ...
a survey of campers who registered at
KOA Kampgrounds. Camping Market
Data, KOA Handh, and Dir. for Camp-
ers. 6 p.

Questionnaire survey of 262 campers
xmtmg KOA  camperounds durmg’
1971, Twenty-five percent camped from
1 to 14 days during the preceding 12
months, 29 percent camped {from 15 to
29 days, 34 pereent camped from 30 to
59 davs and 13 percent camped more
than 60 days, Twentv-four percent own
a tent, 18 percenl o camp trailer, 33
percent a travel trailer, 24 percent a
truck camper and 6 percent a motor
home. Three percent of the families had
been camping for less than 2 vears.
Also presents informalion on camping
mileage during the pust vear; distribu-
tion of camping activity by months:
age of equipment and purchasing inten-
tions, and eamper ages, education, in-
comes, occupations. and size of city of
origin,



7. Kampgrounds of America, Inc.

1973. KOA 1972 Camper Survey. Smoke
Signals (7(4): &-12. KOA. Billings,
Mont.

Based on a questionnaire survey of 594
randomly selected KOA customers (n
1972. Ttem by ilem comparizons are
made between 1972 results and a simi-
far 1971 survey. In 1972, 38 percent
used a travel trailer while camping, 22
percent a fent trailer, 14 percent a
truck camper, § percent a motor home,
5 percent a van conversion, and 12 per-
cent a tent, Thirty-five percent prefer
to camp in State or Nallonal Parks
while on a typical camping vacation
trip; 16 percent prefer State or Na-
tional Forests and 456 percent prefer
private campgrounds, Forty-six percent
o to a specific Tocation and stay there
for thelr camping vacation, while 54
percent prefer to move frequently.
Twenty-one percent of the campers

have rented some type of camper ve-
y1 I .

hicie, and 96 percent of these rented the
equipment before leaving home. Four
percent went on their first camping va-
cation in 1972, Presents a detailed pro-
file of KOA campers, their demograph-
ics, camping patterns, preferences, ex-
periences, expenditures. sources of in-
formation, credit-eard use, equipment
ownership, and purchasing intentions.

LaPage, Wilbur F.

1973. Growth Poteniial of the Family
Camping Market, USDA Torest Serv.
Res. Paper NI 252. 25 p. NE. Forest
Exp. Sta., Upper Darby, Pa.

Based on interviews with 2,003 heads
of households in a 1971 nation wide
sample. Nineteen percent of the sample,
or an estimated 12.6 million households
had camped during the past year; an-
other 14 percent had camped, but not in
the past 12 months; and 15.3 percent
thought that they might try camping
in the future. For their most recent
trip, 11 percent of all campers had
rented their equipment, and 35 percent
had borrowed it. Campers who had
been in the market for at least two
vears were asked if their camping par-
ticipation had heen increasing or de-
creasing during the past few years.
Only 16 percent reported an increase,
as opposed to 37 percent who reported
decreasing participation and 205 percent
whose participation was either constant
or highly variable. For their mosf re-
cent {rip, about half the campers used
tents and half used some type of camnp-

ing vehicle. Among the non-camping
households who expressed a desire to
start camping, 23 percent indicated a
preference for tents, and 63 percent ex-
pect to use some tyvpe of camping vehi-
cle. At least 51 percent of the house-
holds sampled had little or no interest
in camping,

McKelvey, John.

1973, Profiling the lLeisure Industry
and the U8, Camper. Midwest Res.
Inst, Rep. 1114, 28 p. Kansas City, Mo.
Interview survey of over 5,000 ran-
domly selected households across the
United States, in 1971, An estimated 10

‘percent of the population went camping

in tents in 1976, and 12 percent camped
with trailers or other recreational vehi-
cles, Tent campers averaged six out-
ings, and frailer campers twelve, in
1970. Presents regional breakdowns of
both types of camping, and demo-
graphic descriptions of the participants
in both eamping styles. Also deseribes
other leisure activities of campers.

Mandell, Tewis and Robert W, Marans,
1972, Participation in Outdoor Recrea-
tion: A National Perspectiive. 88 p, --
appendix (mimeo-. Rep. 1o USDI, Bu-
reau of Quidoor Rec., by Survey Res.
Center, Univ. of Mich.,, Ann Arbor,
Mich.

Interview survey of 1,303 U.8. families
in 1971. Presents participation rates
for a variety of outdoor activities (22
percent have camped). Participation in
camping is shown to he strongly deter-
mined by level of household income and
age of the household head. Camping
participation by regions is: Northeast
15 percent, North Central 24 percent,
South 16 percent, and West 36 percent.
Use of public camping facilities was re-
ported by 68 percent of the families:
private faecililies were used by 27 per-
cent, Seventeen percent of all families
had camped in the past yvear, and less
than half of those had camped on five
or more occasions. Five percent of the
campers would like to camp more often.
Presents comparable information for
several outdoor activities as well as
analyses of recreation as a temporary
escape, and places where voung chil-
dren play.

Mueller, Eva and G. Gurin.

1962, Participation in QOutdoor Recrea-
tion: Factors Affecling Demand Among
American Adults. Outdoor Ree. Re-
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Study Hep., 20,
62-71. Wasghing-

sources Rev, Coram,
Chap. 6, Camping, pp.
ton, D.C.
Interview survey of 2,750 vep1'ewht<x~
tive heads of households in the United
S‘Ldtém conducted during the fall of
959 and the spring of 1960, tn deter-
mine participation rates in outdoor vee-
reation aclivities. One in six American
adults went camping in the vear prior
to the survey and another one in 11 ex-
pressed a desire to do so in the future.
Wide differences were found in regional
participation rates: 34 percent in the
West compared with 9 to 13 percent in
other regions camped during the pre-
vious year., Western campers also went
on movre camping trips during the vear:
19 percent went on five or more {rips as
opposed to 6 to 9 percent in other re-
zions, Presents information on camper
e¢haracteristics, preferences for comfort
versus  “‘roughing-it” when camping.
and recreational activities of campers.

National Advertising Company.

1970. The 1969 Study of Vacalion
Camping. 3M Nat. Advertising Co. 22 1.
Argo, THL

Questionnaire survey of vaeation camp-
ers in 1969, Sample size and source nol
reported. 1969 was the first year that
18 percent of the respondents had
camped on their vacation. Ii‘orty-nine
percent of the respondents ationed
that year al an area they had ne‘vm \/1~s~
ited before and 65 pereent plan to va
tion in an area next vear that ‘Lhey
have never visited, Seventv-three per-
cent used u camper vehicle of some Lype
while 27 percent used a tent. Public
campgrounds were preferred by two-
thirds of the campers.

National Advertising Company.

1970. Impulse Travel; Changing Trends
in Auto Vacation Travel. M Nat, Ad-
vertiging Co. 49 p. Argo, 1L

Buased on 1,200 questionnairves distrib-
uted to auto vacationers at 21 vacation
gpots throughout the United States in
1970, Seventeen percent of the sample
were camping. Results are presented
for the toial sumple withoul specific
reference tn eampers. TFifty-three per-
cent of the respondents were visiting
an area or region that they had never
visited bhefore. In addition, 33 percent
indicated they were going to vacation
in an area or region next vear that they
had not been to before, Most informa-
tion related to the degree of divergence,

16,

and reasons for div ’mu(e. from a

planned vacation itinevary.

National Advertiging Company,

1971. The 1971 Study of Vacation
Camping. 3M Nal. Advertising Co. 58 p.
Argo, 1,

Questionnaire survey of 500 koown
amping families, Nearly one in three
araping  families  preferved  private
~ampgrounds to state or national camp-
ing facilities. Eighty percent preferrved
their campground to be located at or
near water. Over 50 percent moved to a
new campground daily, while on g va-
caion trip. The average family stayed
al six to seven campgrounds on their
last camping vacation trip, Five ouf of
six respondents indicated they had
taken camping vacations in the spring
and fall; and one in two had done so in
the winter. The average familv spent
over 34 days ca.nmilno~ in 1970, The av-
erage family spent $17.18 per day while
camping. Nearly 8() percent, were using
a recreational vehicle. One in six camp-
ing families had, at one time, rented
camping equipment.

National Family Opinion, Inc.
1971, The Family Vaecation Market. 87
. Survey conducted for Better Homes
and Gardens, N.Y.
Questionnaire survey of 8,063 families
of a 10,000 family panel in 1971. Two
out of every three families take at least
one vaeation per vear averaging 12
days, visiting nearly three states, prov-
inces, or c'()untl'le~, and spending $404.
No camping data reported. Presents a
demographic profile and selected trip
characteristies for vacationers to each

state, Canada. and several foreign
countries.

Olney, Robert C.

1971, Psyehographics of the Auto Trav-
eler: How Changing Life Styles Affect
Travel Patterns, Nat, Advertising Co. 7
n. Argo, Tl

Based on quentionnaiv"\s distributed at
21 vacation spots m the United States
in 1976, and at 33 vacation spots In
1971. In 1971, 21 percent of the vaca-
tioning families were camping as op-
nosed to 17 percent in 1970. Presents
composite profiles of vuatmmng fami-
liex in 1970 and 1971, their patterns of
travel. sources of information about
places to visit, trip planning, and devia-
tiong from plans.
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19.
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Qutdoor Recreation Resources Review
Comm,

1962, The Quality of Outdoor Recrea-
tion: As Evidenced by Ulser Satisface-
tion. Outdoor Ree. Resources Rev.
Comm. Study Rep, 5, 95 ., Washington,
D.C

Questionnaire survey conducted al 24
major outdoor recreation areas, among
a random sample of 10,982 visitors,
Camping was the major attraction atl
four of the areas, and was available at
several others. Of the overnight accom-
modations uzed by groups staving in or
near the area, 39.4 nercent were tent
campgrounds, and 7.8 percent were
trailer campgrounds, Nearly nine out of
10 of the groups not using camping fa-
cilities were not interested in camping.
Campers reported their highest satis-
faction with camping facilities at those
recreation areas where camping was
the dominant activity. Camper satisfac-
tion was lowest at  areas  where
sightseeine was dominant. In total, one
out of eight campers reported dissatis-
faction with the activity, and the most
common reason for dissatisfaction was
overcrowding, At one area (Rocky
Mountain National Park) almost half
of the campers expressed dissatisfac-
tion, and three fourthg of these listed
overcrowding as the reason.

Reid, Leslie M.

1963, OQutdoor Recreation Preferences:
A Nationwide Study of User Desires.
Mich. State Univ. 288 p. Lansing, Mich.

See No. 17.

TJ.S. Bureau of Qutdoor Recreation.
1967. Outdoor Recreation Trends. 11.5.
Dep. of Interior. 22 pn., illus. Washing-
ton, D.C.

Survey conducted by the Bureau of the
Census reports an estimated 97 million
camping occasions in 1965 and wre-
dicted 1980 and 2000 increases of T&
percent and 233 percent respectively.
Also reports an increase in camping
participation during the period 1960 to
1965 of between & percent and 10 per-
cent of the adult population.

U.S. Bureau of Qutdoor Recreation.
1968, The 1965 Survev of Quidoor Ree-
reation Activities. 1.5, Dep. of Interior.
101 p. Wash,, D.C.

Household interview survey of 7,194
persons 12 years ot age and older in
1965. Provides a detailed description of
participants in 25 outdoor recreation
activities, including camping. During
1965, 10 percent of the population went
camping, averaging 6.9 davs. Two per-
cent went camping in remote areas, av-
eraging 4 davs apiece, Presents data on
percentage of cumpers by census re-
wions and their average davs of camp-
ing per camper. Deseribes campers in
terms of  gocioeconomic  variables.
Twenty percent of the ecampers ex-
pressed dissatisfaction with the activ-
ity, of which 29 percent mentioned
overcrowding of campgrounds. Five
percent of noncampers indicated an
interest in becoming campers,

U.S. Bureau of Qutdoor Recreation.

1972. The 1970 Survey of Outdoor Rec-
reation Activities Preliminary Report.
U8, Dep. of Interior. 105 p, Wash., D.C.
Mail questionnuire survey of 46,450
persons 9 vears of age and older con-
cerning their participation in 14 major
outdoor recreation activities. Twenty-
one percent of the population (20 per-
cent of the 12 and over age group)
amped in 1970, averaging 11 davs per
participant. Twentyv-five percent of the
total households had one or more camp-
ers. Presenis socioeconomic and demo-
graphie data on campers and on partici-
pants in 13 other outdoor activities.

Waite, Thomas L.
1971, Camping Explosion — Gelting
away from it all and getting back to na-

ture? 1971 Recreation and Camping
Study. 6% p. -+ appendix. Marketing
Information, Berkeley, Calif.

Questionnaire survey of 4,491 campers
at stute parks in 15 states, in 1971,
Campers averaged 4-5 camping trips in
1871, Forty-one percent planned their
current trips less than 2 weeks in ad-
vanece, Approximately one out of five
campers owns a hoat. Six out of 10 used
a campground directory; 30 percent are
members of a camping club. Also pre-
sents a demographic profile of campers
and describes their equipment owner-
ship, purchasing intentions, ratings of
camping facilities, activities engaged
in, magazine and guidehook veadership,
and products used while camping,
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Bannon, Joseph 4. and Paula Warwick.
1973, Survey ﬁf Privale (‘dmpgmunds
in Llinois, 356 p. Univ. of 11, Cham-
paign, T1L.

Questionnaire survey of 1,072 campers
visiling 2% {Hinols private campgrounds
in 1972, Reports camper ages, distances
traveled, lengths of campground visit,
past visits, return visil intentions, pref-
erences for reservations, reasons for
camping, facilities desired, eguipment
used (tents, 22 percent). sourees of in-
formation, number uf" nights camped in
1971 (143 percent did not camp). fre-
quency  of  wvisits i:&, private  camp-
grounds, size of home town, and campey
evaluations of fees,

Bond, B, 8. and G J. Ouellette.

1968, Characteristics of {ampers in
Massachusetis, Mass, Agrie,, Exp. S,
Prab, 572, 2% p. Univ. of Mass., Am-
herst, Masg, (Not available,)

4

Questionnaire survey of 2749 visitors
to 17 public amd I3 private camp-
grounds throwgchoul the state of Massa-
chuset!s in 1964, More than 230 pereent
of the campers in state-operated fucili-

ties remadned for only one night. Only
10 perceni staved for ane night at the
average privafe Tacility. In public avens
7225 pereent of all compers were vacie
tioning; J%5 pervent of the eampers

anedd {ents and 515 percent wed soroe
sort af mobile equipment, On public
ampgrrounds KB percent owned  Their
camping equipmoent., ® percent rented
and 7 opereent borpowed i Camping

parties copsistod of an average of 54
persons, Discusses willingness to pay,
disiance willing to Gravel and reasons
for selecting a campground,

Buist, Leon J.

1970 The Relationship Belween Pri-
vately Owned and Pablie Campgreunds
in the State of Michigan, Phi disserta-
tion. 100 p. Univ, of Wushington, Seat-
tle, Wash.

Besults of a questionnadre muited to
430 private cumpyeround owners and in-
terviews with 1,248 camping parties in
private  and  slate-operated  camyp-
srounds in 1972, Fifty-one percent of
the interviews were conducted at pri-

vitle  cumpgroonds: 27 percent ex-
pressocd g preference for private camp

percent  learned of  the

wrounds; si‘«" !
A were visiting through

varmnperound Hhe

-PROV
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ICE SURVEYS

friends. Presents additional informa-
tion on camper origing, past camping
experience, and comparative camper
images of public and private camp-
vrounds. Selected findings from this
study appear in the article entitled: A
Camper is ... appeuaring in Mickigon
Natwral Resonrees, Vol 42, No.o 3
{May-June 1970, puges 12.15,

Carruthers, John Arthur
1966, Campers of the Finger Lakes, Po-

cono, and Catskill Hegions, Unpub,
Mastor's thes«'ix, 140 ., tmimweod. Cor-
nell Univ haea, NUY,

{ue \mon.wre sarvey of SU29 campers
and inferview survey of 521 campers at
selected campgrounds in New York and
Ponmevivania  during 1965, Approxi-
mately 30 pereent of all campers had
fess than 5 vears of camping oxperi-
ence. The avervage nunabers of nights
ciomped (1964 was 14 for public camp-
veosund visitors and 21 at private camp-
cronnds. At publiv areas 57 percent
owned tents versus 48 pereent at pri-
vate areas. Average daily expenditures
per party were 31069, Also reports, in
detatl, on eamper willingness to pay dif-

ferent camping fees, camper motiva-
tions, enthusiasm for canmping, eguip-
ment  Investments, and  demographic

charaecteristics, Compares {indings by
publiic and private campgrounds and by
tvpe of surver——questionnalre versus
inferview,

Clark, .G

1936, Some Preferences of Forest Visi-
tors, J. For, 34(9) : R40-84:3,
Questionnaire survey of 300 visitors to
Forest Service Hegion T (Montana,
North Dakota, and Northern Idaho)
campgronnds, in 19356, Sixty-two per-
cent of the campers used tents, 1,3 per-
eent house  tratlers, and 17 percent
autu-tratlers, Presents percentages of
ampers who favoer various types of de-
velo 'um-v’:i\ and (exrmvgrmum} ?m;u ove-
et 1i~~ su veports sizes of ity of G-
i, mf.'u} ations, and recreationa) activ-
Hies of campers.,

Cohee, Melville 1. )
1970, Private Outdoor Recreation Busi-

nesses—Camping Fntwprises, Dep.
Nat., Fesour, Res Rep, 60, 78 p. Madi-
son, Wise,

Study of camping enferprises ncludes
{rp, H5-067) inferview survey of 141
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camping parties at 65 commercial
campgmund in Wisconsin in 196B.
Forty-gseven percent of the camping
parties were using a tent; 34 percent
had made advanee reservations: 12 per
cent had been camping for only 1-2
vears. Includes a detailed analysis of
camper preferences based on a list of
26 campground features. See No, 29.

Cohee, Melville H,

1972, Recreation Areas and Their Use:
An hvaiddfmn of Wisconsin's FPublic
and Private Campgrounds, Swimming

Beaches, Pimic Areas, and Boal Ac-
cesses. Dep Nat. Resour. Tech. Bull. 55
48 p., lus. I’u ison, Wise.

Interview survey of 141 camping par-
ties at privale campgrounds and 153 at
public campgrounds in 1968 and 1970,
Presents rankings of cumper preference
for 26 different campground features.
The top 10 items ranked at both publie
and private facilities were: cleanliness,

swimming, shade, wide spacing be-
tween sites, helpful managoer, fishing,
quietness, bath-showers, store. und

good access. BReport also evaluates the
quality and use of Wisconsin camp-
grounds, pienic areas, beaches, and boat
access areas, See Nog. 28

Cox, Rex W, Stanley E. Pasg, and Ger-
ald L. Horner.
1968. Outdoor Reereation in North Da-

kota. Dep. of Agric. Econ. Bull. 475. 53
p. N.D. State Univ, Fargo, N.D.
Mail questionnaire survev of 2,950

North Dakota residents in 1966, Thirty
percent had camped, for an average of
8 days, during 1965 ; 26.5 percent would
like to camp more often, and 18.2 per-
cent expect to camp more often in the
future. Desgeribes participants in camp-
ing and several other outdoor activities

in terms of age, education, family in-
come, and place of residence (furm,

rural non-farm, and urban).
Cox, Rex W., J. E. Johnson, and L. K.
Cook.

1869, Survey of Resident and Non-Resi-
dent Tourist Groups. N.D. Agr. Exp.
Sta. Bull. No. 482, 35 pp. N.D. Siate
Univ., Fargo, N.D.

Questionnaire survey of 504 North Da-
kota resident groups and 2,155 nonresi-
dent tourist groups, and interview sur-
vey of 899 residents and 5,055 residents
passing eight highway survey points
during the summer and fall of 1967,
Approximately 5 percent of the resi-

-
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denls and 13 percent of the non-resi-
dents were towing or driving camping
rige. Presents information on travel
degstinations, expected expenditures,
miles  traveled, expenditures on  last
trip, recveation ties, and socio-
cconomic characteristics by residents
and nonresidents.

Dahle, Thomas L.

1956. Michigan State Park Users Sur-
vey., Bureau of Business Res, Rep. 19,
16 p. Mich. State Univ., Lansing, Mich.
Porsonal interviews with 894 visitors to
31 state parks, and guestionnaires filled
out voluntarily by 3,800 park users ‘Lt
57 slate p;u.}w, in L‘h(}. Twenty percent
of the visitors surveyed were camping,
for an average visit of 7 dayvs. The av-
erage daily expenditure by camping
families wax $9.24,

Delphendahl, Johannes.

1964, Ouidoor Recreation in Maine—
Some Observations (en the 1963 Park
Questionnaire). Maine State Park
Comm. 52 p. {mimeo), Augusta, Me.
Interview survey of 3,168 campers
using Maine State Parks and Acadia
National ark during 1963. Presents
camper distributions by state of origin,
family income, and pzu-tici;mtion in rec-
reational activities while camping, for
each park surveved.

Delphendahl, Johannes,
1965. Quidoor Becreation in Maipe-—A
Study of the Supply of and the De-

mand for Outdoor Recreation. Dep,
Agric. & Bus. Eeon. 218 p. Univ. of
Maine, Orono, Me,

Includes a brief des‘cription {pages
167-168) of campers at Maine State

Parks, based on a 1964 interview sur-
vey of 756 campers. Approximatelv
one-half of the campers spent hetween
$5.00 and $10.00 per day for food while
camping. Describes activities engaged
in by campers, state of origin. and
party size.

Dice, Eugene F,

1973, In the Private Campground In-
dusiry ... A Study of Camper’s Atti-
tudes and spending Patterns. Coop.
Ext. Serv. Bull. E-757. 10 p. Mich, Stule
Univ. Langing, Mich.

Interview survey of 1,004 camping fam-
ilies at 100 puvatoi nwned  eamp-
grounds in Michigan during 1972, Ten
percent of the campers were camping
for the first time in 1972 ; B0 percent of
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the campers had purchased their pres
ent camping eyuipment within the last
two yvears. More than half of the camp-
ers gpent at least 30 davs cawping in
1972 69 percent expressed a prefer-
ence for private campgrounds rather
than public developments, Also pre-
senix data on camping equipment in-
ves{ments, purchasing plans, expecta-
tions of futurve camping activity, meth-
ods of trip budgeting, and frequency of
restaurant meals while camping.

Easley, Arnold Thomus Jr.
1968. The Characteristics of Campers
and Camping Groups at New Bruns-
wu,k Provineial Parks, Master's thesisx
&5 . Univ, of New Brunswick, Freder-
icton, NUB., Canada,
Questionnuive survey of 2,191 visitors
to 16 New Brunswick Provineial Parks
during the Summer of 1966, Reperts so-
cioeconomiv characteristios of campers,
average cxpenditures ($5.22 per person
per dav), average group size (4 per-
sms), average visit length €1 davs in

L
the Province, 1 day al the camp-
ground),  miles  A{raveled,  equipment
ased, nnd  characteristics of  those

campers who return vear aftor vear,

Fine, [. V., and E. F. Werner.

1960, Camping in Mut‘o Parks and For-
exts in Wisconsin, Wise, Vacation-Hee.
Papoers 13, 12 p Univ, of Wise,, Madi.
son, Wise,

Interview supvey of 335 camping pir-
ties ul 12 state parks in \Viscnnsin in

1959, Rvum fsan d\"&‘l‘ii}ff‘ daily expondi-
ture of $12.35 per family while mmp--
ing, Fifty- mght percent were using

tents, 29 percent camping teailers, and
O percent fent frailers. Also reports
ampers’ ineomes, origing, partyv s=ize,
age distribulions, occupations, aetivi-
ties, and suggested campground  im-
provements,

Florida Depariment of Comumerce.
1972. Florida Tourist Study. 1971, 14 p.
Florida Dep. of Commerce, Tallahassee,
I'la.

This study is bazed, in part, on infor-
mation provided by visitors registering
at Florida Welcome Stations. The re-
port includes daia on the origins and
destinations of visitors, major high-
wiys used by travelers, average group
size, zutmmmudzttium planned  (camp-
grounds € pereent, trailer pavks 8 per-
cent), purpose of tnp, and charueteris-
ties of the Florvida fourist,

40,

Flortda, Div of Recreation and
Parks.

1971, Outdoor Recreation in I'lorida:
A Comprehensive Program for Meeting
Florida’s Qutdoor Recreation WNeeds.
349 p. State of Florida, Dep. of Nat.
Resour,, Tallahussee. Fla,

Includes results of a 1970 survey of
nver 3,000 residentis and tourists, iden-
tif ving socioeconomic characteristics of
tent  campers, trailer campers, and
primitive campers, Algo reports charac-
teristics of participants in severval nther
outdoor recreation activities,

rision

Gardiner, Dale W,
1075, The Camper in Connecticut Pri-
vate Campgrounds, Unpublished veport.

46 p. Storrs Agrie, Kxp Sta., Univ,
Conn., Storrs, Conn,
Interview survey of 319 camping fami-

Hes visiting 13 private campgrounds in
Connecticut  during 1972, Reporis
amper’s incomes, occupations, equip-
ment used. camping frequencies, rea-
sons for camperound selection, atti-
tudes foward pricing, and satisfaction
with facilities, Avevage camping partic-
ipation was 22 davs per vear: 33 per-
cent  ured {ent trailers, 31 percent
trave! frailers, and 10 percent nxed
maotor hores aned {ruck campers.

Fewis 1., 1L

1975, Evaluation of the Polential for
Fatare Growth of the Campground
Market in Delaware. Unpublished Mas-

Gormen,

ter's thesis., 98 po Univ. of Delaware,
Newark, Del

Telephone survey of 500 Delaware
households in 1972, Twenty-nine per-

cent had camped at some time in the
past, of which 49 vercent had camped
at least onee each vear since 1969,
Twenty-six percent of the campers had
quit camping prior {o 1968, and 23 per-
cent had not camped at all since 1969.
Ameonyg those who have never camped,
22 pereent huve considered it. and 12
percent plan fo go within the next 5
vears. One out of every {wo campers
who began camping between 1866 and
1869 used « tent {or their {irst trip: use
of tents by campers b@qivming since
1969 has fallen to one out of three. Re-
ports place of vesidence, income and ve-
cupations for amp(‘ s and non-camp-
ere. Algo reports campers reasons for
not sturting to ramp svoner, reasons
for not uzmpum recen {ly, and barriers
to returning for inaclive eampers,
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Guido, AT, and T. J. Cleshinski.

1969, Camping in New Jersev. Monc-
graph No. 1. 40 p. N.J. State Purks and
Forests, Dep. of Conserv. and Econ, De-
velop., Trenton, N.J.

An analvsis of over 32,000 camping
permits from 15 New Jersev slate
parks and Torests during fiseal vear
1968, Fifty percent used ients, 29 per-
cent tent-trailers, 16 percent travel
frailers, 5 percent pick-up campers, and
3 percent stayved in lean-to's provided
by the Btate. The average length of
stay was 3.5 dayvs and the average
party size was 4.4 persons. Also reports
camper origins by state wnd region,

Hempel, D. J.

1967. Nonresident Vacation Travel in
Connecticut, Summer 1966. 105 p. Mon-
ograph Series in Bus. Adm. No. 1. Bu-
rean of Bus. and Res. Services, Conn.
Dev. Comm., Hartford, ('oun.

Interview survey with 5,408 motorists
and 1,653 plune, train, or bus pussen-
gers during the summer of 1966, Kor-
ty-eight percent of the highway travel-
ers were vacationers; 3.5 percent of the
vacationing motlorists were camping.
The average daily expenditure by all
vacationers was $31.98 per car group.
Reports  expenditures  for several
classes of visitors and types of expendi-
tures. Presents estimates of total eco-
nomic impact of vacationers, their de-
mographic descriptions, and compuri-
song with findings of a similar study
conducted in 1956,

Hendee, J. €., W. R. Catton Jr., 1.. D.
Marlow, and C. F. Brockman.

1968. Wilderness Users in the Pacifie
Northwest—Their Characteristics, Val-
ues, and Management Preferences.
USDA  Forest Serv. Res. Paper
PNW-61, 92 p., illus. PNW. Forest &
Range Exp. Sta. Portland, Ore.
Questionnaires were sent on a random
sample basis, to visitors who deposited
cards at the self-registration stations
located within the Glacier Peak Wilder-
ness in Washington and the Eagle Cap
Wilderness and Three Sisters Wilder-
ness in Oregon in 1965. Nearly 2,000
questionnaires were sent out with 71
percent being returncd. Report pre-
sents a detailed plcture of wilderness
visitor characteristies, behaviov, atti-
tudes, and opinions regarding specific
wilderness management policies and
practices,

45,
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HMuatchins, . Clifton, and
Trecker, Jr.

1961, The State Park Visitor: A Report
of the Wisconsin Park and Forest
Travel Study., Wise. Conserv. Dep.
Tech. Bull. 22, 82 b, Madison, Wisc.
Interview survey of 20,262 motorists in
51 state parks and forests during 1958,
Sceventeen percent of the visitors were
camping. Average daily expenditure,
per party, was $16.32 for all classes of
users, Describes state park visitors in
terms of income, distance iraveled to
park, size of parties, reason for visits,
length of visiis, and attitudes toward
park-use fees,

Fdgar W,

Johngon, Aaron ., Jr.. B, A, Christian-
sen and H, A, Johnson,

1070, Vacationer Characteristies and
Recreation Interests at 90 Wisconsin
Resorts in 1967, Res. ey, 66. 17 p. Col-
lege of Agrie, Univ. of Wisconsin, Mad-
ison, Wisc.

Questionnaire survey of X&) groups vis-
iting  selected  Wisconsin  resorts  in
1967, Compares the characteristics of
three classes of vacationers, according
to their primary recrealion interests:
fishing, swimming, and mixed {but not
including an interest in fishing ov
swimming). A comparison of accommo-
dations used indicates 5 percent of the
fishing grouyp, 13 percent of the swim-
ming interest group, and b percent with
mixed interests were camping. Also re-
ports group origins and destinations,
sources of information, {ravel dis-
tances, occupations, and vacation char-
acteristics, by groups.

Kittle, J. B., Fred R, Taylor and Rex W.
Cox.

1965, A Pilot Study of Cer{ain Aspects
of Qutidoor Recreation in North Da-
kota. Dep. of Agric. Econ. Bull, 459, 39
p. N.D. State Univ., Fargo, N.D.
Questionnaire surveys of sample of vis-
itors to 11 outdoor recreation areas in
North Dakota administered by the fed-
eral, state and Jocal governments, in
1963. Average dailv expenditure of
camper groups was $24.64. Seventy-
three percent of the park visitors were
participating in camping. Presents in-
formation on user evaluations of parks,
activities enjoved hy visilors, fre-
guency of visits, expecled and actual
visit lengths, return visit intentions,
distances traveled, and sociovconomic
and demographic deseriptions of camp-
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ers and noncampers responding to two
separate surveys.

Kraai, Glen,
1972, Camper Survey, Mivhigan State
Yarks, Semmer 1971 15 p., (mimeo).
Hehool of Nut. Resowr,, Lansing, Mich.
Questionnalre survey of an unreported
number of campers at 59 Michigan
state parks during the Summer of 1971,
Seven percent were camping for the
first, time, and 9 percent were in their
fiest vear of camying, Preseunts detailed
information, by parks, of camper pref-
erences, attitudes toward cu mping and
toward dsﬂerem segments of the camp-
ing experience, problems encountered,
and manpagerial su.ﬁrgestions. Also pre-
sents demographic data, by park re-
gions and for the siate as a whole; pre-
senty stale-wide summary of campers’
sovioeconomic characterisiices.

LaPage, W, F. and Stephen Foster,
1965, The Privately-Owned Camp-
grounds of New Ham )\hn'c NOHL State
Planning Proj. Study Rep. 7. 62 p., illus,
Concord, NJH,

Questionnaire survey of 1,000 visitors
to private camperotnds in New Tlamp-

shire during 1964, Prexents informa-
Lo on camper origing, preferences,

motivations, experience, oveupations,
and attitudes toward public and private
campgrounds.

DaPage, W,

1967, Soccessiul Private Camperounds:
A Study of Factors that Influence the
Length and Frequeney of Camper Vis-
i, UISIA {'on-m Serv, Ree Pup, NE-
D8, 22 po illus, NE. Forest Exp, Sta,
Upper I).u )}', .

Guestionnaires  distribuled  of New
Hampshive™s 108 commereial  camp-
evounds in 1964 Pindings based on 1
o0 mailed responses. The length and
frequency of camping visits varied with
the Lype of vqui;,muzt the cumper used,
with campground size {(no. of camp-
siten), age of development, dollar in-
vestment, and water attraction of the
campground visited, Vixit length and
relurn visit intentions were strongly
reluled 1o the incidence of paxt vizits to
the campground.

Lalage, W, K

1968, The Hole of Pees in Campers” De-
eisions, USTIA Forest Sery. Res, Paper
NE-TIE, 24 po, flus, NE. Forest FExp,
Sta., Unper Darby, Ia

Based on interviews with a random
sample of 712 New Hampshire gtate
park vizitors in 1967, The average total
t’rip expense was $108 with an average
of 820 per family spent on user fees.
Daily camping expenditures averaged
about $11 per family., The rag
number of camping tvips was 4 per
f“impmg family involving 23 days dur-
ing the vear. The effect of several fee
levels on camping activity is discussed.

LaPage, W, I,

1969, Campground Marketing: The
Heavy-Half Sicategy, USDA Forest
Sery. Res. Note NE-93. 6 p. NE, Forest
Exp. Sta,, Upper Darby, Pa.

In a sample of New Hampshire state
park campers in 1967, half of the sam-
ple accounted for three-fourths of the
veported i(),ai 0 camping days. The av-
erage annual camping expenditure for
henvy-half campers was two and a half
times greater than that for the light-
half campers, The heavy camper aver-
aged three times as ma.n} camping
trips (six versus two) during the 1967
camping season. Of the heavy campers,
68 poereent had invested over $500 in
camping cquipment versus 26 percent
of ihe light campers. Strategies for fo-
cusing pmmoﬁona‘ campaign on the
heavy half of the camping market are

given.

Lalage, W. F.. and . (. Fisher.
1971, Geographical Variation in Camp-
er Expenditures. USDA TForest Serv.
Res. Note NE-139, 8 p. NE. Forest Exp.
Sta., Upper Darby, Pa.

Tuterview survey of 642 camping fami-
lies at six state parks in New Hamp-
shire during 1867, The average daily
expendifure per family was $11.81.
Compares total daily e\pendxtuus and
proportionate expenditure\ for fees,
food, gas and oil, equipment, and enter-
tainmient, by parks and by type of visit
{(transient versus fotal trip at one
park).

TaPage, W', and Dale P. Ragain.
1972, Camperound Marketing—The Im-
pulse Camper. USDA Forest Serv. Res.
Note NE-160. 4 p. NE. Forest Exp.
Sta., Upper Darby, Pa.

Random wsuaple interview survey of
699 Noew H mpshire stale park camp-
eva jn 1967, and 736 Maine coast camp-
ers in 1969, Fortly-zix percent of { Maine
coast campers and 21 percent of New
Hampshive state park campers zelected
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their campground on an impulge deci-
sion {(mude within 24 hours of arrival
at the campground). The average daily
expenditure for impulse campers visit-
ing New Humuvshire stale parks was
$12.567 per family, while that {or non-
impulse campers was 51034 Impulse
eampers aversged 18, 2!, and 26 davs

of camping in 1965, 18966, and 1967,
non-lmpulse campers in those same

vears averaged 17, 17, and 22 davs.
Among impulse campers 23 to 28 per-
cent had Lieen camping tor 1 vear or
lesg; for non-impulse campers 16 per-
cent (Maine) and 28 percent {(New
Hampshire) had been campers {or |
year or less.

Maine State Park and Recreation Com-
migsion.

1969. Maine Siate Park Camper Survey.
22 p., {(mimeo). Aagusty, Me.
Questionnaire survey of 921 visitors to
Maine state park campgrounds in 1969.
Compares camper characteristics with
those of a similar survey conducted in
1859, Tifty-one percent used tents, 40
percent used frailers; 75 percent wevre
from out of state. Median daily expend-
iture per party was between 310 and
$20. Also presents  information  on
campers’ family incomes, camping ex-
periences in Maine, future camping
plans, and likes and dislikes about
camping in Maine.

Maine State Park Commission.

1960. Maine State Park Camper Use
Survey, 24 p. State House, Augustia,
Me. )

Questionnaire survey of 2,637 families
vigiting Maine State Park camping fa-
cilities during 1939. Seventy-seven per-
cent used tents, 13 percent camped in
trailers, and 88 percent of the campers
were from out of state. The average
daily expenditure per family was
$158.80. Swimming was the most pre-
ferred state park recveational activityv.
Also presents information on average
vigit length, past camping experience in
Maine, and future camping inftentions.

Montville, Francis E,
1965. Private Campgrounds in Maine:
Part 2—General Characleristics of the

Users of Private Campgrounds in
Maine. Coop. Exi. Serv.. AB.E. Ext,

123. 15 p. Orono, Me.

Questionnaire survey of 1,317 campers
vigiling private carmapgrounds through-
out the state of Maine in 1964, Reports

13
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the origin of Maine campers, family
size, age distribation of campers, in-
come, trip charvacteristics, sources of
tourist information, and activities par-
ticipated in during the visit.

New Jersey Depariment of Conserva-
tion and Eeonomic Development.

1968, New Jersey State Park Visitor
Use NBurvey 1866-1967. 56 p. N.J. Dep.
of Conserv, and Econ. Develop, Tren-
ton, N.J.

Based on interviews conducted at nine
New Jerzey State Parks and Forests
with 2,575 visitors in 1966 and 1967.
Thirteen percent of the heads of house-
holds, or group leaders, ineyviewed in-
dicated “camping” as thelr purpoese of
visit., Dala s presented in terms of all
state park users.

Ohio Department of Natura] Resogrees.
Undated. Diree! From the Park Visi-
tor: As Reported in the State Park
Travel & Use Survev. Div. of Parks, 28
1 .Ohio Dep. of Nat. Resour., Columbus,
Ohio.

Questionnaire survey of approximately
10,000 visitors to Ohio stute parks on
three davs in 1938, Eleven percent of
the visits were for camping. Presents
data for all visitors in terms of resi-
dence, frequency of  visils, expendi-
tures, and family income levels.

Pike, Ruth B,

1957, We Came 1o Camp in Washingion
State Parks: Overnight Camping Sur-
vey 1956, 14 p, (mimeo). State Parks
& Rec. Comm. Olvmpia, Wash,
Questionnaire survey of 10.976 camp-
ing parties at 40 Washingion state
purks in 1956, Ninety percent camped
in tenis. Average estimated expendi-
fure per partv per day was $27.14. Six-
teen percent were visiting a Washing-
ton State Park {or the first time. Pre-
gents information on camper origins,
iravel plans, length of wvisits, and
camper opinions about needed improve-
ments,

Roenigk, W. P.Loand G, L. Cole.

1968. A Profile of Delaware Campers.
Univ, of Del. Agrie, Exp. Sta. Bull, 370,
14 p. Newark, Del.

Questionnaire survey of 953 camping
familiex visiting 10 State park camp-
grounds in Delaware from  Memorial
Day to Labor Dayv in 1947, The average
family had been campers for 11 to 12
years, weve currently camping for 25
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days per year, and spent $10,.28 per day
on their current trip of 8 days. Vorty-
three percent used fents, 32 percent
used a travel trailer, 22 percent used a
camping trailer, 11 percent used a
pickup camper, and 8 percent used a
station wagon, The average invesiment
in camping equipment was 1,686 for
seashore campers, and $¥994 for forest
ampers. Twentyv-two percent belonged
to a camping club, Also gives informa-
Ltion on camper activitics and attitudes
toward fucilities.

Stong, Hildreth L., and Keith E. Duke.
1972, Fhe Need for and Implementation
of a Fee, Charge, and Reservation Sys-
tem for Washington State Parks, 174 p.
Stanford Reg, Inst. Menlo Park, Calif,
Questionniare study of 3430 Washing-
ton state park campers in 1972, Thir-
ty-one percent were using tents and 69
percent  recreational  vehicles,  Morve
than half of the campers planned their
weekend summer camping  {rips loss
than 1 week in advance of the trip. The
average size of the camping group was
1 persons, Twenty pereent had rented
equipment in the past, The average
daily expenditure per person was $5.97
in 1969 and $6.971 10 1972, for non-resi-
dents:; the average for residents was
396 in 1969 and $4.58 in 1972, Con-
{ains information on camper experience
with equipment rentals, preferences for
reservittion systems and fee levels af
state parks, and reasons for camping.
Includes a detatled anulyvsis of the sup-
ply and demand for campsites through
1985,

Tavlor, Charles .,
Knudson.

1972, The Camper in Indiana State-Op-
erated Campegrounds. Purdue  Univ,
Agr. Exp, Slae Res, Bulll 848, 11 p. La-
favette, Ind.

Interview survey of 327 cumpers visit-
ing 1 Slate-operated campgrounds in
[ndiana during 1970, Reports oviging of

and Douglax M.
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ampers, distances traveled, sources of
information, activities atiracting the
amper, reasons for visiting, satisfac-
tion with the visit, and the effect of
crowding on willlngness {0 return.
Tweniyv-two percent of the campers felt
that campgrounds were overcrowded.

Tavior, Chuarles Douglas M.
Knudson.

1973, Area Preferences of Midwestern
Campers. Jo. Leisure Res. 5(2) :39-48.
Interview survey of 480 «tate park
campers in eight midwestern States,
The northern midwestern States (Mich-
igun, Minnesoty, and Wisconsin) were
most attractive to campers, The corn
belt States  and  Missouri  attracted
mostly local residents, Very few camp-
ers {rom outside of the midwest were
encountered in the survey,

., and

Thompson, J. M., Jr.
1961. Estimating the Tourist and Rec-

reation Business in Vermont. Econ.
tes, Series No.o b 44 p, Vi Develop.

Dep., Moni pelier, Vi,

Postecard questionnaire survey of 4,160
out-of-state vigitors to Vermont tourist
information booths in 1959, Sixteen
percent of the tourists were camping;
their average parly size was 3R per-
sons. and their average expenditure per
person per night was $4.75 ($18.00 per
partvy. Also presentis information on
state of orjgin, overnight accommoda-
tion, and expenditures for northern and
southern Vermomi.

Vermont Revelopment Commission.
1959, Habits and Expenditures of Sum-
mer Vuaecationists in Vermont, 1958,
Feon, Res, Series No. 3. 21 p. Vermont
Develop. Comm., Montpelier, Vt.
Questionnaire survey of 2,874 persons
visiting 27 tourist information booths
in Vermont during 1958, Survey identi-
flos tourists” reasons for visiting Ver-
mont, fype of accommodations used
(6.9 percent camped), length of stay,
total expenditures and home addresses.,
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PART BIL.

Alden, Howard R.

1965. Characteristics and Preferences
of Recreationists in Selected Northern
Idahe State Parks. Univ. of ldaho Coll,
For. 5ta. Note 1, 2 p, Moscow, Idaho,
Interviews with 404 camping families
in 1964, at three 1daho state parks. Av-
erage familv size varied among the
three parks from 3.3 to 4.2 persons.
The average length of visil varied, be-
tween parks, from 5 davs to 8 days.
The average expenditure per person per
day was $1.57, 82 percent of which was
spent in the “local avea.” From 75 per-
cent to B8 percent of the users (by
park) came from outside the state of
Idaho; and 89 percent had previously
vigited the state or came at the recom-
mendation of friends and relatives, Re-
ports very high levels of dissatisfaction
with park sanitary facilities {38 per-
cent), signs and information (26 per-
cent), and concessions (56 percent),

Anonvmous,

1972, Economic fmpact of Camp-
grounds—Spruce Woods and Grand Val
ley. Manitoba Dep. of Tourism. Kec.
and Cultural Affairs, Res. and Planning
Br. 18 p. (mimeo). Winnipeg, Manitoba,
Can.

Questionnaire survey of 782 campers at
two campgrounds in Spruce Woods
Provineial Park (Manitoba) in 1971,
Fight percent were using truck camp-
ers, 37 percent tent trailers, 16 percent
travel trailers, and 27 perceni tents.
Most frequent length of stay was one
night. The average expenditure per
party per night was $6.11 at one camp-
ground, and $11.29 at the other. Pre-
sents a breakdown of camper expendi-
tures and derives a measure of local
economic impact for each camppround.
Also presents information on travel
patterns and visitor familiarity with
KOA campgrounds,.

Beardsley, W. G., and D. P. Duncan.
1965. A Study of Private Campgrounds
in Minnesota. Minn. For. Notes 160. 2
p. Univ. of Minn., St. Pau!l, Minn.
Interview survey of 44 campers at 15
private campgrounds in Minnesota dur-
ing July, 1964. Compares campground
owners’ and visitors’ rankings of the
features which atirvact people to pri-
vate campgrounds in preference to pub-
lic ones. “Less crowding” was ranked
firat by both campers and owners,

1o
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LOCAL SURVEYS
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Beardsley, W. G, and D. . Duncan,
1965, Camper Reactions to Fees and
Charges in Minnesola Staie Parks.
Minn. For., Notes 161, 2 p». Univ. of
Minn.. St. Paul. Minn.

Interview survey of 200 campers al five
Minnesota State parks during  July,
1964, Most campers were willing 1o pay
$4.00 for park entrance fees, and
$2.00-32.50 for a campsite. (Current
fees were $2.00, park entrance and
$1.50, camping.) Also presents camp-
ers” ideas on park financing and their
opinions on fees for firewood and clec-
fricity.

Brown, T. L., and L. . Merriam, Jr.
1970. A Comparative Study of Twin (i-
ties State and City Park Users with
Emphasis on State Park Campers,
Minn. For. Res, Note 213, 4 p. Univ, of
Minn., 8t. Paul, Minn.

Based on interviews with 306 siute
park campers and 143 city park day-
users in Minnesota in 1968 Compares
outdoor recreation behavior palterns,
demographic variables, and veasons for
park visitation among the five parks
studied.

Brown, T. L., and 1.. C. Merriam, Jr.
1970, The Twin Cities Camper and the
State Park Envirenment. Minn., For,
Res. Note 215, 4 pn, Univ. of Minn., St
Paul, Minn.

Interviews with 449 randomly selected
users of three state parks and two city
parks in 1968. Parks were selected from
different geographic regions of the
state and have different natural envi-
ronments. State park campers were
found to have a slightly higher natural-
istic orientation and to place a higher
value on natural areas than city park
picnickers.

Bultena., Gordon .., and Marvin J.
Taves.

1961, Changing Wilderness Images and
Forestry Poliey. J. For, 59(3): 167-
171.

Interview survey of 45 vacationers en-
tering the Quetico-Superior area in
1956, and 428 canoeixts and campers in
developed  campgrounds in  Quetico
Provineial Park (Ontario) and the Su-
perior National! Forest {(Minnesota) in
1958, Describes visitors’ images of the
wilderness area, and their expressed de-
sires for a varietyv of improvements and
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facilities in the arca. Kighty-five per-
cent of the visitors came from urban
areas.

Burch, William R., Je.

1966, Wilderness—The Life {yvele and
Forest HRecreational Choice. . For,
64(0) 1 606-670.

Qumtumzmun survey of o systematic
sample of 740 camper Tamilies visiting
the Three Sisters Wilderness Areg and
adjacent campgrounds in Orcegon. The
sample neluded 254 camper families
who only camped at developed camyp-
grounds, 62 who only camped w the
wilderness, and 424 who had had hoth
types of camping experience during the
preceding b vears. Combination camp-

ing families represent the carly stages
of the famiy life cyveler cumy-access-
amping familics represent middle and
postretirement  slages; and remote-
camping families represent those just
beginning their Mﬂﬂiﬁh and those in
the condracling stages ol {he family
life cvele.

Burch, Wit
Wenger, Jr.

lamr R, Jre and Wiler I

1967, The ‘-aumd {haracierisiies of Par-
ticipants in Three Styles of 54 muiv
Camping, USDA Forest Serv, Res, Pa-

PNW-4R. 30 p., illus, !’N\V 1‘01( 51,
& Range Fxp, St Portland, Ore,
Questionnaire survey of 71 camper
families  visiting  developed  cinp-
growuds and wilderness arcas in Ores
gor, i 1962, Thivty-four pervent of the
campers  used only developed campe
grounds, BT percent camped in both de
veloped and roadless camping areas z\m!
8 pereent camped only v voadiess
arcas. Compares family characteristies
and altitudes toward other rvecveation-

ner

a4, by cach of {he above eamping
atyvies.
Buaxton, 5.1, and J. Delpbendahl,

14970, (4111;wr-. at Lily B(n Sinte Park-—

Socioeconomic Characleristics and Eco-

smmw Impact. Univ. of Me. Agrie. Kxp.
ta. Bull, 887, 28 p. Orono. Me,

Ent@rvmw survey of 145 camping pur-

ties wisiling  Lily Bay  State Park
U\’?aine’s from May 15 to October 15,
1967, The uverage mmpt v di Tihv Bay

Mgve I"xrk spent 33,10 per gday in the
surrounding aven. Tho average wmx of
camping partios was L8 persous, Fif-
tv-one percent of The average folal irip
expenditures « mmyu‘ in the purh aren,
19 percent in Maine but oufside of the

7.

pervent outside the
the park area the three most

park area, and 28 |
state, In

important types of expenditures were
groceries {42 percent), gasoline (14
percent)  and  recreation- Yelat o ex-

penses {11 percenty. Alse discussed:
occeupation, level of fncome, educational
tavel, and age of head of party, in re-
lation to participation in outdoor recre-
ation vetivitivs,

Canavan, James J,
1973, Analvsis of Site-fee Differentials
in 1 Massachasetls Public Campground.

npub, Master’s thesis, 102 p. Univ.
Masgs., Ambherst.

A report of an experiment in which
waterfront campsites at Wells State

Park, Mase,, were priced at $4 per night,
and non-waterfront sites at 82, in 1972,
Formerly, all sites had been priced at
%55, Results indicate a significant shift
in use away from waterfront sites. In-
cludes a questionnaire survey of 490
campers  to  determine  reasons  for
campsite selection and reactions to the
new fees,

Cardenuto, . R

{064, Five Campground Economic Sur-
vey-19614, 7 p. (mimeo). Paper pre-
sentfed at the Campground Assoc. of Pa.
Arnual Workshop, Penn, State Univ,
Fxil. Serv., Univ, Park, Pa.
Questionnaire survey of 504 camping
famities  at  five commereial camp-
grounds in Pennsyivania in 1964, Pre-
sentx information on size of party,
lengtlh of visit, {>rigin of wvisitors, ex-
penditures, sources of information and
reasons for selecting the campground.
The aversge expenditure per paﬁv was
$22.17 Tor an average visit of 2 days.
Alro preseuts oxpe nditure hreakdown
by T eategorios of expenses,

Curdenuto, J. R,
14964, Survey of Stony Mountain Camp-

ground Visitors. 3 p.. {minea}. Penn.
State Univ,, Univ, Park, Pa
Questionnaire survey of 111 camping

families visiting Stony Mountiain Camp-
ground {privately owned) in Pennsyl-
vania during the summer of 1963, Av-
erage fumily expenditure in the local
community per visit wasg $17.76. Aver-
age visit was 2 1o 3 days. Also presents
data on state of origin, size of party,
and length of stay,

Cavdenuto, J. R

1965, Camper Preference Survey 1965,
Sop., Imimen). Paper presented at the



Campground Owners Workshop. Penn.
State Univ., Ext. Serv., Univ, Park, Pa.
Questionnaire survey of T8 camping
families at two commercial camp-
grounds in Pennsylvania in 1965, Be-
ports camper origing, population of
home communities, {vpe of shelter
used, type of trip, repeat visitation pat-
terng, and factors, influencing camp-
ground selection. Forty-two percent of
the campers were uzing tents. and an-
other 36 percent used tent {railers.

Church, (ilen R,

1973, Campground hmpact Study. 18 p.
Rept. No. 127, Dept. of Tourism, Rec.,
and Cultural Affairs, Winnipeg., Mani-
toba.

Questionnaire survey of 089 campers
visiting three Manitoha campgrounds
in 1972, Heports origing, destinations,
visit lengibs, equipment (23 percent
tents), expenditures, and camper evalu-
ations of the parks. Averape daily
party expenses, outside the purks,
ranged from $6.18 to SR8, Computes
economic impact and compares {indings
with a similar survey at two other
campgrounds. (See also No. 68,3

Connors, James F.

1972, A Market Structure Analvsis of
the Sebago-Long lake Campground
Cluster. Unpub, Master’s thesis. 127 p,
Univ. of Maine, Orono, Me.

Interview survey of 26 campground
managers in zouthwestern Maine dur-
ing 1970 on the subject of business and
marketing practices. Study includes in-
terview survey of 9 percent of the
campers visiting the 26 campgrounds
during 2 weeks in August, 1970, Identi-
fles major rveasons for visiting the
camping region, allernative  camp-
grounds considered, and factors influ-
encing campeground selection,

Cordell, H. X, and (. K. Sykes.

1969. User Preferences for Developed-
Site Camping, USDA Yorest Serv. Res,
Note SE-122. 6 p. SE Forest Exp. Sta.,
Asheville, N.C.

Questionnaire survey of 383 heads of
households at one campground on the
Cherokee National Forest in 1966-67.
Fifty percent used tents, 22 percent
uged camping trailers, 12 percent travel
trailers, and 7 pervent truck campers.
Camper preferences ave listed for o va-
riety of campground and campsite
characteristics.

Cordell, HK., and G. A. James.

1972, Visilors' Preferences {or Certain
Physical Characteristies of Develuped
Campsites. USDA Forest Serv. Res.
Pap. SE-100. 21 p. SE Farest Exp. Sta.,
Asheville, N.(".

Study bused on interviews, question-
naires, and observation of visitors to a
ampground on the Cherokee National
Forest {Tennessee) from 1966 through
1970, Report presents socloeconomic
charncteristics of campers and their
preferences for several campsite char-
acteristics ineluding: amount of shade,
nearness 1o comfort station, drinking
water, and lake shove, privacy, and
campsite drainage.

Davis, Robert Kenneth.

1965, The Value of Gutdoor Recreation:
An Economic Studyv of the Maine
Woods., Unpub, PhD thesis, 152 n, Har-
vard Univ,, Cambridge, Mass,
Interview survey of 121 uzers {includ-
ing campers) of three aveas of puhlic
and private lund in northern Maine dur-
ing the period May to November, 1961,
Presents a detailed analvsis of the
users’ willingness to pay for thelr rec-
reational experiences. Also presents
data on patterns of reereational use
during the sumpling period and descrip-
tive data on users’ incomes, occupa-
t‘ipns. ages, driving distances, and ori-
gins.

Etzkorn, K, Peter.

1964. Leisare and Camping: The Social
Meaning of a Form of Public Recrea-
tion. Sociol, and Soc. Res. 40 76-89.
Questionnaire survey of 64 campers at
a California public campground, in
1962, The mean size of camping parties
was 4.6 persons. The majority of camp-
ers came from either semirural or sub-
urban residential environments. Five
percent were on their first camping
trip. Suggests a variety of hypotheses
for examining the role of camping as
different forms of leisure expression.

Gitbert, Alphonse Henry,

1962, A Survey of Vacation Cawmping in
Iron Countyv, Michigan. Master’s the-
sis. 180 p, Mich. State Univ.,, Lansing,
Mich.

Based on interviews with 100 campers
al seven eity, county and National For-
est campgrounds in 1959, in northern
Michigan. The average camping family
of five staved 1 week, and spent §83.58

>

H
while camping. Campers averaged 3
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R0,

90,

vears of experience and 4 weeks of
camping per vear. Fortyv-four percent
were using tents; ¥ percent borrowed,
and 1 perecent rented their camping
equipment, Alzo prezents data on camp-
ing families' incomes, ages, group sizes
and vomposition, orcupations, state of
origin, and equipment and facility pref-
erences,

Gray. D, I,

1961, Jdentification of User-Groups in
Forest Recreation and Determination
of the Characteristics of Such Groups.
Unpub. PhD dissertation. 241 p. School
of Public Admin, Univ. of Southern
Calif., Fos Angeles, Calif,
Questionnaive survey of 3156 persons
whose names were oblained from auto-
mobile registration records of vehicles
passing  a  checkpoint at Mammoth
Lakes, California. during a l-week pe-
riocd in August 1960, Presents profile
deseriptions of all respondents: camp-
ers, {ishermen, hikers, huntors, and na-
fure students, Profiles mclude data on
age, income, sex, mariial stalus, oceuw-
pation, education, social class, property
ownership, recreational interests, acliv-
ities, and average lengih of visif, Sev-
enty-six percent of the fishermen, 92
percent of the hikers, 93 pereent of the
hunters, and 30 percent of the nature
students listed camping as one of their
outdoor recreational interests, Of the
campers, 82 pereent were inferested in
fishing, 83 percent in hiking, I pereent
in hunting, and 20 percent i nature
study.

et ¥

Ground, Alice I,

1971, Camper Characteristies and Ac-
tivity Pafterns in Two California State
Park Campgrounds. Absiract of a the-
sin from San Jose State College, 2 p.
(nimeo), San Jose, Calit,

Interview survey of 120 campers at two
state parks in California during 1970,
Findings vevealed that the unique park
environment did not have a great influ-
ence on duration of camper stay; time
available {o the camping parties was
the factor determining length of atav.

Hendee, J. .

1867, Recreation Clien{ele—The Aitrib-
utes of Hecreationists Preferring Dif-
ferent Management  Agencies,  Car
(Camperounds, or Wilderness in the Pa-

cific Northwest. Disserfation Absfrs,
28(5Y. 2 1 Univ. of Waxh.,, Scattle.
Wash,

91.

92,
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Mail questionnaire survey of 2,500
campers registerced at 30 camperounds
and  five hack-country (wilderness)
areas o Lwo national Torests and two
national parks in the Pacific Northwest,
Responses auggest that intensive camp-

ground development preferences  and
high equipment prefervences  go to-

eether. There was support by all camp-
ers for separate arveas fur tents away
from trailers, more nature trails, more
opportunity to talk to rangers, and for
wide campsite spacing, Close to 530 per-
cent of all the users were strongly op-
posed to charging fees on federal nreas.

Hendee, John ., Richard P Gale, and
William R. Catton, Jr.

1971. A Typology of Outdoor Recrea-
tion Activity Preferences. J. Environ.
Ed. 5(L) 2834,

Questionnaire survey of 2,401 visitors
to developed campgrounds and wilder-
ness areas of western Washington, in
1966, Classifies campers into five types
based on their preferred activities
while on a camping trip, and examines
the effects of age and edueation on in-
terrelationships among the five types.

Jansen, E. F., Jv,, C. T, K, Ching, G. E.
Frick, and C. W, Chandler.

1971, Economic Effecis of Pawtucka-
wav State Park: I Park User Charac-
teristics. N.H. Agric. Exp. Sfa. Res.
Rep. 17. 19 p. Durham, N.H.

Interview survey of 230 camper groups
and 1,075 day user groups at Pawtucka-
wayv State Park (N.IL) during the pe-
riod 1966 to 1969. Reports average
daily expenditures, in the park and sur-
rounding area, by vears and by tvpe of
use (dav ugers and campers). Average
daily expenditures, per capita, of camp-
ars ranged from $0.78 to $1.09, Compa-
cable  expenditures  for  day-users
ranged from 80.25 to $0.43. Also re-
ports place of residence, distance trav-
eled to the park, and length of visit.

Johnson, Marc A,

1971. The Regionality of the Maine
Coast Camper and Its Effect on Camp-
ground Advertising., Unpublished Mas-
ter’s thesis. 82 p. Univ. of N.H., Dur-
ham, N.H.

Interview survey of 831 campers visit-
ing all campgrounds in coastal Maine
during the summer of 1969, Describes
campers’ perceptions of coastal regions.
their sources of information. trip plan-
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ning processes, and tvip characteristics,
for each of four coastal attractions,

King, David A.

1965, Characteristies of Family Camyp-
ers Using the Huron-Manistee National
Forests, USDA orest Serv. Res. DPap.
LS 19, 11 p. illus, LS, Forest Exp. Sta.,
St. Paul, Minn.

Interview survev of 395 campers visit-
ing the Huron and Manistee National
Forests (Michizan) during the summer
of 1962, About 80 percent of the camp-
ers took only one frip to ithe forests
during the season, and their camping
trips averaged 5 days in fength, About
half of the families had 10 vears or
move of camping experience, and about
7 percent were in their first vear of
camping. Fifty-six percent used tents
as the major form of shelter with 30
percent using a travel irailer. 11 per-
cent using « tent trailer, and only 1 per-
cent had a pickup camper as their
major form of shelter. Also presents in-
formation on incomes, occupations, edu-
cation, family gize, and place of vesi-
dence, for visitors Lo euch lorest.

King, David A.

1965, Some Rocioeconomic Comparisons
of Huron and Manistee National Forest
Family Campers with Market Popula-
tions. Pap. Mich. Acad. of Sci., Artis,
and Letters (1964 Meeting) Vel 1.:
49-65.

See No, 91.

King, David A.

1966, Aectivity Patterns of Campers.
USDA Forest Serv. Res, Note NC-18,
3 p. NC. Forest Exp. Sta. St. Paul,
Minn.

Sixteen hundred campers surveyed in
1962, on the Huron-Manistee National
Forests. The percent of campers partic-
ipating in 11 outdoor activitics is given,
as well as the amount of time spent on
each activity during the camping visit.

King, Duvid A.

1968. Socioeconomic Variables Related
to Campsite Use. Forest Sci. 14(1):
45-54.

See No. 94,

LaPage, W. F.

1962, The 1961 Beuar Brook State Park
Camper Surveve—A Sampling of Camp-
er Activities and Attitudes. Unnub. rep.
in files of NE. Forest Exp. Sta. 43 p,,
{mimeo), Durham, N.H.

17
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Questionnaive survey of 312 camping
parties visiting Bear Brook State Park
{(New Hamypshirve) during 1961, Four-
feen percent were in their first vear of
camping; 74 percent used tents, 10 per-
cent camping trailers, and 12 percent
travel trailers. Measures the degree of
camper =atisfaction and velates it 1o
vigit length. Also presents data on
wmper origing, motivations, acvtivities,
return visit plans, and opinions about
campsite qualily,

LaPage, W. IV,

1967, Camper Characleristics Differ at
Puhblic and Commercial Campgrounds in
New England. USDA Forest Serv. Res.
Note NE-59. 8 p. NE. Forest Exp, Sta.,
Upper Darby, Pa.

Duta from B66 campers interviewed at
four large commercial campgrounds
and at four large state park and na-
tional forest campgrounds in New
England in 1964 and 1965, Significant
differences between 445 vikitors to com-
mercial campgrounds and 421 visitors
to public campgrounds were found in
ampers’ Investment in camping equip-
ment, camping mobility, methods of
campground and campsite  selection,
camping interests and past experience,
and frequencies of membership in
camping organizations,

Lime, D.W., and C. T, Cushwa.

1969, Wildlife Estheties & Auto Camp-
ers in the Superior National Forest.
USDA Forest Serv. Res, Pup, NC-32, 8
p. NC. Forest Exp. Sta, St. Paul, Minn.
Interview survey of 248 auto campers
at 31 campgrounds in the Superior Na-
tional Forest, Minnesota, during 1968
The average length of stay was 7.2
davs, 89 percent of the parties had been
in the area before, and 65 percent had
previously camped in the Superior Na-
tional Forest. Fishing was the major
attraction, and only B percent listed
wildlife as a prime {aclor drawing them
to the area.

Lime, D). W.

1971. Factors Influencing Campground
Use in the Superior National Forest of
Minnesota. USDA Forest Serv. Res.
Paper NC-60, 1% p., illus, NC Forest
Exp. Sta., St Paul, Minn,

Interview survey of 24% campers visit-
ing 4 campgrounds in the Buperior
National ["orest Minnesots, during Au-
gust of 1967 und August of 1968, Six-
tv-five percent of ihe camypers had
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camped in the Superior Natiomal Forest
before, and 48 percent of all parties had
previously visiied the mn;;)gﬂmnd in
which they were interviewed, Bighty
percent of all campers had selected
their campground  destination before
leaving home. Doseribes camper pref-
erinees for several  campsite  char-
acteristies: waterfront, shade, size of
campground and nearness to (ishing
opporiunitios.

Lime, DWW,

1972, Behavioral Research in Outdony
[Recreation Managemeni: An Example
of How Visitors Belect (ampgrounds

in: Environment and the Social Sei- 105,

ances: TORZ06 Am. Psyvehol. Assoc.
N.Y.

A review of several camper surveys and
a report of an inferview survey of 248
campers ul 31 campyurounds in the Su-
perior National Forest, Minnesota, dur-
ing 196K, The purpose of the interviews
was to determine veasons for camp-
ground selection. The mo=t prominent
reasens for pleking o campground (in
order of fmportance) were: () lshing
opporfunity, (b} “wilderness”  atmo-
sphere, (¢} remotencss, (d) sites have
ing view of lake or stream and well
sereened from neighbors, and (e) small

size  of  campgrounds. Also  reports 196,

sources of camper julormalion about
the campgrounds visited, See Noo 100

Laueas, Robert

1964, Becreational Use of the Quetico-
buperwr Area. USDA Forest Herv, Res,
Pap, LS80 56y, illes, LS Forest Bxp,
Sia., st Paad, Minn.

Tnferview survey of 282 visitors {o the
Boundary Waters Canee Aven (Mimw
sota), in 1961, Aboul 41 percent of the
wilderness area visitors did not stay
overnight, The average lengih of visid
wis 175 davs, Gives estinudes of Lotal
aren use and maps zones of lght, mod-
erate, and he;ny use, by canoeists,
motor canoeisis, aulo campers, bouat
campers, resort vizitors, cabin campors,

and dav-users, Also presents data en 107

trends in use, and visitor characteria-
tics.

Toucas. Robert €.

1964, The Recreational Capacity of the
(puetico-Superior Area. USDA Forest
Serv. Res, Pup. LS-150 54 po fllus, LS,
Forest Fxp. Sta. =E Paul, Minn.
Inderview survey of 292 visilor groups
to the Ouelico-Suaperior Area, Minne-

18

sofa, during the summers of 1960 and
1967, Thirtv-three percent of the sam-
ple made up of campers at developed
campgrounds, 8 percent were hoat
campers and 29 percent canoceists, Wil-
derness gualities were the main atirac-
tion for canoe {rippers: other \’isi'tcil*s
considered "mh?w‘ or Avenery primar
Clunoelsts saw the wilderness us sma 1i€r
than other vis t e, Cuanoelsty alvo Telt
the wilderness was overcrowded at
lower levels ol use, and objected
strongly to motor boats. Logging was
seldowr noticed and not alwavs objec-
fonable.

Lucas, Robert ¢,

1961, Wilderness Perception and Use:
The Esumple of the Boundary W;iterw
Canoe Area. Nat. Res, J. 3 G 394
411

interview survey, conducted in 1960
and 1961, among a random sample
of 278 camper groups visiting the
Boundary Waters ("unoe Area, Minne-
sota, including canoeists, anto campers

bhout campers, resort guests, and prl—
vate cabin users, Deseribes how each
class of visitor perceives the “wilder-
ness’ and s role n atteacting them to
the area.

FLaucas, Robert (0,

1970, User Evaluation of Campgrounds
on Two Michigan National Forests.
USDA Forest Serv, Res. Pap, NC.44. 156
b, s, NOL Forest Bxp, Stal, St Paul,
Mini

Based on H97 interviews with campers
at 22 campgrounds on the Huron and
Munistee National Forests in 1962, Re-
source quality ratings made earlier as
part of a nationwide Foresl Service rec-
reation  resource inventory did not
agree with visitors' ratings and had lit-
tle relation to use variations. Overall
resource  guality raiings by visitors
were most associated with their judg-
ment of general environmental quality
(eszentially scenerv).

MeCool, Stephen F. and Lawrence .
Merriam, Jr.

1971, Camper-Qutfitter Interaction and
the Boundary Waters Canoe Arca. Su-
perier National Forest, Minn. Minn.
Forest Res. Notes 225, 4 p. Univ, of
Minn., St. Paul, Minn.

Based on 498 interviews with canoeists
mim‘nixw from nwr night trips into the
Townelary Waters Canoe Area. Provides
information on outfitter use, outfitter-
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camper interaction, previous wilderness
wperienr:e travel method, Boundary
Water Canoe Area knowledge and in-
terest, and attitudes towar d Boundary
Water Canoe Aven manugenment issues.

McCoy, E. amd J. B, Box.

1971, Fm:ior\ Aﬁeaimg Visitation {o
Lake Martin Outdoor Recreation \ﬂeh
Agric. Exp. Sta, Circular No. 184, 22
Auvburn Univ., Auburn, Ala.

Interview survey of 56 parties of non-
eampers and 112 camping parfies at
two  waler-based ouldoor recrealion
siteg in eagl-central Alabama. Swim-
ming, picnicking, and waler =kilng weve
the preferred activitier of non-ecamp-
ers; Tor campers, the preferved activi-
ties were swimming, fishing, and boat-
ing, Market areas, In terms of visitor
distances traveled, arve delineated for
each of the study sifeq.
MeCurdy, DL R and B M. Mischon.
1965, A Look al the Private Camp-
ground User. USDA Forest Serv, Ros.
Paper (812,12 p. U8, Forest Bxp. Sta.,
Columbus, ()hm

A questionnaire survey of 866 users of
12 pnaatg forest camperounds i the
Ohio Vallev., Halt ol the campers hadd
been going zmpinn for less than 2
vears, Seventy-five percent of  the
campers were on weekend frips, 39 per-
cent of the campers used a travel
trailer, 35 puamt a tent dnd 16 percent
a4 camping trailer, with the remauainder
using a camper truck, a bus, or a sta-
tion wagon. Half the groups learned
about the eampground thev were visit-

ing from =z friend. Classifies camp-
grounds on the basis of dominant use—
transient, weekend, and overflow—

and describes the users of each tyvpe.

Masse, R, F., aud P. W. Fletcher.

1972, me; i’referenccs and Charac-
teristics: A Study of Campers in
Northeentiral Pennsyivania. Abstract, 4

p. (mimeo}. Penn. Agric. Exp. Sta. The
Penn. State Univ. School of Forestry,

Univ. Park, Penn.

Interview and questionnaire study of
597 camping parties at three public
parks and three private campgrounds
in 1971. Forty percent expreszed no
preference for either public or private
campgrounds, Past experience at a pub-
lie campground and a conceru {or costs
were associated with preferences for
public campgrounds, Past experience al
a private campground, and a lurge finan-

113,
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cial commit
of equipment ownership)
ciated with a preference for p
velopments,

ment to camping (o {erms
WEre  4880-
private de-

Mevriam, 1. O Jr, and B B, Ammons.
1967, The Wilderness User in Three
Montana Areas. B4 p. School of For-
extry, Univ, of Minn., St. Paul, Minn.
Interview survey of 108 campers visit-
ing three wilderness areas in Montana.
Ineludes u sub-sarvey, for comparison,
of 49 campers at developed camp-
srounds in Glacier National Park. The
fevgth of stay averaged 8 davs for the
Job Marshall Wilderneas Area, 2 davs
for the Mission Blountains Primitive
Arven, und 4 dayvs for Glacier National
Park back-countyry aveas. Presentr in-
formation ot ayes, ncomes, occupa-
tions, wilderness {familinrity, and the
meaning of wilderness, by each of the
areas studied.

Milliken, J. Gordon, and H. E. Mew, Jr.
164549, Rocrcm(mdi Emsm«i of Heclama-
{ion Reservoirs. |8 P, illus, TLS, Dep. of

fntonm, Furean of Reclamation. US,
Govi, Printing Office, Wash,, D.CL
Based on personal  interviews and

muiled questionnaires from a sample of
vigitors {(mostly campers) to three Bu-
reat of Reclamation reservoirs in Colo-
rado in 196K, The average daily expend-
iture ranged from $1.16 to $3.05 per
visitor-day. The nm’: group boaling in-
vestment ranged rom $207.14 to §1-
58698, 4t the i‘nm- recreation areas.
Heanomic 1mp4c,t of the visitors on the
focal economy is discussed,

Moeller, George H., Rodney (. Larson,
and Douglas A, Morrison.

1973, Recreation User Management
Opinions and Attitudes: The Case of
the Allegheny National Forest of Penn-
sylvania. USDA Forest Serv. 28 1.,
{(mimeo). NF. Forest Exp. Sta., Upper
Darby, Pa.

Based on personal interviews of 1356
campers at  four developed camp-
grounds and 281 boaters at five boat-
launch sitex loecated on the Allegheny
Reserveir in 1970 and 1971, The aver-
age camper had § vears of camping ex-
perience and staved an average of 5
days. Approximately one third of the
smpers used lents: 16 pereent were
flrsd-vear curapers: 52 percent had pre-
viously visited the reservoir, Prosents
comparative nformation on boaters
and campers in terms of their age, in-
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come, ovcupation, equipment, experi-
ence, group mmp«mum 1, activities, and
OPINIoNg 01 Pesouree management.

Moss, W, T,

10866, Forest Recreation: A Profile. ¥ p.
Georgin Forest Res, Councdl, Muacon,
(1:1

Interview =urvey of 217 camping lami-
lies at several state, private, and fed-
eral (USES) campgrounds in Georgia
during 1963, Single families made up 56
percent of the groups, 26 percent were
several familieq, I3 percent were fami-
lies with friends and 4 percent were
groups of friends, The average length
of stay was 10 days. Expenditures per
day were «lightly higher while travel-
ing than while camping, bul only 19
pereent reporied thoatl they spent more
than $10.00 per dav enroute, Dresents
data on r:mxmfr." ncemes, ocrupations,

residences, travel habits, veasons for 118

camping, wul activities enjoved while
camping.

Munson, K, F.,and H. J. Schweitzer.
1864, Camp-Cenfered Reereation—A
Study  of Family Camping at  the
Pounds Hollow and Lake Glendale Hee-
reation Areax. 135 p. Coop. Ext. Serv,,
Univ. of Ul Urbana, 1L

Interview survey of 1568 camping {ami-
Hes at two campgrounds on the Shaw-
nee National E'nm' C Whinois, duving the
summer of 1963, ose nt= information
on length of im miles teavelsd, des-

N . N . {
fination, ‘m(l muzxn Also deseribes 119

campers in terms of parly u-m};(miiifm,
age and cccupation of hend of house-
hold, yvears of camping experience, and
type of camping equipment used (66
percent used fents), Ioncludes data on
facility preferences, activities enjoved,
caruper satisfaction, and facltors influ-
encing selection of & campgronnd,

National Advertising Company,
1970, 1970 Greater Nags Head Cham-

s

ber of Commerce Visitors Study. 47

Nat., Adv. Co., Argoe, HL 120.

Personal inferview survey of 505 visi-
Ltors to five Lourist locations in the avea
of North Carolina’s QOuter Banks, In
1970, Twa nty percent of the vigitors
were cainping, Campers spvm anaver-
age of $16.20 per day per par $2.74
for lodging, $6.30 for food, 2‘3 .93 for
recreation, ;m(i $:3.24 for fuel. Presents
information  on visil  frequencies,
sources of information about the area,
places visited, miles iraveled, xize of

20

party, type of accompwodarions used,
and general impressionsg of the area
National Advertising Company.
1970, 1970 Lancaster County Vigitors
Study. 47 p. Nat, Adv. Co., Argo, T
Interview survevy of 625 visitors to
three tmmsf locations in the Pcm»vl
vania Duleh aren of Lancaster County
Pennsyivania, in 1970, Twelve perc mt
nf the visitors were camping. Average
number of days away from home for
the total sample was 4.9. Average total
frip expenditure for campers was
$115.20: Iﬂdgim{ $21.30. food $42.40,
recre atxon 33.70, and miscellaneous ex-
penditures .sh 2. Also reports visitor
origins, lourist attractions visited, visit
frecuencies, sources of  information,
and visitor likes and dishikes about the
arey.

Nixon, H. N,

1967, Banfl National Park: Aspects of
Visitor Use. N(W Parks Serv. Planning
Rep. 26. 49 p. Dep. of Indian Affairs
and \mthern Develop, Ottawa, Ont.,
Canada,

Observationa]l study of the number of
visitors, residences, and tvpes of camp-
ing equipment, at six campgrounds in
Banil’ National Park in 1965, Also in-
cludes results of an o‘usermiional study
of shelter use at these same six camp-
gronnds, and o study of pienic area use
in the park,

Nixon, 1. N,

i)(’”. Elk Island National Park Visitor
Use Survey, 1967. Nat. Parks Serv.
Planuing Rep. 35. 38 p. Dep. of Indian
Affairs and Northern Develop. Ottawa,
OUnt., Canada.

Interview survey of 193 exiting visitors
to Elk Tsland National Park, Alberta, in

1967. Reports origins of park traffic,
visitor residences, party sizes, Jengths
of trip, trip destinations. sites visited,
and activities engaged in.

Nixon, H. N.

1067, Jasper National Park Visitor Use
Survey 1966, Can. Nat. Parks Serv.
Planning Rep. 31. 213 p. Dep. of Indian
Affairs and Northern Develop., Ottawa,
Ont., Canada,

Questionnaire survey of 1,559 campers
at eight campgrounds within Jasper
National Park, Canada, during 1966.
The average camper in Jasper Park in
1966 spent a total of approximately
$15.10 per day for himself and his



121.

123.

party. The uverage party staved iu the
campgrounds for 2.8 nights with 4 total
expenditure per party per stay of about
$42.25. Algo reports camper origing,
camping cquipment in use {40 pe
used tenig), vears of camping experi-
ence {average 7.5}, occupation of head

of household, and iravel patierns of 124

campers. Thix report alse includes Lhe
results of two separate survevs of 228
nature trall users and 65 wilderness
area ugers within the national park.

Nixon, H. N,

1968. Prince Albert National Park Visi-
tor Use Survey, 1967. Nat. Parks Serv.
Planning Rep. 34. 137 p. Dep. of Indian
Affairs and Northern Develop, Ottawa,
Ont., Canada.

An interview survey of 316 exiting visi-
tors to Prince Albert National Park,
Saskatchewan, in 1967, Presents dala

on distances traveled, trip lengths, vigit 125,

lengths, camping equipment {tents, 40
percent), party size, sites visited, aetiv-
ities, and expenditures ($2.35 per
camper-day). Also includes a survey of
575 back-country campers.

Nixon. H. N,

1968. Riding Mountain National Park
Visitor Use Survey. 1967. Nal. Parks
Serv. Planning Rep. 37. 54 p. Dep. of
Indian Affairs and Northern Develop.
Ottawa, Ont., Canada.

Interview survey of existing visitors to
Riding Mountain National Park, Mani-
toba, in 1967. Presenty data on dis-
tances traveled, trip lengths, visit
lengths, camping equipment (28 per-
cent used tents), party sizes, sites vis-
ited, activities and expenditures (37
per camper party per day). Also in-
cludes results of a survey of vigitors to
Mt. Agassiz, a popular winter sport
site near the park’s eastern boundary.

Recreation Research and Marketing In-

formation. 126.

1971. The Berkeley Camps: 1971 Opin-
ion Survey of Berkeley Residents. 83 p.
+ appendix. Rec. Res. and Marketing
Information, Berkeley, Calif.

Questionnaire survey of 990 Berkeley,
California, households in 1971. Fifty-
one percent had camped within the
past 12 months; 16 percent had last
camped 2 to 5 years ago. Only 14 per-
cent had never camped. Forty-one per-
cent used a tent on their lasi camping
trip; 12 percent used a camping vehicle,
and 22 percent used only a sleeping bag.

21

Also nresents information on cost of
last camping trip (59 percent spent less
than $3), destination and activities on
lust frip, awarencss of cify-operated
campgrounds and camper demograph-
ics,

Shafer, Elwood 1., Jdr.

1965, Sociseconomic Churacteristies of
Adirondack Campers. J. For, 630 690-
694,

Questionnaire survey of 561 heads of
households from New York State who
camped at four campgrounds in the Ad-
irondack preserve in 1961, Each of the
four campgrounds had a different resi-
dent-zone pattern, but the income dis-
tribution of campers was the same. Re-
sults suggest that camping areas in the
Adirondacks may have individual char-
acteristies affecting use putterns

Shafer, Elwood 1., Jr.

1969. The Average Camper Who
Doesn’t Exicl. USDA Foresi Serv. Res,
Pap, NE-142. 27 p,, illus. NE. Forest
Exp. Sia., Upper Darby, Pa.

Based on a 1964 interview survey of
1,140 campers at b New York Stale
campgrounds.  Considerable  variaiion
found in camper characteristics at all
five parks and within any one park
from month to month: from 12 to 36
percent of the campers were ou their
first camping trip; from $49 10 870 was
the average amount spent per party
during their visit; and from 28 percent
to 82 percent of ihe camping parties
preferred a campsile heside a  lake.
Some similarities between parks are
also noted. Tents were used by 63 per-
cent of all campers, 21 percent had
travel trailers, and 16 percent had
camping irailers. Qwnership of higher
priced equipment was significantly re-
lated to vears of past camping experi-
ence,

Shafer, Elwood 1., Jr., and Hubert D.
Burke.

1965. Preferences for QOuidoor Recre-
ation Facilities in Four State Parks. J.
For. 63: 512-518, illus.

Personal interview survey of 800 visi-
tors to four state parks in Pennsyl
vania in 1962. Visitors were asked to
examine black-and-white photographs
of different facilities and designate
their preferences, alter considering the
cost per day they would have to pay.
Mensures direction and amount of de-
mand for outdoor recrveation facilities



in four northeastern  Pennwyivania
state purks. On both weekdays and
weekends, campers  differed  signifi-
cantly from none ampers in their pr ('for
ence patterns for swimming mvm, five-
places, camping facilities, and site spac.
ng.

Siderelis, (7. 1.

1972, The Effect of Travel Besistance
and Trip Length on the Spatial Move-
ment of Moter Campers From Four Or-
igin Zomnes to Albuguerque. New Mex-
iee. Abgtract of an unpab, paper from
the files of the T)cp of Health, T hvmcai
Ed., and Rec. 2 p. Univ. of N M., Albu-
yuerque, N.M.

Questionnaire survey of 150 campers
vigiting five commercial camperounds
in the Albuquerque, New Mexivo, area
in 1971, Estimates the cffect of enroute
Atimuli on the travel patterns of camp-
ers visiting  Albuqg uomm} and passing

through 11 resistance zonex from lour
points of origin,

Sinden, John AL and Lynn B Sinden,
1664, A Forest Recreation hur\e\” Im-
plications for Future Bev elopment.
Seoitizh For, 18¢2) 0 120-127.

Interview and questionnaire =urvey of
200 campers in Snowdonin Nafional
Forest Park, North Wales, in 1963, 1991
teen percent were camping for the first
fime. Campers with reporied comping
experience in 1962 averaged 20 davs of
camping in thal vear. Presents infor-
mation on distances fraveled, fength of
vigit, saetivities enjoved, preference for
Tacilities, and nevds more e
sites.

For ol

Stille, Themas AL
1070, Consumer Characleristios, Safis
facetions, Preferences and the Demiand

for {'dmping al Pravis Creek Park, Al
strauct of a {hesis. :1 P (mimen). San
Jose State College, Ban Jose, Calit,
Questionnaire survey of H0Z camipers at
a county park in California, verage
fapuly ipcome was found o be signi-
cantiv higher than the national, stade,
or leeal averages, Describes camper ve-
actions fo fees, satisfaction with fucili-
ties, group size, length of wisit, and
preferenves for new camping develop-
ments,

Pl

WL Hath

Taves, & way, ol G
tena ) . o
Z‘Ml‘ Canee Copntry Vaeationers, Uiy
of Ming. \“’!“i\ E‘\‘;v St \Im: frop, B

2, iHus B nath M

Inrerviews anc xub«sqwcw maiied gies-

tlonnaires of a sample of 385 visitors 1o
the Quetico-Superior area of northeast-
ern Minnesota, Both cunoe carapers and

ampers  al dmu oped  campgrounds
wore surveyed, Presents data on camp-
ers’ demooranhic characieristios, irip
planning, visit satisfaction, and atii-
tudes toward management, facilities,
and other campers, Alsn contrasts g
compozite deseriplion of vanoe campers
with camperound cumpers,

Tavlor, G. D, and R. Y. Edwards,

1960. A Survey of Summer Visitors (o
Wells Gray Park, British Columbia.
For. Chron. 36(4) @ 346-354.,
Questionnuire survey of 353 f"tmpmg
parties entering Wells Gray Provincial
Park, Canada, in July and August of
1959, Average length of stay was 4
days. Seven percent were camping for
the first vear; 65 percent had mmped
veurs or more, Also presents data o
reasons for the visit, activities engag‘ezd
i during the visit. residence, and ocou-
pation,

Worar, J. Alan.

14965, Relationships  Between Visitor
Characteristics and Recreation Activi-
{iexs on Two National Forest Areas.
TNTIA Forest Serv, Res, Paper NBE-T
19 po NED Forest Bxp, Stas Upper

Diarby, Pa,

Cuestionnaire survey of o syvsfematli-
el

enlly selected sample of 53568 visitors fo
two recreation areas on national forests

in Weai \’ix‘win't and Pennsvlvania in
160, Fifteen pereent of the visitors
were camping in the national forests.
!%pmt i p(mmw rolat mnshiy between
incidenve of un;;n.w and distance from
home, family income, and profession:l
emplovyment.

Wang, Dursan.

1971, Camper Preferences and Camp-
sife Chavacteristies at Ludiugum State
Yark, Michigan, 107 p. MES thesix Dept.

of Park and M‘s*wttum Resources,
Mich. State Univ., East Lansing.
interview survey of ‘{(?0 campers at

three campy rvu‘md: in Ladingion Sﬁm(

Park. Mich,, during 13*70, Reports how

CHMPEE S Toet sites, sutisfuction with

Sles, cgquipment, an d sizZe and composi-

tion of parties. Igquipment included 83

ferds, OO fent teatders, 49 fvavel trail-
Uy

ers, T oplekups and 5 vans,
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West, Richard I

1965, Preliminary Report on Results of
Camping Study Made in Siokes and
Bass River State Forests. Mclntire-
Stennis Forvestrv Res. Program Project
258, 13 p., (mimeo). Rutgers Univ.,
Camden, N.J.

Interview survey of 55 camping parties
visiting two New Jersey state forests
in 1964, The average number of days
amped per vear was 19, Eighteen per-
cent had been camping for 1 vear or
less; 56 percent had camped less than 5
vears. The average daily expenditure
per party was $12.30, Seventy-five per-
cent used tents exclusively and another
18 percent used a tenl in conjunction
with a camping vehiele or trailer. The
average investment in camping equip-
ment was $345.00. Also presents atti-
tudes and opinions about ideal camp-
siteg, activities while camping, camping
motives, and demographic descriptions
of campers.

23

Woerpel, Loren S,

1961, Characteristics of the Family
Camper in Northern Wisconsin and the
Upper Peninsula of Michigan., Wise.
Fed. of Conserv. Cluhs, 21 p. 4 appen-
dix. Stevens Point, Wise,

Questionnaire survey of 386 campers at
several county, stabe, and national for-
est campgrounds in Northern Wiscon-
sin and the Upper Peninsula of Michi-
gan, in 1960. Of the =ample 7.5 percent
had begun camping in 1960. Most of the
analysis is based on the 357 families
who began camping before 1960, Seven-
tyv-five percent of the families started
camping with tents; 9 percent began
with trailers, and the remainder used
some combination of sleeping bags with
an automobile and small tent. Thirty-
two percent had changed their camping
equipment since they started to camp;
mosily from tents to trailers, Twenty-
five percent po on one annual camping
trip; another 38 percent take 2 to 3
trips per vear. Also presents informa-
tion on camper occupationg, campsite
preferences, and camping motivations,
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137.

39,

PART IV. MAGAZE

EREADERSHIP AND
CANMPING ASSOCIATION ME

ERSHIP

SURVEYS

Better Camping Magazine.

1963. Profile of an Opportunity. 34 p.
Kalmbach Publishing Company, Mil-
waukee.

Questionnaire survey of 47720 readers
of Belter Camping magazine in May
and June, 1963. Presents a profile of
camper and trip characteristics, activi-
ties, equipment owned, and purchase
plansg,

Better Camping Magazine.

n.d. New Directions in the Camping
Market, 9 p. Woodall Publishing Com-
pany, Highland Park, HL

Reports the chavacteristics of Belter
Camping magazine subscribers, their
incomes, ages, occeupations, education,
family size, camping experience, camp-
ing frequency, and recreational equip-
ment ownership, (Rample #ize nol re-
ported.)

Better Homes and Gardens.

n.d. Betier Homes and Gardens Travel
Questionnaire Study . . . A Report on
Familvy Travel, 116 p. Meredith Pub.
Co., Dea Moines, Towa.

Questionuaire survey about the travel
habils of more than 215,000 subseribers
fo the magazine in Fobruary and Mareh
of 1966, Tnclwdes sections on vacation
plunning,  domestic travel,  foreigm
travel, family camping, accomuiodn-
tiong, credit card usage, car rentals,
ete., Forty-one pereent had tuken a fame
ilv camping vacation at some tine in
{he past: 10 pereeni own campers,
traflers, or pick-up units; and 29 per-
cent would rent or have rented camping
equipment. Thirfy-six pereent plan to
tuke a family camping vaealion soon,

Setter Homes and Gardens.

n.d. Belter Homes and Gardens Study
of Vacation Travel 58 p. Meredith Pub.
(0., Des Moines. lowa.

Questionnaires wailed to 2,000 vespor-
dends to an artliele appeaving in the
April, 1068 Betlor Humes aud Garddons
offering o free Travelaide Map and
Divectory. The 2000 were selected v
domly from the fivst 35600 vespondents
to the article. The Bral 1000 questino-

I
dan

1490,

naires retwned formed the basis {or
the report., Twenty-lwo -percent re-

poricd the use of camping equipment
on their vacations.

Consumer Communiecations
tiomn.

1968. A Survey of Camping/Trailering
Activities in Four Magazine Subscriber
Groups and a Recreation Vehicle Owner
Group. 01 p.. (mimeo). For Woodall
Pub, Co, by Consumer Commun. Corp.,
Chicago, T

Questionnalire survey of 3,341 persons
who subseribed to four camping magsa-
zines, and 782 vegistered owners of rec-
reation {(camping) vehicles. Twelve per-
cent had been camping for less than 1
vear. Thirts percent plan theiv camping
trips only a few weeks in advance. Pre-
sents  descriptions, by  sub-sample
{magazine listing}, of campers in terms
of : family «ize, age, income, education,
regrion of the country where residing,
magazine readership, club affiliations,
intentions to purchase a variety of lei-
sure eguipment, frequency and type of
equipment reptals, and campgrounds
visited recently (by ownership),

Corpora-

Consumer  Communications
tion.

19728, Woodall™s Keys to the BV Marx-
ket, 1973, Mor Woodall Pub. Co., by
Consumer Commun. Corp., Chicago, Til,
Questionnaive survey of 1,153 recrea-
tional vehicle owners in 1972, Compares
findings to 1969 survey (see No. 140).
Reports characteristies of owners, pur-
chasing plans (38 perceni plan to buy
“pew’” units in nexd yvear or two), types
of units planning {0 buy, and history of
prst vehicle ownership, Thiriy-seven
nereent st owned their flvst recrea-
flonal vehicle, 58 percont were on their
second unit, 16 pereent on thivd, and 9
pervent on their fourth. A deseription
nf buving intentions indicates that ex-
isting BV owners plan to switch from
camuping and  travel trailers toward
motor homes, with the expeciation that
motor home purehases will represent
mors theap H percent of all BV pur-
chases by the end of 1376,

Corpora-
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Davis Publications.

1975, A Study of the Camping Journal
Reader: 1.500.000 People ... A 150 Mil-
fion Deollar Markel, 24 t{ables. Davis
Publications, Ine.. New York, N.Y.
Questionnaive survey of 100 Camping
Journal subscribers, condurted in May
to Julyv, 1972, Presents= o profile of adult
subseribers in teems of their camping
activities, vehicle ownership, equipment
ownership, magnzine readership, age,
education, income, and Tamily size, Res-
pondents averaged eight trips and 23
days of camping during 1971 &3 per-
cent used recreational vehicles, and 45
percent used tents, Also reports sources
of information used in planning camp-
ing tripy, amount spent on camping and
outdoor recreation in the previous 12
manths, vehicle and recreational equip-
ment ownership, vear of purchase and
method of purchase,

Driscoll, L. S,

1967, Family Camping in Alabama.
Auburn Univ. Agrie. Bxp. Sta. Bull, No.
374. 30 p. Auburn, Ala,

Mailed questionnaire survey of 545
members of the Alabama Campers-

Association and Alabama Members of
the National Campers and Hikers Assgo-
ciation in 1966, Thirtyv-two pereent of
the campers had heen camping for 3
years or less; 25 percent used tents.
The average weekend camping espense,
per party, was $19.41 for two nights
away from home. The average vacation
camping trip of 11 nights cost $183.23.
Also reports campers’ willingness to
pay different campsite Fees, sources of
campground information, distances
traveled, equipment purchasing plans,
activities, evaluations of campgroundg,
and socioeconomic characteristics.

Gift, Robert ¥.

1964. Factors Which Might Affect the
Establishment of Standardized Camp-
grounds. Master's thesis. 78 p. Dep. of
Forest Manage.,, Penn. State TUniv,
Univ. Park, Pa.

Questionnaire survey of 134 members
of the Nimrod Campers Club, in 1964.
Thirteen percent had heen camping for
one year or less; and 73 percent had
camped for less than 5 years, Seventy
percent preferred to camp at public
campgrounds, rather than al private
ones. Presents demographic descrip-
tions of campers, and their preferences
for facilities, campground designs, fee
levels, and travel patterns.

146.

147,

148,

Green, B. L, and H. A, Wadsworth,
1966, Campers: What Affects Partici-
pation and What De They Want? Pur-
due Univ. Agric. Exp. Sta. Res, Bull
823,23 p. Lafayette, Ind

Questionnaire survey of 577 members
of the Campers Association of Indiana,
in December of 1963 aud Januvary of
1964 Average annual camping partici-
pation was 30 days, ranging from 19
dayve for tenters Lo 37 duvs for users of
camping trailers. Twenty percent plan
their annual camping vacation less than
1 month in advance, Alko veporis rec-
reation activities desived by campery;
fee levels that campers are willing to
payv; magazine readership; and socio-
economiv charvacteristics of campers,

Kerr, Glenn, and Martha Kerr,

1972, 3859 Campers Polled on Parks.
Campgrownd & RV Park  Manage,,
3(6y: 1, 10-11.

Quesiionnaire survey of 3,959 National
Campers and Hikers Association mem-
bhers in 1872, Type of cquipment s 3 per-
cent van, 5 percent molor home, 6 per-
cent tent, 19 percent tent-trailer, 57
percent trailer and 9 percent iruck
camper. Presents findings of altitudes
and opinions about a wide variety of
campground management practices, in-
cluding facilities, site spacing, level of
development, Tee lovels, and measures
to control use.

Kilpatrick, J. W, Jv.

1972, The Role of the Consumer in the
Lightweight Camping Market. 9 p.,
(mimeco). For Detter Camping Maga-
zine. Woodall Pub., Highland Park, HL
A questionnaive survey of a random
sample of 5,000 subscribers to Betler
Camping; 1567 questionnaires were ve-
turned ; 39 pereent indicaied that they
were already, or would become, light-
weight campers in the near future. The
campers make, on the average, seven
hiking and six hackpacking trips a
vear; 59 percent of all trips are of 1 to
3 days’ duration: 33 percent last longer
than 2 weeks. Includes information on
shopping habils, equipment ownership.
information sources, and demographies,

LaPage, W. FF,, and 1. P. Hagain.

1972, NAFCA Leadership Survey. 7 .,
(mimeo). Unpub. rep. in files of NE.
Forest Txp, Sta., Durham, N
Questionnaire wurvey of 182 Chapter
Leaders of the North American Family

“
i

Camping Association in 1871, The aver-



age number of yvears of camping experi-
ence was 11; vears in the organization
averaged 5, The campers averaged 19
camping trips visiting 13 campgrounds
per vear. Average number of nigrht‘x
spent ¢ tmplmr was 46 in 1870 and 53 in
1971, Participation was incyeaxing for
41 percent and decreasing Tor 19 poer-
cent between these {wo vears,

MceMullen, Katie.

1967, Better Camping Sketches Camper
Profile. Family Camping Leader 5(2):
7-8.

Questionnaire survey of readers of Bet-
ter Camping Magazine, Fifiy percent
use Lents (down 20 percent {rom a sim-
ilar survey in 1863); 25 percent (‘;mn
al private ¢ ampgr ounds. Average yvears
of camping experience, 4.5 . Average an-
nual participation was n\‘o weekend
{rips and one Z-week vacation trip, Six-
ty-three percent spent less than $200
on their annual vacation trip. Also re-
ports desived facilities, activities, and
family income, size of city of vesidence,
home ownership, and head of house-
hold’s occupation,

National Campers and Hikers Associa-
tion,

1972, NOCHA Publishes Campsite Sur-
vev !{e«ulh Family Camping Leader
‘>(1) 1-6. Family Camping Ved., Mar-
tinsville, Tnd.

See No. 116,

New Eogland Family Camping Assovia-
tion,

1961, The Which? The What? The
Whe? of Campers’ Likes and Dislikes:
Results of NEVFCA Survey. Camplive
Chatier Aug., 1961, NEFCA, Newhury-
port, Mass,

Questionnnaive surveyv in Apeil, 1961 of

the New FEngland Family  Campers
Assog, mom)m\hm Twenty percent re-
sponded; 41 percent used tents, 27 puw
cont travel trailers, 20 percent fent
trailers, 10 percent station wagon and
tent, and 1 percent pick-up campers,
Rmmx {8 an averawe of 4 weeks of camp-
ing per vear: T4 pervent had camped
for one vear onlv., Dwludes data on
amper preferences for a variely of ree-
realional  faellities and  management
prac tices.

Cutdoor Life Magazine,

1966, A Survey of Foods for Camping
and Sporting Trips, 22 po (mimeod,
Outdoor 1.ife, New York, N,

‘)n

o1
e

Questionnaire survey of a sample of
663 subscribers to Outdoor Life maga-
zine in 1965, Thirtyv-eight percent re-
norted having camped during the pre-
vious 12 months. Also reports number
of trips, purpuse of trips, trip lengths,
and lood consumplion babits while on
camping and sporting trips.

Outdoor Life Magazine.

1968, Outdeor Life Camping and
'lnuler Unit Study Rexults-——«Repnri No.
I. 7 p. Outdoor Life, New York, N.Y.
Reports the findings from a mailed sur-
vey of 549 «ubseribers to Outdoor Life
in 1967, More than 42 percent owned a
camping or trailer unit, Reporis tyvpes
of unitg owned, number of tripg taken
in previous vear, davs spent camping,
miles {raveled, uses made of camping
units, place of purchase, age of owner,
household income, and number of per-
sons in household,

Outdvor Life Magazine,

1970. OQutdoor Life Camping Survey. 42
p. Outdoor Life, New York, NY.
Report« findings of a 1970 question-
naire survey of 622 Outdoor Life sub-
seribers, Of the toml respondents, 68
pereent planned to camp in the next
vear, and 62 percent camped in the past
vear. Heports types of campgrounds
visited, facilities desirved, incidence of
winter camping, camping trip charac-
teristics, ownership of recreational ve-
hicles, atiitudes towanrd vehicle ventals,
vacation home ownership, and socio-
cconomic characieristics of campers.

Sunsel Magazine.

1971, Vacation and Travel: A Sunset
Magazine Reader Survey. 6 p. Lanc
Mugazine and Book Co., Mt:nl() Park.
Calif.

Guestionniire survey of the vacation
and iravel activities of 1,296 readers of
Sunset Magazine, conducted in Febru-
ary, 1971, Presenis a summary of an-
swors fo ench of 16 questions, Topies
included are number of wvacation trips
taken in 1970, when taken, plans for
trips in 1071, icnmh of planning period
(less than 1 wonth for 12 percent.
type of fransportation, type of accom-
modations used on vaeation (tents 15
percent, camping vehicles 21 percent).
use of {ravel agent, median dmmal va-
lulimn expenditure (8598), age of wife
and hushand, cducation level of wife
and husband, ;m(i iofal household in-
O,




157.

Woodall Publishing Company.

1970. Keys fo the Hece-Vee (umping
Market USA, A Demographic and doti-
vational Study. 38 n. Woodall Publish-
ing Co., Highland Parik, 1L
Questionnaire survey of 1,237 subseri-
bers to Woodall’s Treavel Tratler Maga-
i and 807 registered recreational
ownors, separately for each

71
vehicle

sample, in terms of socioeconnmic char-
acteristics, camping behavior palterns,
clyb membership, buving behavior, aud
magazine readership. Iourteen percent
of the licensed vehicle owners had
camped for less than 1 vear. Hetween
one fourth and one third of all vespon-
dents plavned their camping trip only a
few weeks in advance.

SCELLANEQOUS REPORTS OF

SURVEYS AND OBSERVATIONAL STUDIES

Audience Research, Inc.

1958, Qutdoor Recreational Activities
and Preferences of the Population Liv-
ing in the Region of the Delaware
River Basin. 75 p. National Park Serv.
Study, Princelon. N.J.

Interview survey of 510 aduils repre-
senting households in New Jerseyv and
parts of Pennsvlvania, Delaware, and
New York, in 1957, Forty-seven percent
had taken at least one overnighl or
weekend trip during the pasi 12
months: 2 percent of them were camp-
ing trips. Presents detailed information
on recreational patterns and prefer-
ences of people taking day outings and
overnight trips.

Bates, Scott, and William Harman.
1970, Results of the 1970 Npringficld
College Campsite Preference Survey. 10
p., (mimeo). Rec. Dep.. Springfield Col-
lege, Springfield, Mass.

Questionnaire survey of 1,125 people
vigiting the Springfleld. Massachusetts,
Camping and Outdoor Show in Febru-
ary, 1970. Visitors at the Springfield
College exhibit were asked to fill out a
questionnaire to determine campsite
preferences. Resulls are compared with
a similar survey conducted in 18965,
Questions asked considered the follow-
ing campsite preference factors: kind
of equipment, degrec of shade, distance

between sites, size of campground,
sereening, cooking fuel, distance to

water, distance to comfort stutions, dis-
tance to refuse receptacles, apen fire-
place, laundry facilities, flush toilets,
shower facilities, electricily, and awim-
ming. In 1965, 47 percent used tents;
by 1970 tenters were down to 30 per-
cent. Use of propane Tuels and the need

160.

IELATED TO CAMIPING

for clectricity at campsites increased
significantly. Preference for other facil-
ities showed littie or no difference be-
tween 1965 and 1970, Ree also No. 185,

Beardsley, Wendell.

1967, Cost implications of Camper and
Campground Characteristics in Central
Colorade. USDA Forest Serv. Res. Note
RM-86. 7 p.. illus, BM. Forest & Range
Exp, Sta., i, Collins, Colo.

Twenty-one campgrounds were selected
at random from the Noosevelt, Pike, and
Avapaho Nationul Forests in Colorado.
During the summer of 1985, the inves-
tigator visited the campgrounds euach

weekend,  observing 1,062 camping
groups. thelr equipment. choice of

ampeites, and state of residence. Fif-
ty-eight percent of the campors weve
using a travel trailer, tent trailer or a
pickup camper while 38 percent were
using tents. Abont 10 percent of the
single campground family units con-
tained two or more families. Campers
using travel trailers and tent trailers
wele ohserved adjacent fo a surfaced
highway., Sixtv-three vercent of the
campers were {rom Colorado. Non-resi-
dents cutnumbered residents by two to
one at campgrounds adiacent to paved
highwavs,

Bultena, Govrdon 1., and Lowell L. Kles-
aig.

1969, Satisfaction in Camping: A Con-
cepiualization and Guide {o Social Re-
wedrch, J, Leisure Res. 1{4) 1 348354,
Prosents selected tindings Trom severul
camper survevy and suggoesis o concep-
tual approach {or studving the compo-
nents of camping that provide satisfac-
tion: tvpe of resource base, styvie of
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camping, level of physical activity, pat-
tern of social interaction, and the na-
ture of derived values. Hypothesizes
major camping motivations based upon
existing survey findings.

Burch, William R, Jr.

1965, The Play World of Camping: Re-
search inte the Social Meaning of Ouf-
door Recreation. Amer. J, Sociol.
70(5) 1 604-612.

Interviews were conducted in 1962 with
288 families at 12 campgrounds in
threc National Forests in Oregon. Ob-
servations were recorded while author
and family lived at campgrounds. Six
identifiable types of play actions were
observed. They were: 1, symbolic labor,
2. expressive play, 8. subsistence playv,
4, unstructured play, 5. structured play,
and 6. scciabilitv. Play actions which
are normative for women tend to be
prosaie, while those assigned to men
tend to be dramatic. When asked what
they would like changed in the forest,
men would emphasize play items such
as fishing, better access roads and bet-
ter boat-launching ramps while women
emphasized comfort items such as bet-
ter toilets and piped-in water.

Burch, William R., Jr.

1969, The SBocial Circles of Leisure:
Competing Explanations. J. Leisure

Res. 1(2): 125-147.

This paper, using data from a 1962
camper survey in Oregon, examines
three possible explanations for differ-
ences in camping styles: the compensa-
tory hypothesix, in which individuals
will seek to do the opposite of their reg-
alar routine; the familiarity hypothe-
gig, which assumes that once a comfort-
able routine has become established it
will be carried over into one's leisure:
and the personal communily hvpothe-
aig, which suggests that one’s social cir-
cles will influence not only attitudes to-
ward social issues but leisure bhehavior
patterns as well, In examining all three
hypotheses, data are drawn [rom a
sample of 254 auto campers, 62 wilder-
ness eampers, and 424 campers who en-
gaged in both wildernesg and auto-ac-
cess camping. See No., 161,

Vs
Al

Burch, William IR, Jr,

1970. Recreation Preferences as Cultur-
allv Determined Phenomena. In B. L.
Driver (ed.) Blements of Qutdoor Rec-
reation Plunning: pp. 61-87, Univ. Mi-
erofilms. Ann Arbor, Mich.

164,

28

163,

1615,

A philosophical freatment of the influ-
ences of culture and technology on the
perception and use of free time. In-
cludas u brief report of the author's
original research on the relationships
between oceupational status and style
of camping participation. Three camp-
ing styles are considerved: easy access,
rermote, and those who participate in
both iypes. Kasy access campers were
found io be under-represented at the
upper professional levels and over-rep-
vesented among the professions with
lower occupational status.

Burdge, Rabel J.

1965, Occupational Influences on The
Use of Qutdoor Recreation. Unpub.
PhD Dissertation. 178 p. Penn. Slate
Univ, Dep. of Agrie. Econ. and Rural
Sociol, Univ, PPark, Pa.

Interview survey of the leisure-time ac-
tivities of 1,562 residents of Allegheny
County (Pittsburgh). Pennsylvania in
1963, Compares occupational character-
istics (prestige, income, hours, paid
vacations) with outdoor recreation ac-
tivity interests. Compares survey per-
centages engaged in different outdoor
activities with those of Mueller and
Gurin (1962). Only 5 percent of all re-
spondents in the Pittsburgh Leisure
Time Study reported participation in
camping, with considerable variation
by professions: Accountants O percent,
Draftsmen 14 percent, Teachers 17 per-
cent, Carpenters 0 percent, Cranemen ¢
perceni, Mechanics 9.5 percent, Jani-
tors 3.4 percent, Plant Guards 13 per-
cent, Nurses 10.5 percent,

Bury, R. L.

1964, A Comparison of Visitors and
Use at Three Campgrounds in Northern
California During 1938 and 1961, For-
est Ree. Res. Project. 13 p.. (mimeo).
PSW TForest and Range Exp. Sta,,
Berkeley, Calif.

An analyvsis of campground fee reoceipts
from three national forest camp-
grounds in Northern California from
the vears 19538 and 1961, Presents in-
formation on 19538 to 1981 {rends for
each cumpground, in terms of': {otal al-
tendance, size of group, average visit
length, day of arrival, and county of
residence.

Bury, 1. L.

1961, Do Campers it Our Cawp-
grounds? Trends in Parks and Rec

T{1}: 15-16.

See No, 165,



Bury, R. L.

1964, Information on Compground Use
and Visitor Characteristics, USDA For-
est Serv. Res, Note PSW-43. 3 p. PaW,
Forest & Runge FExp. St Berkeley,
Calif.

Deseribes  proveduves  tor  cffective
collection and use of campground regis-
tration data.

Bury, B. L., and Helen A. Buarr.

1984, A Surveyv of Campers’ Equipment
and Group Size: Summit Runger Dis-
trict, Stanislaus National Fores{ 1961,
USDA  TForest Serv. Rep. 12 p,
{(mimeo). PSW, Forest & Range Exp.
Sta., Berkeley, Calif.

Observational study of campers visit-
ing seven campgrounds on the Stanis-
Jaus National Forest, California, in
1961. One campsite in five was oceupied
by a group of two or more families.
About 50 percent used tents, 20 percent
camping trailers, 10 percent iruck
campers. About one-fifth of the camp-
ing groupg slept in the open. Six per-
cent put up two or more tents

Bury, R. {..,, and Ruth Margolics.

1964. A Method for Estimating Current
Attendance on Sets of Campgrounds . ..
# pilot study. USDA Forest Serv. PoW.
Res. Note PSW-42. 6 p. PSW. Forest &
Range ¥xp. Sta., Berkeley, Calif.
Statistical models were devised for esti-
mating both daily and seasonal attend-
ance (and corresponding precision of
estimates) through correlation-regres-
gion and ratio analyses. Total daily at-
tendance for a test set of 23 camp-
grounds could be estimated from at-
tendance measured in only one of them.
The chances were that estimates would
be within 10 percent of true attend-
ance, two out of three times.

Sampbell, F. L., J. . Hendee, and
Roger Clark.

1968. Law and Order in Public Parks.
Parks and Rec., Dec. 1968, 3: 28-33 and
51-55.

Observational study of campers at
three intensively developed camp-
grounds—one each in a National Forest,
National Park, and State Park, in the
State of Washington. Reports and ana-
Iyzes incidents of theft, vandalism, de-
structive play, littering, rule violations,
and illegal camping.

Catton, William R., Jr.
1669, Motivations of Wilderness [sers,

v

-3

laprinted from Pulp and Paper Maga-
zine of Canadsa, Dee, 1968, 8 .
See Nos. 44 and 170,

Catton, Willlam R.. Jv., and John C.
Hendee,

1968, Wilderness Users ... What Do
They Think? Am. Forests 74¢0) : 2851,
60, & 61., illus.

See No. 44,

Clark, Roger N., John €. Hendee and
Frederick L, Camphell.

1971, Depreciative Behavior in Forest
Campgrounds: An Exploratory Study.
USDA Forest Serv. Res. Note PNW-
161. 12 p. PNW. Forest & Range Fxp.
Stu., Portland, Ore.

Jased upon systematic participant ob-
servalion and information collected
from campground rangers at a national
park, a national forest, and a state park
in Washington, campers were found re-
aponsible for much depreciative behav-
jor. Teenngers did not commit o digpro-
portionate number of depreciative acts.
Pre-teenage children in groups of two
or lhree appeared to be the primary
cause of much expensive damage to fa-
cilities. Factors associated with depre-
ciative behavior such as  vandalism,
theft, littering, rule violation and nuis-
ance behaviors are discussed along with
possible methods of control.

Clark, . N, J. €. Hendee, and . L.
Camphbell.

1971. Values, Behavior, and Conflict in
Modern Camping Culture. J. Leisure
Res, 3(8): 143-154.

Data collected during the summers of
1968 and 196% by: (1) parlicipant ob-
servation to become familiar with prob-
lem behavior patterns in modern camp-
grounds, (2) questionnaires submitted
ic campers in seven campgrounds in
Washington state inquiring about their
knowledge of and attitudes toward un-
desirable behavior in public camp-
grounds, and (3) questionnaires mailed
to recreation managers in state parks,
national parks, and national forests in
Washington. Several differences were
found in the camping attitudes and
opinions of users and managers of
highly devcioped campgrounds. Users
and managers have different concepis
of what constitutes an environmental
experience, and thev perceive hehav-
ioral problems differently. The users
find conditions common to the urban
environment such as noige, litter, even



178,

vandalism and theflt less disturbing
than do managers, Severad comparizons
bebween campers” and managers’ views
are presented, on the subjects of rule
enforcomant, camping, values, crowd-
ing, and the extent of problem behav-
ior.

Clarke, Michae] Geopee,
1964, An Analysis of o Private Luxury
Campeground In Michigan's Oftawa Na-

tional Fovest. Master's thesis. 131 n.
Dep. of Forestry, Sehool of Nal. Te-
sources, Univ. of Mich., Ann Arbor,
Mich.

A financial analysis of a new {1963)

private luxury («Lm;;;,wunfﬁ within the
Ottawa Nationn! Forest, Michigan, and
“ mmpm'is"»n with a nearby rustic pub.
lie tmwrnumi !mhuhw an observie
tional analvsis of vis rtmx o im hocam-

grounds, ip ferms of types of camping
cguanment in ase, I(,ngth.\ of visits, and

use inlensiiy,

Cole, G, Loand BUT, Wilkines,

1071, The Camper, Forest Koo, Semp.,
Oct, 12-14, pp. 1051182 Northeastern
Forest I \[unmw* Mation,  Vioper
Darby, T'u,

A partial summury of selected cronper
SUrvey fdings, See Noa 2,26, 61, 71

T20T0, T8, 106 and 12a,
Donovian, Georee A

1972, Camping in Vermonl, Mayv ta Oc-

teber, 19716 n, (mimeo). Beonn Hes,
Hep, 722 \;ﬂ'm\ of Dovelop. ol Cont
munity Affairs, Monipelier, Vit
Report of aftendamee statistios submit-
ted M" priviate campyround operafeors
and the Vermont !k-p:u'mwwxf m“ Fop-
osts and Purks Tor 1971, Ineludes

on ciauper nights, r;nm;;xzemmi Geci
paney, onbeofstaie \i?\i?{ﬂ"\' paris size,

lenerdh of ikt and e \;;uzun*ww\
Camper  trip expenditnres

5,00 por person por day ;s aod
age party sze was U0 popsons,

Dver, A, AL and B8 Whadey,
Undated, Predicting Use of Reereation
Sites, Utlah Agric. Bap. St Budl 177
21 1 Logan, Utah,

Analvais of camper
eense phfm} of camypers ’
Irv,,,m Crorvon camping complos in
Cache National Forest, Utah, Aden
cludes an analvsis of orgring of B
men visiting fwo streanss in
Tihah ieed on interview

(from li-
the

oriwins
visiting

S
hoep-
norther
data colteeted

1

i
H

in 1966,

f80.

R0

Eisner, {ary H.

1971, Campground Lsers ... a compu-
terized method for sumumarizing where
they come from and how lung thev
stay., USDA Forest Scrv. Hes. Note
PSW-258. 5 pno PSW. Forest & Range
fxp. Sta, Berkeley, Calif,

Presents o eompuierized rethod for
sumrmarizing market arvea information
from campground permits. Point-of-ori-
ein and length-of-stay of campground
asers cunt be estimated and summarized
yuickly and inexpensively, A test of the
method for a cumpground on Lhe Sierra
Natienal Foresr, Culifornia, is also pro-
sented.

Itrieson, Richard I

1074, An Apalysis of Maine/Marilime
Vacation Travel. 77 p. Maine Dept. of
Commerce and Industry, Augusta,
Questionnaire survey of 3,644 randomly
selected persons crossing the Maine-
New Brunswick horder in the summer
of 14725 plus an inferview survey of
061 Muritinie  visitors. Campgrounds
were the tfvpe of accommodation most
freguently used in Maine by travelers
wolin ;: to and from the Maritimes, ac-
counting for over one-third of all pri-
mary md}:, ing choeices.

Frick, G. snd T, K. Chinge.

19710, (mncmtmn of Loml Income [rom
ﬁwh eof a1 Rural Public Park. J. Lei-
sure Res, 204y 0 260-265,
Analyzer income senerated
wser o expenditures abt Pawtuckaway
=t l’:n*k. New Hampshire, during the
period TAGEH to 1969, See No. 2,

by park

Gray, James B oand L, Wayne Ander-
sen,
1961, Recreation Economics in S(mth-

Central New M&*xi:n
Pull, 48 20 p,
[ Ovuees, NOM,

Agrie. Fxp, Sta.
iltus, N.M. State Univ..

foterviesy survey of 292 pecreationt
i nenr Hhe Hoidoso Haneer Distrier
o the Ligeoin Nalional Forest in 1962,

including
The
capini
and piv
per party

war RATTT
L5794 oy

1250 campers and plenickers,
investmend per party in recrestion
unent averaged 53700 for campers
The average expense
mm;sxw and picnickers
for antemobile expenses,
Indeing, 32108 for additional
foaod (estimated cost of food over and

nickers,

ol

abmve od vest o at homed, 2245 for
ce vental, RALOG for horse
rerid S mt' Heense Tees, 8162 for
athrer Dress SRTY Bor other mineella-
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neous and $19.8% for depreciation of
equipment, for a fotal expense of
$112.68, or an average per man-day of
$6.62. Prescents estimates of local eco-
nomic impact from recreation,

Hanecock, H. K.

1971, A Comparison  of  Observed
Camper Behavior With Verbal Expres-
sions of Site Preference and Perception,
in Cache Natiomal Forest, Utah. Ab-
stract of uwnpub. PhD dissertation. 153
p. Utah State Univ., Logun, Utah.

Interview survey of 270 camping pat-
tles vistting a campground on  the

Cache Natlional Forest, Utah, in 1970,
Compares characteristics of campsites
with occupants’ stuted preferences for
vegetative densily around the site. Less
densely vegetated siles were preferved
by older campers with long histories of
camping experience, and higher than
average levels of formal education.

Huncock, H, K,

1975, Recreation Preference: Iis Rela-
tion to User Dehavior. J. Tor. 71(6):
336-337.

Interview survey of 280 camping par-
ties visiting a campground in the Cache
National Forest, Utah, in 1970. Com-
pares characteristics of campsites with
oceupants’ stated preferences for vege-
tative density around the site, using
five experimentally treated campsites.
Over five, two-week periods, the percen-
tage of original vegetation at the camp-
sites was drasticallv reduced. However,
campers using the sites throughout the
summer expressed approval of the cur-
rent vegetative density,

Harrison, Gerald A.

n.d, Results of the 1965 Springfield
College Campsite Preference Survey. 7
p. {mimeo). Springfield College, Spring-
field, Mass.

Questionnaire survey of 1,036 camp-
ers vigiting the 1965 Springfield Camp-
ing and Outdoor Show. Reports camper
preference for campsite spacing, shad-
ing, screening, and distances {o various
campground features. Forty-seven per-
cent were tent campers. See No. 158.

Hendee, John C., and Frederick I.
Campbell,

1969. Social Aspects of OQutdoor Reerca-
tion—The Developed Campground.

Trends in Parks and Ree. 6{4): 13-16.
Observation study of campers” recrea-
tion behavior in three highly developed

]

188,

189,

campgrounds in Washington State, For
many visitors to intensively developed
gtampgmunds? the camping experience
is social rather than environmental. Re-
ports an increasing incidence of multi-
ple-party camping groups; and a re-
lated need to provide several units in
each cumpground where two families
can camp together., Describes tvpes of
social behavior by cumpers and their
implications for managers of developed
ampgrounds.

Henry, W. F.

1967, The Visitors to M{. Washington,
Characteristics and Opinions. 52 .
Univ, of N.IL. Durham, N.H.

Interview survey of 251 auto tourists
and cog railway riders (parties) plus a
questionnaire survey of 90 guests at
the Summit House, and 77 trail hikers,
on Mt. Washington, New Hampshire, in
1966. Fourteen percent of the auto and
railway visitors and 22 percent of the
hikers were camping on the night he-
fore their visil. Does nobt include de-
{ailed descriptions of campers.

Hodgson, Ronald Wavne,

1971, Campground Features Attractive
to Michigan Stale Park Campers. Mas-
ter's thesis. 77 p. Mich. State Univ., F.
Lansing, Mich.

A comparison of physical characteris-
tics at Michigan State park ecarap-
grounds having longer and shorter than
average lengths of visits. Campgrounds
with long lengths of visits were more
likely to have swimming facilities, a
boat launching ramp, and tended to be
less erowded and located on rolling tev-
rain.

Hunt, John [,

1968, Towrist Vacalions—Planning and
Patterns. Utah Agric. Exp. Sta. Bull
474, 40 p. Utah State Univ.,, Logan,
Utah.

Interview survey of 343 tourist parties
stopping at the Bear Lake Overlook
{U.8. 89) in Utah, during the period
June 15 to September 1, 1964 and 1965.
Forty-six percent of the tourists had
camped at least one night during their
trip. Campers were more willing than
noncampers to  deviate Irom their
planned route of {ravel for recreation,
touring. sighl-seeing, and ecating or
sleeping, Presonts informution on tour-
st trip planning, planning  periods,
sources of planning assistance, and trip
scheduling.,



tag, Hunt, John D and Perry I Brown. 194, Johuson, Aarop O, Jr, and Rudolph A,
z\

69, Expenditures of the 1963 {tah Christiansen,

summer Motor Vehicle Tourist. 49 p. 1969, Charagcteristics of the Wisconsin
Hlus. Inst, for the Study of Outdoor Resort Vacationer, (’*011 of Agric. and
Ree. and Teurism, Utah Siate Univ. Life Sci. Res. Div. Res, Rep. 48. 10 p.,
Logan, Utuh, Mus, Tadv, of Wise., I‘»Lxdisom Wisce.

P eodlected in June, July, and August A survey of B4 user groups visiting
of TO6R Ly means of travel ries dis- privately operated vacation resorts in
teibtded at majer entry points to the Wisconsin from Junc to October 1967
state of Utah three fimes during the Eighty-three percent of the resort user
wzwnw to all nenresident travel puar- groups planned to rent a cabin or cot-
Hoes during o 2-hour period. Twenty-six tage, 2 percent planned {o use tents, 2
e me of rhe- diaries were returned. percenl lent-iruilers, 2 percent house
Findi nes relide tooull tourists with no trailers, and 1 percent truck campers;
summaries for campers. The daverage 52 percent listed fishing as their pri-
iw;:w of xtay per party was L5 days, mary recreation uactivity; 85 percent
The aversgre size of the party was 34 were vacationing for 2 weeks or move,

persons, The average exponditure per ; R . i
persons pes day wies HT.‘;’:’,&. Expenditure 194, Kampgrounds of America, Inc.

by fype of purehase was: food—23.5 1973, KOA News, Survey Data, Effects
poreent. ;”(;mmw V55 percent, irans of Gasoline Situation on (‘amping. 3 p.
porfation--231.5 pereent, entertainment KOA, Inc, Billings. Montana.

ey ,uum other retail purchases— Mailed questionnaire survey in August
12 pereent, and zervices-—1.0 percent, 1973 of 481 KOA system campers. The

threat of a gus shortage forced 2 per-
cent Lo abandon their 1975 camping

FOL Janmies U AL and 1K Cordell, plans; dll()th(‘ 7 percent reported a
YO Smportanee of Shading to Visi- ”‘\fm‘m‘.‘,‘ effect on their plans; and an-
tors Selecting s Campsite at Indian other 30 percent were ‘\hgﬁhﬂy atfected
Boandary Campground in Tennessee, t)": the gas shortage. Reports measures
DA Forest Serv, Res, Note =E-. 13005 taken by campers to conzerve energy,
o SEL Forest gs\;!) g\u“” Axheville, N their ¢ ‘memg’ activity in 1972 (aver-

age: 24 davs), estimated activity for
§§ ferviews with o ATUHPerS aiul ques- ng' i‘\k’,,’ 28 atec o
' (A canipers and ques 1973 and 1974, plans for equipment

"
3
toraive survey of W7 campers dise chane { arre. ed jon. ineo 1
N . b i f‘ M £ R f it a y " .
clased that mest campers favored ange, and age. education. income, anc
aceupation,

cangsites  with mmiu ale to heavy
«;;t;a‘(is'mr, and 9 percent preferred sites 197 LiPage, W, B
which hid o findted mmmm of vegela 1968. The Role of Custiomer Satisfae-
Bive serocning: hetween them and the tion in managing Commercial Camp-
adgarent camypsitos, gmundb. USDA  Forest Serv. Res.
Paper NE-105. 23 p., illus. NE. Forest
Exp. Sta., Upper Darby, Pa.

P2 Bamses Georae AL Gordon B Sanford. lteports relationships between camper
and Sudrew Searey, Jdr, sutisfaction and increased campground
E:u:j, Opigin of Vidtors fo Developed revenue at a4 New Hampshire Sfale
Reerentional Sites on National Forests, ark, and at several private camp-
Lobelsire Hend 102} Tos 18, grounds. Average visit lengths were in-
Postal zip cedes and into rmation on creascd by nearly 200 percent among
recrentional vse can be obtained easily highly satisfied campers. Relurn visit
Oy setioregisivation  and  other  fee- intentions were more than three fimes

1

collection methods from olmost »(n Visi- as common among satisfied, versug dis-

tors te Forest Serviee veeyventionad sitox satisfied. campers. And average visit
where wser fees are 'hm;:c.fd. Informa- lengths al successful commercial camp-

T on

aml other datu grounds were over twice the length of
LT {rom visls those at less sucvessful enlerprizes.

ol fo“m‘f CHITID-

sitew, This paper 1980 TaPage, W I

e ddiny e

cpracedures for obiaining such 1969, The Camper Views the Interview,
I RTINE ;4 1% B il l!n»};;){‘y‘;;;i\jg-iy u;_ Li‘i‘\‘l]l‘t‘ RCS, 1(:3) : “‘\’1—186. i“US.

and presopis enaniples

vompiter i s avaiiahi

‘“’r’ fypes of Heports  camper reactions {0 having
been inforviewed while camping at New

343



197.

198,

199.

Hampshive State Parks in 1867, Diata
collected by mail quesiionnaire approsi-
mately 2 months afier the campground
interviews, Also compares effective-
ness of inlerviewers,

LaPage, W. I,
1976, Campground and Camper Market

Research, Trends in Parks and Hec.
T(1): 7-12.
Summarizes data {rom o variety of

camper surveys and relates findings 1o
stages of camaping markel growth and
marketing strategies,

LaPage, W. I, and D. P, Ragain.

1971, A Second Look at the Heavy Half
of the Camping Market. UUSDA Forest
Serv. Res. Paper NE-196. § n, NE. Tor-
est Hxp. Sta., Upper Davby, Pa.
Questionnaire survey of panel of
more than 500 campers who supplied
annual participation data over a 4 {o 5
vear period. Campers resided through-
out the 1.5, and Canada but were origi-
nally interviewed in 1964-65 at four
public eampgrounds and four private
campgrounds in New England, By an-
nually splitting the sample of 565
campers ut the median number of days
camped, it was determined that, in the
first year, the heavy half aceounted for
73 percent of the panel's folal reported
camping days and in the second, third,
and fourth vears the heavy half did
more than 80 percent of all reporied
camping. Among consistently  light
campers, 57 percent had decreasing
trends in camping participation, as op-
posed to only 6 percent of those camp-
ers who were consistently in the heavy
half.

o
13

LaPage, W. F., and D. P. Ragain.

1971. Trends in Camping Participation,
USDA Forest Serv. Res, Paper NE-1B:.
22 p., illus, NE. Forest Exp. Sta., Upper
Darby, Pa.

Data bascd on a panel composed of 565
campers who annually reported their
level of camping activily and any fac-
tors which might influence their camp-
ing participation. The panel averaged
about 21 camping days per yvear. One-
third of the panel members were found
to have a deereasing participation
trend after 4 vears, Only 17 percent
were increasing their camping {requen-
cies. Commonly assoviated with a de-
clining camping trend were: (1) a low
past volume of camping, {2} an

exprlo-
ratory style of camping. and (2} a tra-
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201,
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2487,

wilderness orientation o

ditional
camping,
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LaPage, W. I°, and D. I’ Ragain.

1973, Family Camping Trends—An
Eight Year Panel Study, Unpub. report
in the files of the NE. Forest Fxp. Sta.,
Durham, NJH, 29 p., (mimeo).

A panel consisting of 459 camping fam-
ilies which hud reported their camping
activities {rom 1964 1o 1971 revealed
participation trends of: 25 percent in-
creasing, 24 percent constant, and 51
percent decreusing, Twenty percent of
the panel members were no longer ac-
tive campers alter 8 vears. In 78 per-
cent of the cases the incidence of one
inactive yvear led to either further inac-
tivity or a depressed level of camping
activity, The most common complaint
aboutl the camping environment was of
overcrowding, mentioned by 24 percent
of the campers on the panel,

Lime, David W,

1972, Large Groups In the Boundary
Waters (anoe Area—Their Num-
bers, Characteristies, and  Impact.
USDA Forest Serv, Res. Note NC-142.
4 p. NOU Forest Exp, Sta., St Paul,
Minn.

Interview survey of 1352 visitors en-
tering the Boundary Waters Canoe
Area during the summer of 1971 Com-
pares party size clusses with several
variubles, including party composition,
primary mode of iravel, place of resi-
dence, length of stay, use of an outfit-
ter, and depth of wilderness penefra-
tion,

Lime, David W,

1973, Localing and Designing Devel-
oped Campgrounds to Provide a Fuil
Range of Camping Opporiunities.
USDA Forest Serv. 43 p., (mimeo). NC.
Forest Exn. Sta., St. Paul, Minn.

A diseussion of campground location
and design prineiples drawing upon the
findings of several camper survevs, The
emphasis is on public ownerships and
the need for a wide variety in the types
of camping opportunities provided
within a region. Thiz paper also dis-
~usses the role of campground design in
reducing  resource deterioration and
enhancing the camping experience.

Love, 1, D).
1964, Summer Hecreational Use of Se-
fecled National Forest Camperounds in

the Central Rocky Mountain<. USDA
Forest Serv, Res. Paper HM-L 23 p,



204.

205

illus. RM. Forest & Range Exp. dta., Pt
Collins, Colo.

Observational study of campers and
day-users of 12 national forest camp-
grounds in Arizony, New Mexico, Colo-
rado, Wyoming, and South Dakoin, in
1862. The use of tents exceeded the use
of travel trailers by a ratio of 1.5 ta 1.
Camper visits averaged 27.35 hours.
Campsite use was influenced by dis-
tance from toilets, distance from drink-
ing water, distance to next campsite,
distance to fishing waters, and size of
the clearing around the fire grafe. Also
reports origing and age groups of camp-
ers,

Luess, R. C.

1963. Visitor Reaction {o Timber Har-
vesting in the Boundary Walers Canoe
Area, USDA Forest Serv. Res. Nole
LS-2. 3 p. LS Forest Exp. Sta., St
Paul, Minn.

Interview survey of over 200 visitors to
the Boundary Watlers Canoe Area, Min-
nesota, in 1960 and 1061, Sample in-
cludes 96 campers sl developed camp-
grounds and 85 canoeists, Prezents find-
ings on visitor reactions to logging, See
No. 163,

Lueas, R, C.

1965, The Importance of Fishing as an
Atfraction and Activity in the Quetico-
Superior Area. USDA Forest Serv. Res.
Note L3-61. 3 p. LS. Forest Exp. Sta.,
St Paul, Minn,

Interview survey of over 200 groups
vigiting the Boundary Waters Cauoe
Area, Minneaota, in 1960 and 1961
Sample includes 96 campers at devel-
oped camperounds and 85 canvelsts,
Presents findings on the importance of
fishing fo each vlass of users. Sce Ttefl.
No., 103,

FTacas, R. C.

1967. The Changing Recreational Use
of the Boundary Waters Canoe Area.
USDA Forest Serv, Res, Note N(-42, 4
p. NC. Forest Exp, Sta., 8t. Paul, Minn,
According to roadside interviews In
1961 and camper regisirations in 1966,
boat camping increased by 58 percent
fron 1961 to 1966, The average length
of stay for boeat campers decreased

from 5.9 dayvs in 1661 1o 36 days in
1966, Aute campers’ average visils also

decreased, front 4. days 1o 5.8 days,
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MeArthur, J. Wayne, Willlam R,
mitt, and Robert O. Coppedge.
1971, Qutdoor Recreation in North-Cen-
tral New Mexico, 1967. USDA Eco-
nomic Reg, Serv. ERS-483%, 30 p., illus,
Washington, D.C,

Questionnaire wurvey of 2.333 visitors

Sum-

to eampegrounds, molels, and major
tourist  attractions in  north-central

New Mexico, Presents information on
visitors’ expenditures, distances trav-
eled, party size, invomes, ages. occupa-
tions, and impressions of the adequacy
of services. Does not include detailed
descriptions of campers.

Maddock, Stephen d., G.
and W. A. Guthrie.

1965. Rural Male Residents' Participa-
tion in Qutdoor Recreation, USDA For-
est Berv. Res. Note 8E-49. 2 p. SE. For-
est Exp. Sta., Asheville, N.C.

Interview survey of & ramdom sample
of 200 male residents of Drunswick
County, Virginia in 1964. Five percent
had camped in the past year (1963),
Tor an average of 12 davs, Hunting and
fishing were the most common outdoor
recreation aetivities, involving 58 per-
cent of the sumple.

A. Gehrken

Marquardt, Raymond A., A. F. Mc-
Garnn, J. C. Ratliff, and J. C. Rouston.
1972. The Cognitive Dissonance Model
as a Predictor of ('ustomer Satisfaction
among Camper Owners, J. Lelsure Res,
d(4) 0 2T5H-283.

Telephone interview survey of known
campers in three Wyoming cities—Cas-
per, Cheyvenne, and Laramie. Measures
camper owners” post-purchase satisfac-
tion and correlates it with length of
ownership, cost, annual use of equip-
ment (average: 39.6 davs), and with
age, income, and education of owners.

Merriam, L, C., Jr., A, S, Mills, . E.
Ramsey, P. €. West, T. L. Brown, and
K. D, Wald.

1973, The Camper in Minnesoia State
Parks and Forests: Some Insights on
'se and Managemeni ¥From a Five-
Year Studv. Univ. of Minn. Agric. Exp.
Sta. Bull. 510, Foresiry Series 12, 19 p.,
Hlus. St, Paul, Minn.

A summary and synthesis of several
studies over a B-vear period (1867-
1971) among visitors and managers of
Minnesota state parks and forests and
two cily parks. Examines visifor pref-
crences Por different levels of park de-
velopment, camper-manager communi-
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cation, needs for nature interpretation,
and visitor-administvator differences in
preferences and perceptions.

Moeller, (5. H., Bobert Maclachlan, and
D. A. Morrison,

1972, Measuring Recreationist’s Per-
ception of OGutdoor Reereation Environ-
ments. 22 n., (mimec). Unpub. vep. in
the files of the NE. Forest Exp, Sta,
Syracuse, N.Y.

Interview survey of 40 campors, 60 pic-
nickers, and 60 hikers visiting selected
recreation areas 1n Pennsyvivania and
New York state during 1969, Similari-
ties and differences ave reported among
the three user groups in thelr percep-
tions of each other, and of the recrea-
tion enviromments in which they were
interviewed.

New Brunswick Department of Tour-
ism.

1973, New DBruaswick Private (amp-
grounds Occupancy Report: Year Sum-
mary--1972, 10 p. Dep. of Tourism, Res,
and Planning Br., Fredericton. New
Brunswick, Canada,

There ave approximately 130 privately
operaled campgroumds in New Bruns-
wick, containing an estimated 5,600
campeiles, Presents information gath-
ered from a questionnaire survey of
campground operators. Includes operva-
tor eslimates of camper origing and
length of visils,

Ontario Ministry of Natural Resources.
1973. An Opinion Survey on the Use,
Ownership, and Management of Natu-
ral Resources (folder) Ministry of Nat,
TRes., Ontario.

Questionnaire survey of 1600 Ontario
heads of households, Thirty-eight per-
cent had camped during the past vear,
and 54 percent felt that the Ontario
government currently provides ade-
quate camping opportunities. Also pre-
senty data on resource ownership and
use, and opinions about urban expan-
sion, environmental guality, and vre-
source use conflicts.

Rosgs, Terence L., and George H.
Moeller.

1973, Approaches te Communicating
Rules in Recreation Areas. 23 p. Unpubh.
manuseript in files of NE. Forest Exp.
Sta., Syracuse, N.Y.

Questionnairve survey of 858 campers al
two campgrounds on the Allegheny Na-
tional Forest. Pennsylvania, in 1972,

218,

o
ake.

Surveys the extent of camper’s knowl-

edge about the rules and regulations of
the campground which they were visit-
ing. Campers who were uninformed
about rules and regulations outnum-
bered those who were informed. Offers
suggestions, based upon findings, for
improving rule communication to camp-
ers.

Shafer, Elwood
Hamilton, Jr.
1967. A Comparisen of Four Survey
Techniques Used in Ouldoor Recreation
Hesearch, USDA Forest Serv. Res.
Paper NE-86. 22 p. NE. Forest Fxp.
Sta., Upper Darby, Pa,

A comparison of response rates and ze-
lacted characleristics of rexpondents
using four survey techuiques at two
New York stale campgrounds during
1964. The survey techniques were: 1.
personal mterview. 2. handoul survey,
3. immediately malled questionnaire
{after the visit), and 4. delayved mail
questionnaire {3 months after visit).
Close similarities in respondent charac-
teristivs were found hetween interviews
and mailed surveys.

.. Jdr., and John I

Shafer, E. 1., Jr., and R. C. Thompsen.
1968. Models That Describe Use of Adi-

rondack Campgrounds, "orest Sei.
14(4) 1 383-351.
Analyzes the relalionships bhetween

campers’ use and 40 physical site char-
acteristies of 24 Adirondack camp-
grounds, Total annual campground use
was found fo be strongly relaled to
physical features such as the land area
of beach, water area at beach, number
of islands accessible from campground,
and number of campsites in the camp-
ground,

Shedd, D, H,

1966, Purposes and Goals of Family
Camping. Trends in Parks and Recrea-
tion 8(3) 1 3, 5-8.

A discussion of the reasons why people
camyp and their implications for camp-
ground management and design. Draws
upon personal observations and g num-
ber of camper surveys.

Stewart, Druce .

1943, Recreational Uise of Private Land
in a Portion of Eastern Maine. Muine
Agric, Exp. Slu, Mise, Pub. 658, 47 1.
Univ. of Maine, Orono, Me,

Interview survey of 276 recreatlional
vigitore fo a 1,880 square mile ares of



private land in BEastern Maine from
January 1959 (o November 1960,
Eleven percent of the visitors were
camping. Presents evaluations of the
area’s roads, fucilities, and forest pruc-
tices, by six user groups: lee fishermen,
fishermen, campers, picnickers, vaca-
tioners, and hunters.

Talhelm, Daniel R.

1967. Factors Influencing the Length of
stay of Campers in the Waterloo Rec-
reation Aresa, Michigan. Mich. Forestry.
10 p. Univ. of Mich., Ann Arbor, Mich.
Analysis of 9,500 camper permits from
four campgrounds in the Waterloo
{state) Recrestion Area of southeast-
ern Michigan. Compares length of visit,
in davs, with place of vesidence;
greater distances produced shorter vis-
its. Also Includes information on length
of visil according to dav of aprrival,
parly size, boat possession, und tvpe of
amping equipment.

Teeple, Kugene Flmer.

1967, An Appraisal of the Applicability
of the Marketing Concepl as a Tool
With Which to Seek Solution {¢ a PProb-
lem in (hiddoor Recreaiion Mianage-
ment. Phl) disseriation, 179 p. Univ. of
Ore,, Portland, Ore.

Random sample {elephone survey of
292 residendis of the Bugence-Spring-
feld, Orpgon, aren with o follow-up
home inferview of the 99 telephone con-
tacts who were active campers, and
who used developed camprites, Seventy
pereent of the telephone contacts were
found 1o be pasf, present, or future
campers. Of the 292 people called af
random, B4 were campers who had per-
manently ceased to be aclive In campe
ing, and eighl bad temporarily discon-
Linued {helr activiiy, Reasons are givon
for lnck of getivity and ek of interest
in campinge, Reports camper prefer-
cnces for o vaviety of campsite condi-
tions, fees, and facilities according to
several styles of camping participation:
traveling  campers,  malor  vacation
ampers, weakend camperg, streans fish-
ing campers, ele. Also presents soclo-
econoniie characteristios of campers.

Tetzlalf, Walter B

1960, Camper Profile By Units Used:
Ragrvey of Camper Preference—1968. 28
p. Univ, of Wise., Madison, Wise,
Questionmiire survey of 88 tent own-
ers, 56 tent frafler owners, 31 sl
trafler owners, awd 20 plekeup camper

o
&

awners, in 1968, Heports characteristics
of owners, and of equipment owned,
Also reports, for each class of equip-
ment owners, campground features and
facilities they desire and fees they are
willing to pay for a campsite. Thirty-
six percent of travel trailer owners aund
35 percent of pick-up camper owners
also use tents.

Titus, S, M.

1972, A Survey of Campers’ Altitudes,
Corporate Marketing Res. 17 p. Bruns-
wick Corp., Chicago, DL

Interviews with 26 camping parties in
three vear-round campgrounds, Qvgan
Pipe Cactus National Monument, Ari-
zona, Lake Havasu Stale Park, Ari-
zony, and Lake Meud National Recrea-
tion Areu, Nevada, in December 1071,
Seventy-three percent of the camping
parties were husbund and wife only.
Fourteen campers owned well-furnished
travel trailers and motor homes, five
ampers owned  well-furnished  truck
campers and seven were using tents,
Sleeping bags, a self-contained vehicle,
and a stove were considered to be most
necessary by these campers, Most were
looking for comtori and convenience as
opposed to “roughing it

Tombaugh, Larry W., and L. D. Love.
1664, Estimating Number of Visitors to
Natlional Forest Campgrounds. USDA
Forest Serv. Res. Note RM-17. 4 . RM.
Forest & Range Fxp. Sta., Ft. Colling,
Colo.

Compares three methods of estimating
use al 12 campgrounds in National For-
exts in Avizona, New Mexico, Colorado,
Wryoming, and South Dakota.

Tyvve, Gary L., and George A, James,
1971, Length and Rate of Individual
Participation in Various Activities on
Recreation Sites and Areas. USDA For-
est Serv, Res, Note SF-161. 4 po SE.
Farest Exp., S{a. Asheville, N.C.
Inferview survevs in 1966, 1967, and
TO69 with 25,549 visitors to the Eldor-
ado Natjonal Torest, California, Toi-
vabe Natlonal Forest, California, and
Flaming Gorge National Recreation
Area, Ulah., Provides participation
vates and time spent in 23 different cut-
door recveational activities among visi-
tors {0 developed sites and dispersed
recreation areas,

Wagar, J. Alun.

1962, Campgrounds For Muany Tastes,
USDPA Forest Serv., INT. Res. Paper
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INT-6. 10 p., illus. INT. Forest &
Range Exp. Sta., Ogden, Utah.

The varied needs of different campers
cannot be Tulfilled by one type of camp-
ground. This paper discusses the range
of campgrounds needed and proposes
gategories of campgrounds that may
provide this range. Different categories
should complement each other as parts
of a system that may include several
government agencies and private enter-
prise.

Wagar, J. Alan,

1964. Estimating Numbers of Campers
on Unsupervised Campgrounds. USDA
TForest Serv. Res. Paper NE-18. 16 p,,
illus. NE. Forest Exp. Sta., Upper
Darby, Pa.

Within a large recreation area the at-
tendance at several campgrounds may
rise and fall in uniform response tfo
such factors as weather, day of the
week, vacation periods, insect activity,
and fishing seasons., Where this com-
mon pattern exists, the number of
campers at supervised campgrounds
may be used to estimate attendance at
unsupervised campgrounds in the park
or forest.

Wallace, Oliver P., Sr., and David P.
Olson.

1969. Recreational Use of the 13-Mile
Woods Section of the Androscoggin
River. 20 p. N.IL. Agric. Exp. Sta., Dur-
ham, N.H.

Interview survey of people engaged in
fishing, canoeing, picnicking and camp-
ing along a river in northern New
Hampshire during the summer of 1967,
Fifteen percent of the users were camp-

37

228,

229.

ing. Campers spent an average of $2.80
per day : 65 percent for food, 24 percent
for gas and auto supplies, and 11 per-
cent for lodging and equipment. The
average length of stay was 214 days,
Camper expenditures in the local com-
munities were $10,400 for the 90-day
period. Expenditures of fishermen, pic-
nickers and canoeists are alzo given.

West. P. C., and L. C. Merriam, Jr.
1969. Camping and Cohesiveness: A Seo-
ciological Study of the Effect of Qut-
door Recreation on Family Selidarity.
Minn. For. Res. Notes 201, 4 p. School
of Forestry, St. Paul, Minn,

See No. 229,

West, P. C., and L. C. Merriam, Jr.
1970. Outdoor Recreation and Family
Cohesiveness: A Research Approach. J.
Leisure Res. 2(4) : 251-259.

A random sample of 306 camping fami-
lies inferviewed at St. Croix State Park,
Minnesota, in 1867 to determine shared
family activities, intimate communica-
tion, and family cohesiveness. A subse-
quent mailed questionnaire was used to
determine the effect of camping on
family cohesiveness. Results provide
only slight support for the proposition
that outdoor recreation activity helps
to maintain and increase family soli-
darity.

West. P. C.,, S. F. McColl, and L. C.
Merriam, Jr.

1969. Types of Camping in Two Minne-
sota Areas: A Study of Preference In-
tensity. Minn. For. Res, Notes 203. 4 p.
School of Forestry, St. Paul, Minn.

See No. 229,
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THE FOREST SERVICE of the U. 8. Deparst-
ment of Agricylture is dedicated to the principle of
multiple use management of the Nation's forest re-
sources for sustained yields of wood, water, forage,
wildlife, and recreation. Through forestry research,
cooperation with the OStates and private [orest
owners, and management of the MNational Forests
and National Grasslands, it strives — as divected
by Congress-— to provide increasingly greater
service to a growing MNation.



